
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Volume: 4 | Issue: 8 | Published in : Aug – 2018 

 

 

Digital Repository Universitas Jember

http://repository.unej.ac.id/
http://repository.unej.ac.id/


Volume: 4 | Issue: 8 | Published in : Aug – 2018 

  COVER PAGE         Volume: 4 | Issue: 8 |  Aug – 2018   

PAPER ID TITLE – AUTHOR 
PAGE 

NO. 

201808001 
Design and Structural Analysis on a Cross-Flow Turbine Runner  –

  May Kyi Tha,   Mya Mya Khaing 
1-9 

201808002 

Perceived Risk and Online Shopping Ineffectiveness in Retail Industry 
of Lagos State, Nigeria –  OYEYEMI, Sunday 

Olufemi,    KESINRO, Olalekan Rasheed, MORAKINYO, Dauda 

Ayodele 

10-17 

201808003 
Assessment of lentic Water Parameters –  Dr. Vaibhavi P. Patil, 

Vikram R. Jadhav 
18-23 

201808004 
A NEW CASES EXISTENCE OF LEGAL FICTION PRINCIPLES 
INDONESIA LAW  – Muldri Pudamo James Pasaribu,   Henry 

Aspan,   Solly Aryza 

24-28 

201808005 
DEVELOPMENT OF RURAL TOURISM WITH ITS OUTCOME 
WITH AGRI-TOURISM  –   SUBYMON S. S.,   

29-33 

201808006 
Advertisements of Kashmir Valley: A Phonological Overview  –

   Tabasum shah 
34-38 

201808007 

The Influence of Intellectual Capital and Capital Structure on Company 
Value with Financial Performance as Intervening Variable in Go-
Public Banking on Indonesia Stock Exchange–   Devidayanty 

Siregar,  Isfenti Sadalia, Khaira Amalia Fachrudin 

39-49 

201808008 

Analysis of Dual Role Conflict and Emotional Intelligence on Work 

Stress with Social Support as a Moderating Variable on BUMN Banks 
Married Employees in Tebing Tinggi  –  Rusmewahni,   Yeni 

Absah,    Elisabet Siahaan 

50-59 

Digital Repository Universitas Jember

http://repository.unej.ac.id/
http://repository.unej.ac.id/


201808009 

Effect of Personality Characteristics, Competence, and Quality of Work 
Life on Employee Performance at PT. Bank Sumut Medan  –

   Rommer R. J. H. Harianja,    Prihatin Lumbanraja, Muhammad 

Zarlis 

60-68 

201808010 
The Mapping of Local Creative Industry in Increasing the Economic 
Growth of Jember Distric Indonesia   –  Sri Wahyu Lelly Hana 

Setyanti ,   Lilik Farida ,    Sudarsih 

69-72 

201808011 
Perceived Effectiveness of B.Ed.-ODL Programme through Counsellors 
and Coordinators: An NSOU Experiment  –   Pratim Maity 

73-80 

201808012 
Brand Equity Dimensions in Establish Consumer Satisfaction: 

Analyzing Direction and Trends in Its Influence –  Lingga Kencana 
81-88 

201808013 

SUSTAINABILITY MARKETING STRATEGY AND NIGERIA 

TOURISM PERFORMANCE –  Okocha, Ebere Rejoice,    Chris-

Nnamchi, Joy Nwakaego,     Agina, Emeka Kenechi,       Nwankwo 

Nwabueze Luke, 

89-95 

 

Digital Repository Universitas Jember

http://repository.unej.ac.id/
http://repository.unej.ac.id/


INTERNATIONAL JOURNAL FOR INNOVATIVE RESEARCH IN MULTIDISCIPLINARY FIELD        ISSN:  2455-0620    Volume - 4, Issue - 8, Aug – 2018 

Monthly, Peer-Reviewed, Refereed, Indexed Journal with IC Value: 86.87                  Impact Factor: 5.60             Publication Date: 31/08/2018 

 

Available online on – WWW.IJIRMF.COM Page 69 

The Mapping of Local Creative Industry in Increasing the Economic 

Growth of Jember Distric Indonesia 
 

1
Sri Wahyu Lelly Hana Setyanti,    

2
Lilik Farida,   

3
Sudarsih 

1
Lecture Fakultas Ekonomi dan Bisnis, Universitas Jember, Indonesia  

lelyhana.feb@unej.ac.id   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

1. INTRODUCTION: 

The Ministry of Trade of the Republic of Indonesia classifies creative industries into 14 sectors consisting of 

