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Tape adalah makanan olahan yang terbuat dari singkong yang difermentasi. 

Selain dapat dikonsumsi secara langsung, tape juga dapat diolah menjadi aneka 

produk yang memiliki nilai jual lebih tinggi. Salah satu produk olahan tape adalah 

prol tape. Purnama Jati merupakan pelopor agroindustri prol tape. Usaha yang 

meningkat serta pasar yang semakin luas tentu akan menuntut produsen dari 

produk purnama jati untuk terus memastikan kepuasan pelanggan. Kepuasan 

merupakan fungsi dari kesan kinerja dan harapan. Kepuasan ditentukan oleh 

kualitas barang/jasa yang dikehendaki oleh konsumen. Kepuasan pelanggan 

menjadi titik berat dalam suatu usaha terutama agroindustri dikarenakan rawannya 

persaingan antara satu agroindustri dengan agroindustri yang lain. Tujuan 

penelitian ini adalah merumuskan serta menganalisis atribut-atribut produk prol 

tape Purnama Jati berdasarkan persepsi konsumen, mengetahui faktor-faktor yang 

mempengaruhi kepuasan konsumen prol tape Purnama Jati dan mengetahui 

pengaruh terhadap loyalitas konsumen melalui kepuasan konsumen dalam 

membeli dan mengkonsumsi produk prol tape Purnama Jati. 

Lokasi penelitian ditentukan secara sengaja (purposive method). Adapun 

lokasi yang dipilih sebagai obyek penelitian adalah wilayah perkotaan di 

Kabupaten Jember antara lain Kecamatan Sumbersari, Kecamatan Patrang dan 

Kecamatan Kaliwates dengan fokus pada konsumen prol tape Purnama Jati. 

Metode penelitian yang dilakukan adalah metode deskriptif dan metode 

korelasional. Metode pengambilan contoh yang digunakan adalah Convinience 

Sampling. Skala pengukuran menggunakan skala likert dan metode analisis data 

menggunakan metode Importance Perfomance Analysis dan analisis jalur. 

Hasil penelitian ini menunjukkan bahwa hasil analisis Importance 

Perfomance Analysis menunjukkan bahwa kinerja atribut produk hampir secara 
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keseluruhan dinilai mampu memberikan kepuasan kepada konsumen. Namun, 

terdapat indikator yang terletak pada kuadran A yang penanganannya perlu 

diprioritaskan dengan perbaikan kualitas kinerja produk yang lebih baik oleh 

Purnama Jati karena keberadaan atribut-atribut ini dinilai sangat penting oleh 

konsumen, namun tingkat pelaksanaannya masih belum memuaskan konsumen, 

yaitu harga pasar prol tape Purnama Jati. Hasil analisis jalur menunjukkan bahwa 

harga (X1), kemasan (X2), merek (X3), kualitas produk (X4) berpengaruh 

signifikan terhadap kepuasan (Z). Kepuasan konsumen berpengaruh signifikan 

terhadap loyalitas produk Prol Tape Purnama Jati di Kota Jember. Hal itu 

berdasarkan hasil pengujian koefisien jalur yang menunjukkan bahwa hipotesis 

yang menyatakan bahwa kepuasan konsumen berpengaruh signifikan terhadap 

loyalitas konsumen terbukti. Berarti semakin tinggi kepuasan konsumen akan 

meningkatkan loyalitas konsumen terhadap produk Prol Tape Purnama Jati. 
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SUMMARY 

 

The Analysis of Consumers’ Perception and Satisfaction Effect to 
Consumers’ Loyalty Of Prol Tape Purnama Jati in Jember Regency; Imay 
Saputri Amanda, 081510691019; Study Program of Business Agriculture, Faculty 
of Agriculture, University of Jember 
 
 “Tape” is a kind of food that is made from fermented cassava. It can not 

only counsume directly but also be created into some other products which have 

higher sale-value. One of the products from “tape” is “prol tape”. Purnama Jati is 

the pioneer of “prol tape” agronomy industry. Purnama Jati as the producer of 

“prol tape” always ensures the customers’ satisfaction while the business 

increases and also the market is getting large. Satisfaction is the function of work 

impression and hope. Satisfaction is determined by the quality of goods/service 

which is required by the consumers. The customers’ satisfaction is the main point 

of having a business especially in agronomy industry. It is a must because high 

competition happens in business of agronomy industry. The aim of this research 

was to formulate and analyze the product attributes of “prol tape” Purnama Jati 

based on consumers’ perception, to know the factors which affect the consumers’ 

satisfaction of “prol tape” Purnama Jati, and to know the effect of consumers’ 

loyalty through consumers’ satisfaction in buying and consuming the product of 

“prol tape” Purnama Jati. 

 The research area was determined purposively (purposive method). The 

elected areas as the research objects were at town area in Jember Regency like 

Sumbersari sub-district, Patrang sub-district and Kaliwates sub-district with the 

focus on the consumers’ of “prol tape” Purnama Jati. The used research methods 

were descriptive method and correlational method. The taking sample method was 

Convinience Sampling. The measurement scale used likert scale and the used data 

analysis methods were Importance Perfomance Analysis Method and Path 

Analysis. 

 The result of the research showed that Importance Perfomance Analysis 

method analysis result showed the activity of product attributes were almost 
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judged that can give the satisfaction to the consumers. However, there was an 

indicator placed in quadrant A which is solved by giving the priority into the 

better quality of product activity by Purnama Jati. It must be done because those 

attributes were judged really important for the consumers. However, in 

practically, it had not satisfied the consumers yet; like, the trade price of “prol 

tape” Purnama Jati. The result of stripe analysis showed that price (X1), package 

(X2), brand (X3), product quality (X4) gave significant effect to the satisfaction 

(Z). the customers’ satisfaction effected significantly to loyalty of product “prol 

tape” Purnama Jati in Jember Regency. This result was based on the stripe 

coefficient examination which showed that the hypothesis “consumers’ 

satisfaction effected significantly to the consumers’ loyalty” is proved. Hence, the 

higher of consumers’ satisfaction will increase the consumers’ loyalty to product 

of “prol tape” Purnama Jati. 
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