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ABSTRAKSI

Tujuan penelitian ini adalah mengetahui pengaruh Karakteristik Merek,
Karakteristik  Perusahaan dan Karakteristik Pelanggan-Merek terhadap
Kepercayaan da Loyalitas Merek. Objek penelitian adalah masyarakat Kota
Jember yang berada di 3 kecamatan yaitu Kecamatan Patrang, Kecamatan
Sumbersari dan Kecamatan Kaliwates.Penelitian ini menggunakan data primer dan
data sekunder. Data primer diperoleh dari jawaban responden yang mengisi
kuisioner. dan data sekunder diperoleh dari penelitian sebelumnya dan literatur
yang berkaitan dengan penelitian dan data dari BPS yang berkaitan dengan profil
Kecamatan Patrang, Kecamatan Sumbersari dan Kecamatan Kaliwates. Teknik
pengambilan sampel menggunakan purposive sampling dengan ukuran sampel
sebanyak 100 orang. Alat analisis yang digunakan adalah analisis jalur (path
analisys). Hasil analisis data menunjukkan bahwa pengaruh variable Karakteristik
Merek terhadap Kepercayaan Merek signifikan, variabel Karakteristik Perusahaan
terhadap Kepercayaan Merek signifikan, variabel Karakteristik Pelanggan-Merek
terhadap Kepercayaan Merek signifikan, variabel Karakteristik Merek terhadap
Loyalitas Merek signifikan, variabel Karakteristik Perusahaan terhadap Loyalitas
Merek signifikan, variabel Karakteristik Pelanggan-Merek terhadap Loyalitas
merek signifikan, dan pengaruh Kepercayaan Merek terhadap Loyalitas Merek
signifikan.

Kata kunci : Karakteristik Merek, Karakteristik Perusahaan, Karakteristik

Pelanggan-Merek, Kepercayaan terhadap Merek dan Loyalitas
Merek.
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ABSTRACT

This study titled Effects analysis Trademark Characteristics, Characteristic
Company and the Consumer-Brand Characteristic to the Trust in a Brand and
Brand Loyalty in the consumer Aqua Water Supply in the city of Jember. Object
under study is the town of Jember consists of 3 districts namely Patrang District,
District and Sub Kaliwates Sumbersari. The purpose of this study is to investigate
the effect Characteristic Brand, Characteristic Company and the
Consumer-Brand Characteristic to the Trust in a Brand and Brand Loyalty.
This study uses primary data and secondary data. Primary data was taken from
the answers of respondents who filled in a questionnaire that is community
Patrang District, District and Sub Kaliwates Sumbersari that meet the criteria as
a respondent. While the secondary data obtained from research sebelumnyan
research literature related to research and virgin of Connecticut relating to the
profile Patrang District, District and Sub Kaliwates Sumbersari. Data retrieval
techniques using purposive sampling with the number of respondents as many as
100 people. Analysis tool used was path analysis (path ANALISYS). The analysis
showed that the effect of Characteristic Brand, Characteristic Company and the
Consumer-Brand Characteristic have a significant effect in A Brand Trust and
Brand Loyalty.

Keywords: Brand Characteristic,Characteristic  Company and the
Consumer-Brand Characteristic, in A Brand Trust and Brand
Loyalty.
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