(1) advertising, (2) architecture, (3) market of art and antiques, (4) crafts, (5) design, (6) fashion, (7) video, film and 

photography, (8) interactive games, (9) music, (10) performing arts, (11) publishing and printing, (12) computer 

services and software (13) television and radio, and (14) research and development (Indonesian Ministry of Trade, 

2014). From the 14 industrial sectors, the average GDP contribution of Indonesia’s creative industry in 2011-2014 was 

6.3 percent of the total national GDP with the amount of 104.6 trillion rupiahs. The export value of the creative 

industry was 81.4 trillion rupiahs and contributed 9.13 percent of the total value of national exports that employing 5.4 

million workers.  

Jember Regency has 411,000 units of small and medium enterprises (SMEs). It can be identified that Jember 

is one of the regencies having many SMEs with various types of business. The existence of SMEs in stimulating the 

development of creative industries is very critical especially if we consider the management of potential economy that 

also has significant role and strategic value for the region in increasing local revenue, employment level, and 

international brand image of Jember. Various international events are held every year in Jember and making Jember as 

one of the tourism destinations in East Java Province. Some international events held in Jember such as Jember 

Fashion Carnaval and Jember International Open Marching Band provide a significant positive impact for the 

development of creative economy in Jember. Good management of Jember’s creative economy potency will 

encourage regional economic growth and improve social welfare. 

 

2. THE ROLE OF CREATIVE INDUSTRY IN INDONESIAN ECONOMIC GROWTH: 
Gross Domestic Product (GDP) contribution from the creative industry in Indonesia in the period of 2012-

2016 was 6.3 percent of the total national GDP with the amount of 104.6 trillion rupiahs. The export value of the 

creative industry reached 81.4 trillion rupiahs and accounted for 9.13 percent of the total value of national exports that 

employing 5.4 million workers. Data from the Ministry of Tourism and Creative Economy (2018) pointed out that the 

current GDP of the creative industry was ranked 7 out of 10 from the existing primary business sectors. Currently, 

there are three leading sectors in creative industry i.e. culinary, fashion, and crafts, with the largest GDP contribution. 

These sectors are expected to be increased and supporting the national economy. 

 

 

Abstract:  The mapping of small medium enterprises (SMEs) in Jember Regency is very critical due to its role as 

the driver of creative industry development which based on creativity, innovation, and knowledge. The mapping 

results indicate that some SMEs are having the potential to be developed as creative industry such as industry of 

bamboo plaiting, batik, embroidery, and kitchenware (aluminum crafts). Those industries have the largest SMEs 

with the great development opportunity. By using triple helix concept, which is the synergy between academics, 

business, and government, the empowering program of the SMEs will gain a better direction in supporting the 

development of creative industry in Jember.  
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Figure 1. Sub-sectors of Creative Industry of Indonesia, 2017 

                                            Source: Indonesian Central Bureau of Statistics, 2017 

 

Significant growth of the creative industry sector is a driving force that can be integrated to the national 

economic system of Indonesia. The provisional attainment number of the creative industry in 2017 (Indonesian 

Central Bureau of Statistics/BPS, creative economic statistics, 2018) stated that the growth of creative industry 

reached 5.76 percent, above the average economic growth in Indonesia which is 5.74 percent.  

The contribution of creative industry to Indonesian GDP reached 642 trillion rupiahs or 7 percent of the 

national amount. The biggest contribution came from culinary and fashion with each sector contributing 209 trillion 

rupiahs (32.5 percent) and 182 trillion rupiahs (28.3 percent). The amount was increased 10.7% compared to 2012. 

Furthermore, for 2015, the growth target of the creative industry is expected to increase by 10% and could be one of 

the top 3 contributors to GDP. 

