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ABSTRAK

Pengaruh Bauran Promosi Terhadap Minat Pembelian Ulang Konsumen
Pada Toko Swalayan Jember Roxy Square; Devita Nanda O.W.,
090810201074; 2013; 69 Halaman; Jurusan Manajemen, Fakultas Ekonomi,
Universitas Jember.

Penelitian ini berjudul “Pengaruh Bauran Promosi Terhadap Minat
Pembelian Ulang Konsumen Pada Toko Swalayan Jember Roxy Square”.
Penelitian ini adalah bertujuan mengetahui menganalisis pengaruh variable
periklanan (advertising), promosi penjualan (sales promotion), hubungan
masyarakat (public relation), dan bauran promosi terhadap minat pembelian ulang
konsumen pada Toko Swalayan Jember Roxy Square. Populasi dalam penelitian
ini adalah semua konsumen yang pernah melakukan pembelian dan mengetahui
macam-macam promosi Yyang dilakukan Toko Swalayan Jember Roxy
Squaredalam periode 6 bulan terakhir perode bulan Juli-Desember 2013, dengan
jumlah responden sebanyak 75 orang. Variabel yang digunakan yaitu sebanyak 4
variabel. Alat analisis yang digunakan adalah analisis regresi linear berganda.
Hasil penelitian : 1) Menunjukkan bahwa variable promosi periklanan
(advertising), promosi penjualan (sales promotion), dan hubungan masyarakat
(public relation) berpengaruh secara parsial terhadap minat pembelian ulang
konsumen pada Toko Swalayan Jember Roxy Square dengan arah positif, dan; 2)
Menunjukkan bahwa bauran promosi berpengaruh terhadap minat pembelian
ulang konsumen pada Toko Swalayan dengan arah positif.

Kata kunci : Bauran Promosi, Minat Beli Ulang, Pengaruh dan Analisis



The Effect of Promotion Mix against Repeat Purchases of Consumer Interests in
Jember Roxy Square Supermarket; Devita Nanda O.W., 090810201074; 2014; 69
Pages; Management Department, Faculty of Economic, Jember University.

Abstract

This study is entitled "The Effect of Promotion Mix against Repeat Purchases of
Consumer Interests in Jember Roxy Square Supermarket”. This study aimed to
analyze the effect of variable advertising, sales promotion, public relations, and
the promotional mix to re-purchase consumer interest in Jember Roxy Square
Supermarket. The populations in this study are all consumers who have ever made
a purchase at least two times and know the kinds of promotions did by Jember
Roxy Square Supermarket within a period of 6 months period on July-December
2013; the total number of respondents is 75 people. This study also uses 4
variables. Multiple linear regression analysis is used as the analytical tool. The
results of the study: 1) Indicates that the variable advertising, sales promotion,
and public relations are influence by partial on repeat purchase consumer
interest in Jember Roxy Square Supermarket with the positive direction, and, 2)
Indicates that mix promotion affect the repeat purchases of consumer interest in

Jember Roxy Square Supermarket with the positive direction.

Keywords: Mix Promotion, Repeat Purchases Interests, Influence, and Analysis.
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