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RINGKASAN 

 

 

Analisis Efisiensi Pemasaran Kopi Arabika Di Desa Karangpring Kecamatan 

Sukorambi Kabupaten Jember. Dewina Widyaningtyas, 101510601079. 

Program Studi Agribisnis. Fakultas Pertanian. Universitas Jember. 

 

Kopi merupakan salah satu tanaman perkebunan. Kopi merupakan 

komoditi ekspor yang mempunyai nilai ekonomis yang relatif tinggi di pasaran 

dunia. Salah satu jenis kopi yaitu kopi arabika. Kopi arabika memiliki nilai 

ekonomi lebih tinggi daripada kopi robusta karena kopi arabika memiliki harga 

dan cita rasa yang lebih tinggi dari kopi robusta. Salah satu daerah penghasil kopi 

arabika di Kabupaten Jember adalah Desa Karangpring Kecamatan Sukorambi. 

Kopi arabika yang dihasilkan di Desa Karangpring dipasarkan berupa kopi olah 

basah dan kopi olah kering. Pemasaran kopi arabika di Desa Karangpring secara 

umum dipasarkan di Pasar lokal, nasional, dan diekspor dengan negara tujuan 

ekspor adalah USA dan negara-negara Eropa. Kendala pemasaran kopi arabika di 

Desa Karangpring adalah pemasaran yang melibatkan banyak lembaga pemasaran 

yang menyebabkan pemasaran tidak efisien serta petani tidak memiliki nilai tawar 

atau hanya sebagai penerima harga. 

Penelitian ini bertujuan untuk (1) mengetahui saluran pemasaran dan 

fungsi pemasaran yang dilakukan oleh lembaga pemasaran kopi arabika di Desa 

Karangpring, (2) mengetahui struktur, perilaku, dan keragaan pasar dalam 

pemasaran kopi arabika di Desa Karangpring. Penentuan daerah penelitian 

menggunakan purposive method. Metode penelitian yang digunakan adalah 

metode deskriptif dan analitis. Metode pengambilan contoh menggunakan total 

sampling dan snowball sampling. Metode pengumpulan data menggunakan data 

primer dan sekunder. Metode analisis data yang digunakan adalah (1) metode 

deskriptif, dan (2) analisis margin pemasaran, market share, distribusi margin, dan 

efisiensi pemasaran  

Hasil penelitian menunjukkan (1) Saluran pemasaran kopi arabika tersebut 

terdiri dari enam saluran pemasaran yaitu lima saluran kopi olah kering dan satu 

saluran kopi olah basah. Lembaga pemasaran yang terlibat terdiri dari petani 
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sebagai produsen, tengkulak, pedagang pengumpul desa, pedagang besar, 

eksportir (PT Indokom Citra Persada), dan pedagang provinsi (UD Wijaya), dan 

Trader (Importir). Saluran kopi olah basah adalah a) petani-pedagang besar-

pedagang provinsi-konsumen, b) petani-pedagang pengumpul desa-pedagang 

besar-eksportir-trader, c) petani-pedagang pengumpul desa-pedagang besar-

pedagang provinsi-konsumen, d) petani-tengkulak-pedagang besar-pedagang 

provinsi-konsumen, e) petani-tengkulak-pedagang pengumpul desa-pedagang 

besar-eksportir-trader dan satu pemasaran kopi olah basah yaitu petani-pedagang 

pengumpul desa-pedagang besar-eksportir-trader, dan fungsi-fungsi pemasaran 

yang dilakukan oleh setiap lembaga yaitu fungsi pertukaran, fungsi fisik, dan 

fungsi penyedia sarana, (2) Fungsi-fungsi pemasaran tidak sepenuhnya dilakukan 

oleh masing-masing lembaga pemasaran yang terlibat dalam pemasaran kopi 

arabika. Petani hanya melakukan fungsi penjualan, pengangkutan, pemprosesan, 

informasi harga, dan pembiayaan. Tengkulak melakukan fungsi pertukaran, fungsi 

pengangkutan, informasi harga, penanggungan resiko, pengumpulan, dan 

pembiayaan. Pedagang pengumpul desa melakukan fungsi pertukaran, fungsi 

pengangkutan, pemprosesan, informasi harga, penanggungan resiko, 

pengumpulan dan pembiayaan. Pedagang besar melakukan fungsi pertukaran, 

pengangkutan, informasi harga, penanggungan resiko, pengumpulan, dan 

pembiayaan. Pedagang provinsi melakukan fungsi pertukaran, pengangkutan, 

penyimpanan, informasi harga, penanggungan resiko, dan pengumpulan. Eksportir  

melakukan seluruh fungsi pemasaran yaitu fungsi pertukaran, fungsi fisik, dan 

penyedia sarana, (3) Struktur pasar dalam pemasaran kopi arabika di Desa 

Karangpring Kecamatan Sukorambi Kabupaten Jember yaitu struktur pasar 

oligopsoni, (4) Perilaku pasar dalam pemasaran kopi arabika di Desa Karangpring 

Kecamatan Sukorambi Kabupaten Jember dari masing-masing kriteria dapat 

disimpulkan perilaku pasar kopi arabika tidak baik karena praktek penentuan 

harga kopi arabika didominasi oleh pedagang perantara,biaya pemasaran tidak 

seragam, penentuan harga tidak jujur,tidak ada intervensi pemerintah dalam hal 

kebijakan harga, (5) Keragaan pasar kopi arabika di Desa Karangpring Kecamatan 

Sukorambi Kabupaten Jember dari masing-masing kriteria tidak baik karena 
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marjin pemasaran relatif besar, distribusi margin tidak merata, dan efisiensi 

pemasaran kecil.  