 

3. THE MAPPING OF SMEs AS THE POTENCY OF CREATIVE INDUSTRIES IN JEMBER: 
Creative industry is a new sector determined by the Indonesian Government to be managed up to the 

ministerial level. According to the Performance Report of the Ministry of Tourism and Creative Economy 2016, 

creative industry sector is elevated to the ministerial level because of its strategic values for Indonesia. The strategic 

values include the significant contribution, the creation of a positive business climate, the rising of the nation’s  image 

and identity, the use of renewable resources, the encouragement of innovation, and the positive social impact 

(www.parekraf, 2018). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 2. The Potency of Creative Industry in Indonesia 
Source: Indonesian Ministry of Tourism and Creative Economy, 2018 
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Almost every city and regency in Indonesia has the opportunity and potential to be developed into creative 

industry as the image of the city. Some of the opportunities and potential of SMEs in Jember that can be developed 

into creative industry is presented in Table 1 below: 

Table 1. Home Industry in Jember 2018 

No.  Product Type Location/District Amount 

1. Fermented Cassava Tanggul, Sumberjambe, Kaliwates 143 

2. Emroidery Mayang, Ledokombo, Jenggawah and 

Sumberjambe 

100 

3. Red Stone 10 districts 981 

4. Piring Stone Pakusari 65 

5. Bamboo Plaiting 19 districts 3988 

6. Bird Cage Sukowono, Jelbuk, Arjasa 415 

7. Kitchenware (Aluminum Crafts) Panti, Balung, Kalisat 543 

8. Roof Tile Ambulu, Wuluhan, Rambipuji, Gumukmas 2099 

9. Piring Stone Pakusari 120 

10. Fermented Shrimp Paste  Puger 158 

11. Batik Sumberjambe, Patrang, Sumbersari 38 

                        Source: Departement of Cooperation and SMEs of Jember, 2018 

  

The mapping result of SMEs in Jember indicates that some products have penetrated the export market such 

as bamboo plaiting that represents the largest SMEs in Jember. These SMEs are having the potential to be transformed 

into creative industry if it can be developed based on creativity and knowledge. Furthermore, the tourism industry also 

plays an important role for the economic growth of Jember as shown in Table 2 below: 

 

Table 2. Tourism Potency of Jember 

Tourism Type Location 

Beach Tourism Papuma Beach, Watu Ulo Beach, Bande Alit Beach, 

Payangan Beach 

Waterfall Tourism Tancak Kecamatan Panti 

History Tourism  Situs Duplang 

Agrotourism Rembangan 

                         Source: Department of Tourism and Creative Economy, East Java Province, 2018 

 

Referring to the mapping and the potential of SMEs as the basis for the development of creative industries in 

Jember, we can formulate several strategies for the creative industry development as follows: 

1. Strengthening human resources with innovative behavior and high creativity. 

2.  Strengthening the existence of SMEs with the potential to be developed into creative industry. 

3.  Developing the networking among SMEs. 

4.  Mapping the assets to support the growth of creative industry. 

The development strategies should be supported by the participation from the entrepreneurs, intellectuals, and 

government as stated in triple helix concept. The role of government, business, and intellectuals is stated in triple helix 

theory (Etzkowitz, 2000) that can be used as the foundation of sustainable competitive development integrated with 

the power of government, business, and intellectuals. 

 
Figure 3. Triple Helix Theory 
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Source: Etzkowitz, 2000 

The creative economy development model in Indonesia is in form of a house or a building comprises of a 

foundation, five pillars, and a roof that are mutually reinforcing based on its functions. Human resources is the main 

asset of the creative industry that characterize almost all sub-sectors of creative industry. Moreover, the five main 

pillars that should be strengthened in developing creative industry are: 

1.  Industry, which is a collection of companies engaged in creative industry sector, 

2. Technology, which is an enabler to transform individual creativity into a real creation, 

3. Resources, which is an input in addition to the creativity and knowledge of individuals required in the creative 

process, e.g., natural resources and land, 

4. Institution, which is a social regulation (norms, values, and laws) that govern the interaction amongst the 

economic actors, especially in creative industry, and 

5. Financial intermediary, i.e. financial institutions. 

 

4. CONCLUSION: 

The mapping results indicate that some SMEs are having the potential to be developed as creative industry 

such as industry of bamboo plaiting, batik, embroidery, and kitchenware (aluminum crafts). Those industries have the 

largest SMEs with the great development opportunity. The creative economy building is shaded by a triple helix 

interaction consisting of intellectuals, business, and government as the main actors driving the creative industry. The 

triple aspects of the helix are the main factors driving the establishment of creativity, ideas, science, and technology 

that are vital for the growth of the creative industries. A close relationship, mutual support and mutual symbiosis 

between the three factors with the foundation and pillars of creative economic model will determine the robustness 

and the sustainability of creative economy development.  
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