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ABSTRAKSI

Tujuan penelitian ini adalah untuk menguji pengaruh faktor psikologis konsumen
yang terdiri dari motivasi (motivation), kepribadian (personality), persepsi
(perception), sikap (attitude), dan pembelajaran terhadap keputusan mahasiswa
FE-UNEJ dalam membeli pasta Gigi Pepsodent. Populasi penelitian ini adalah
Mahasiswa Fakultas Ekonomi yang menggunakan atau membeli pasta gigi
pepsodent. Teknik pengambilan sampel dengan menggunakan purposive sampling.
Sampel terpilih sebanyak 170 mahasiswa. Hasil penelitian menunjukkan bahwa
Motivasi berpengaruh signifikan terhadap keputusan konsumen Pepsodent di
FE-UNEJ. Kepribadian berpengaruh signifikan terhadap keputusan konsumen
Pepsodent di FE-UNEJ. Persepsi berpengaruh signifikan terhadap keputusan
konsumen Pepsodent di FE-UNEJ. Sikap berpengaruh signifikan terhadap
keputusan konsumen Pepsodent di FE-UNEJ. Pembelajaran berpengaruh
signifikan terhadap keputusan konsumen Pepsodent di FE-UNEJ.

Kata kunci : motivasi (motivation), kepribadian (personality), persepsi
(perception), sikap (attitude), pembelajaran dan keputusan
mahasiswa FE-UNEJ
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ABSTRACT

Purpose of this research are to test influence psychological factor of

consumer consisted of motivation, personality, perception, attitude, and study of

student FE-UNEJ in buying decision of Pepsodent tooth paste. Population of this

research is economic students using or buys Pepsodent tooth paste. Sampling

technique is purposive sampling. Chosen sample are 170 students. Result of

research indicates that motivation has significant effect on consumer buying

decision Pepsodent in FE-UNEJ. Personality has significant effect consumer

buying decision Pepsodent in FE-UNEJ. Perception has significant effect

consumer buying decision Pepsodent in FE-UNEJ. Position has significant effect

consumer buying decision Pepsodent in FE-UNEJ. Study has significant effect

consumer buying decision Pepsodent in FE-UNEJ.

Key word: motivation, personality, perception, attitude, study of student and

consumer buying decision
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