 

Kata Kunci: Kopi Arabika, Pemasaran, Struktur Pasar, Perilaku Pasar, 

Keragaan Pasar 
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SUMMARY 

 

Marketing efficiency analysis of Arabica Coffee at Karangpring Village, 

Sukorambi Subdistrict, Jember Regency. Dewina Widyaningtyas, 

101510601079. Program Study of Agribusiness.  Faculty of Agriculture. Jember 

University 

 

Coffee is one of the plantation crops. It is an export commodity which has 

a relatively high economic value in the world market. One type of coffee is 

Arabica Coffee. Arabica Coffee has a higher economic value than Robusta Coffee 

because it has a higher price and better taste than Robusta Coffee. One of the 

Arabica Coffee producers in Jember is Karangpring Village of Sukorambi 

Subdistrict. Arabica Coffee produced in Karangpring Village marketed in the 

form of wet processed coffee and dry processed coffee. The markets of Arabica 

Coffee in the Karangpring Village are local market, national market, and 

international market such as USA and European countries. One of the marketing 

constraints of Arabica Coffee in Karangpring Village is a long marketing channel 

which involves a lot of marketing agencies. The longer the marketing channel, the 

higher consumer price level, so the advantage of the high prices is not enjoyed by 

farmers but middlemen. Therefore, it is feared that high marketing margin 

difference will inflict a financial loss to farmers as producers. Lack of market 

information leads to a lack of farmer’s knowledge about the market conditions. 

This resulted to farmer’s weak bargaining position in determining the price of 

Arabica Coffee, so that farmers more often as a price taker. Arabica Coffee prices 

are determined by Arabica Coffee traders which bought directly from farmers. 

This research aims to (1) determine the marketing channel and marketing 

functions performed by Arabica Coffee marketing agency in the Karangpring 

Village, (2) determine the structure, conduct, and performance of Arabica Coffee 

marketing in Karangpring village. Research area determination used is purposive 

method. The method used is descriptive and analytical. Sampling methods used is 

total sampling and snowball sampling. Data collection method is using primary 

and secondary data. Data analysis methods used are: (1) descriptive method and 
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(2) marketing margin analysis, market share, margin distribution, and marketing 

efficiency. 

The result shows (1) Arabica Coffee marketing channels in Karangpring 

Village Sukorambi Subdistrict Jember Regency consists of five marketing 

channels. Marketing agencies involved are farmers, middlemen, village traders, 

wholesalers, province traders (UD Wijaya), exporters (PT Indokom Citra 

Persada), and consumer/trader. The Arabica Coffee channel are: a) farmer – 

wholesaler – province traders – consumer, b) farmer – village traders – wholesaler 

– exporter – traders, c) farmer – village traders – wholesaler – province traders – 

consumer, d) farmers – middlemen – wholesaler – province traders – consumer, e) 

farmer – middleman – village trader – wholesaler – exporter – trader. In channel 2 

there are 2 types of Arabica Coffee marketed, that are dry processed coffee and 

wet processed coffee. (2) The marketing functions performed by each agency are 

exchange function, physical function, and facilities provider function. Those 

marketing functions are not fully carried out by the respective marketing agencies 

which are involved in Arabica Coffee marketing. Farmers only perform the 

functions of sales, transport, processing, pricing information, and financing. 

Middlemen perform the function of exchange, transport, pricing information, 

underwriting risk, collection, and financing. Village traders do exchange function, 

transporting function, processing, pricing information, underwriting risk, 

collection and financing. Wholesalers perform the function of exchange, transport, 

pricing information, underwriting risk, collection, and financing. Provincial 

traders perform the functions of exchange, transport, storage, pricing information, 

underwriting risk, and collection. Exporter perform all of marketing functions 

such as the exchange function, physical function, and provider facilities, (3) The 

Arabica Coffee market structure in Karangpring Village Sukorambi Subdistrict 

Jember Regency is oligopsony, (4) The market conduct on Arabica Coffee 

marketing in Karangpring Village Sukorambi Subdistrict Jember Regency by each 

criterion can be inferred that the market is not good because of the pricing 

practices is dominated by middlemen, marketing costs are uneven, dishonest 

pricing, the absence of government intervention in terms of pricing policies, (5) 
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Arabica Coffee market performance of each criterion is not good because of the 

relatively high marketing margins, the uneven margin distribution, and small 

marketing efficiency. It can be concluded that Arabica Coffee marketing in 

Karangpring Village Sukorambi District Jember Regency is inefficient 

. 

Keywords: Arabica Coffee, Marketing, Market Structure, Market Conduct, Market 

Performance 
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