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Abstract

The purpose of this study to determine the effect of the marketing mix on consumer
satisfaction diner Rawon Nguling Probolinggo simultaneously and partially. This
research was explanatory research study population was food consumers Rawon
Ngulimg Nguling in Probolinggo district. The number of samples in this study was 105
respondents. Data analysis methods used are validity, reliability test and logistic
regression. Marketing mix consists of product, price, promotion, place, people, process
and physical evidence of the simultaneous effect of customer satisfaction in the Rawon
Nguling restaurant. Product’s variable had significant effect on customer’s statisfaction.
Prices significantly affect the satisfaction of eating the promotion konsumen. Process in
Rawon Nguling no significant effect on customer satisfaction. Personal havenot
significant effect on the satisfaction. Process havenot significant effect on the satisfaction.
Physical evidence havenot significant effect on satisfaction. Besed on result in this study
were only the product and pricing variables that significantly influence consumer
satisfaction.

Keywords: marketing mix, product, price, promotion, place, people, processes, customer
satisfaction.

1. Pendahuluan
Persaingan usaha semakin kompetitif menyebabkan terjadinya pergeseran peradigma

pemasaran. Pemasaran didefinisikan sebagai semua kegiatan yang bertujuan untuk
memperlancar menjadi barang atau jasa dari produsen ke konsumen secara efisien, kemudian
berkembang menjadi suatu konsep bisnis strategi yang bisa memberikan kepuasan yang
berkelanjutan.

Perubahan paradigma pemasaran ini lebih banyak didorong oleh perubahan situasi dan
kondisi masyarakat secara global. Perubahan tersebut meliputi pangsa pasar yang terpilih,
loyalitas pelanggan yang kian berkembang, berkembangnya masyarakat informasi,
perkembangan saluran distribusi berkembangnya cara baru dalam berbelanja dan membayar,
dan perubahan pola konsumsi keluarga. Perubahan - perubahan tersebut menyebabkan
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