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S Oean, 2015

W s =mesged in PKBL activities in 2013 and 2014 which was Partnership Program for

Sarmers and small business for the amount of about Rp200 millions, and the amount

g wis planned to be about Rp2,6 billion. The Community Development fund in

0 i was about Rpl15.000.000 in helping mosque facilities, mass circumcision, and
St cisldren (PG Olean, 2015).

= Cmscwssia

W s factories in KaresidenanBesuki studied in this research, which are: PG Olean, PG
semmemsees. and PG Pandjie, have already engaged in CSR programs named Partnership
S =né Community Development (or well known as PKBL). From the strategic CSR
e pesnt of view, the Partnership Program can be considered as strategic CSR activities
e s peogram is directly related to business core of the sugar factory. The Partnership
Suwsmmm provides benefits to sugarcane farmers located around the sugar factories, and also
:hﬁ to sugar factories themselves since more than 60% of the sugarcane milled come
e farmers. On the other hand, the Community Development programs cannot yet be
e as strategic CSR activities since this program more emphasize on philanthropy and
s = s=iased to business core of the sugar factory. In the future, it is important that all the
50 geeerams are planned and designed according to strategic CSR concept so that they will
st e stakeholders of sugar factories and also for the sugar factories themselves.
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