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RINGKASAN

Event Marketing Sebagai Strategi Meningkatkan Brand Image Kabupaten
Banyuwangi Melalui Event Banyuwangi Festival Tahun 2013; Farid Babhtiar,
090810201099; 2014; 134 Halaman; Jurusan Manajemen, Fakultas Ekonomi,
Universitas Jember.

Penelitian ini berjudul “Event Marketing Sebagai Strategi Meningkatkan
Brand Image Kabupaten Banyuwangi Melalui Event Banyuwangi Festival Tahun
2013”. Penelitian ini bertujuan untuk menguji Event Marketing Acara Olah Raga
Banyuwangi Festival Tahun 2013 berpengaruh positif terhadap Brand Image
Kabupaten Banyuwangi, menguji Event Marketing Acara Pagelaran Budaya dan
Seni Banyuwangi Festival Tahun 2013 berpengaruh positif terhadap Brand Image
Kabupaten Banyuwangi, dan menguji Event Marketing Acara Religi Banyuwangi
Festival Tahun 2013 berpengaruh positif terhadap Brand Image Kabupaten
Banyuwangi. Populasi dalam penelitian ini adalah Masyarakat asli Banyuwangi
dan masyarakat luar kota Banyuwangi yang pernah menyaksikan atau ikut
berpartisipasi dalam event Banyuwangi Festival Tahun 2013 di Kabupaten
Banyuwangi berjumlah 32.468 orang, dengan jumlah responden sebanyak 100
responden. Alat analisis yang digunakan adalah analisis regresi logistik. Hasil
penelitian menunjukkan bahwa 1) Event Marketing Acara Olah Raga Banyuwangi
Festival Tahun 2013 tidak berpengaruh positif terhadap Brand Image Kabupaten
Banyuwangi; 2) Event Marketing Acara Pagelaran Budaya dan Seni Banyuwangi
Festival Tahun 2013 tidak berpengaruh positif terhadap Brand Image Kabupaten
Banyuwangi, dan; 3) Event Marketing Acara Religi Banyuwangi Festival Tahun
2013 berpengaruh positif terhadap Brand Image Kabupaten Banyuwangi.

Kata kunci : Event Marketing, Strategi, Brand Image, Event Festival
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SUMMARY

Event Marketing As A Strategy To Increase Brand Image Of District Of
Banyuwangi By Event Banyuwangi Festival In 2013; Farid Babhtiar,
090810201099; 134 Pages; Department of Management, Faculty of Economics,
University of Jember.

The study is titled “Event Marketing As A Strategy To Increase Brand
Image Of District Of Banyuwangi By Event Banyuwangi Festival In 2013”. This
study aims to examine the Event Marketing, Event Sports Festival In 2013
Banyuwangi positive effect on brand image Banyuwangi regency, test
performances Event Marketing Events Culture and Art Festival In 2013
Banyuwangi positive effect on brand image Banyuwangi district, and test Event
Marketing Event Religious Festival In 2013 influential Banyuwangi positive
brand image Banyuwangi. The population is indigenous people and communities
outside the city of Banyuwangi Banyuwangi ever witnessed or participated in the
event Banyuwangi in Banyuwangi Festival In 2013 amounted to 32 468 people,
the number of respondents of 100 respondents. The analytical tool used is the
logistic regression analysis. The results showed that 1) Event Marketing Event
Sports Festival In 2013 Banyuwangi no positive effect on the brand image of
Banyuwangi regency; 2) Event Marketing Event Cultural performances and Arts
Festival In 2013 Banyuwangi no positive effect on brand image Banyuwangi
district, and; 3) Event Marketing Event Religious Festival In2013 Banyuwangi
positive effect on brand image Banyuwangi.

Keywords: Event Marketing, Strategy, Brand Image, Event Festival
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