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“Pengaruh Kualitas Layanan Dan Bauran Pemasaran Ritel Terhadap Kepuasan
Dan Loyalitas Pelanggan Pasar Sore Moro Seneng Desa Jajag Kecamatan

Gambiran - Banyuwangi”
Irfan Afandi

Jurusan Magister Manajemen, Fakultas Ekonomi, Universitas Jember

ABSTRAK

Penelitian ini bertujuan untuk (1) menjelaskan dan menganalisis pengaruh kualitas
layanan  terhadap kepuasan konsumen, (2) menjelaskan dan menganalisa
pengaruh bauran pemasaran ritel terhadap kepuasan konsumen, (3) menjelaskan
menganalisis pengaruh kualitas layanan loyalitas konsumen, (4) menjelaskan dan
menganalisa pengaruh bauran pemasaran ritel terhadap loyalitas konsumen, serta
(5) menjelaskan dan menganalisa pengaruh kepuasan dengan loyalitas konsumen
pasar sore Moro Seneng desa Jajag kecamatan Gambiran Banyuwangi. Populasi
penelitian adalah konsumen pasar sore Moro Seneng Jajag. Teknik pengambilan
sampel adalah non probability sampling dengan menggunakan purposive
sampling. Jumlah sampel ditentukan yakni sebanyak 180 sampel. Sedangkan
teknik analisis data menggunakan analisis stuctural equation modelling (SEM)
dengan program AMOS 16. Rancangan penelitian ini adalah explanatory research
dan confirmatory reseach. Hasil penelitian menunjukkan bahwa (1) Kualitas
Layanan berpengaruh signifikan terhadap kepuasan konsumen, (2) Retail
Marketing Mix berpengaruh signifikanterhadap kepuasan konsumen,(3) Kualitas
layanan tidak berpengaruh signifikanterhadap loyalitas konsumen, (4) Retail
marketing tidak berpengaruh signifikanterhadap loyalitas konsumen,(5) Kepuasan
konsumen berpengaruh signifikanterhadap loyalitas konsumen.

Kata kunci : kualitas Layanan, Retail Marketing Mix, Kepuasan dan Loyalitas.



“The Influence of Service Quality and Retail Marketing Mix on the
Satisfaction and the Loyality of Afternoon Market = “Moro

Seneng ”"Consument inJajag Village of Gambiran District of Banyuwangi. ”

Irfan Afandi

Master of Managemen,Economic Faculty,Jember University

ABSTRACT
This reseach aims to (1) explain and analyze the influence of service quality to
consument satisfaction, (2) explain and analyze the influence of retail marketing
mix to consument satisfaction, (3) explain and analyze the influence of service
quality to consument loyality, (4) explain and analyze the influence of retail
marketing mix to consument loyality, (5) explain and analyze the influence of
consument satisfaction to consument loyality of Moro Seneng Afternoon Market in
Jajag Village of Gambiran District of Banyuwangi. Research populatioan has
been taken by non probability sampling tecnique and using purposive sampling.
Research Sampel determinated 180 consuments. The model of analysis used in
this research is structural equation model(SEM) by using AMOS Programme.
Research Design is explanatory research and confirmatory research. The result
showed that (1) service quality significantly influenced consument satisfaction, (2)
retail marketing mix significantly influenced consument satisfaction, (3) service
quality didn’t ‘influence - consument loyality,” (4) retail marketing mix
unsignificantly influenced consument ' loyality, (5) consument satisfaction
significantly influenced consument loyality of Moro Seneng Afternoon Market in

Jajag Village of Gambiran district of Banyuwangi.

Key Words: Service Quality, Retail Marketing, Satisfaction and loyalty
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