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RINGKASAN 

 

Endang Wiji Lestari, 061520201014, Februari, 2009, Tingkat Konsumsi Kopi 
Domestik dan Faktor-faktor yang Mempengaruhi pada Masyarakat 
Perkotaan di Kabupaten Jember, Prof. Dr. Idha Haryanto, Dr. Ir. Surip 
Mawardi SU, Program Studi Magíster Agribisnis, Universitas Jember. 

 

Kopi menjadi komoditas penting dalam perdagangan internasional, 

merupakan salah satu komoditas perdagangan strategis, dan memegang peranan 

penting bagi perekonomian nasional baik sebagai penghasil devisa maupun mata 

pencaharian rakyat. Produksi kopi Indonesia pada tahun 2006 mencapai 682.158 

ton dengan total ekspor sebesar 413.500 ton. Dan pasar domestik mampu 

menyerap 25 % dari total produksi kopi nasional. 

Tingkat konsumsi kopi domestik masyarakat Indonesia tergolong sangat 

rendah yaitu 0,57 kg/kapita/tahun. Jumlah penduduk Indonesia diperkirakan 250 

juta jiwa, karena itu konsumsi domestik sangat berpeluang untuk ditingkatkan. 

Untuk mengetahui tingkat konsumsi kopi dan faktor-faktor yang mempengaruhi, 

maka penelitian ini dilakukan. Penelitian ini bertujuan mendapatkan bukti empiris 

tingkat konsumsi kopi dan faktor-faktor yang mempengaruhinya pada masyarakat 

khususnya masyarakat perkotaan di Kabupaten Jember, Jawa Timur. 

Penentuan daerah penelitian dilakukan dengan purposive method, dengan 

teknik convenience sampling sebanyak 420 responden. Analisis data 

menggunakan analisis diskriptif dan regresi linier berganda. 

Hasil penelitian menunjukkan bahwa konsumsi kopi perorangan rata-rata 

2,91 kg/tahun, laki-laki 3,83 kg/tahun dan perempuan 1,97 kg/tahun. Konsumsi 

kelompok umur ≤ 25 tahun rata-rata  1,83 kg/tahun berupa kopi campur (mix). 

Konsumsi kelompok umur > 25 tahun rata-rata 3,32 kg/tahun berupa kopi bubuk  

bermerek. Kebanyakan responden mengkonsumsi kopi tak bermerek. Alasan 

responden mengkonsumsi kopi adalah  karena kebiasaan dan alasan mengurangi 

kantuk. Frekuensi konsumsi kopi yang sering dilakukan 1 cangkir/hari dan 2 

cangkir/hari, dengan ukuran kemasan kopi yang banyak dibeli adalah berukuran 
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0,01 – 0,10 kilogram. Mayoritas peminum kopi mengkonsumsi kopi di rumah, 

tetapi sebagian dilakukan di luar rumah.  

Sebagian besar responden dengan pendapatan kurang dari Rp. 

1.000.000,00 per bulan mengkonsumsi kopi jenis bubuk curah, responden 

berpendapatan lebih dari Rp. 1.000.000,00 per bulan  mengkonsumsi kopi jenis 

bubuk bermerek.  

Tingkat konsumsi kopi dipengaruhi oleh faktor jenis kelamin, faktor umur, 

faktor pendapatan, faktor harga, faktor aktifitas dan konsumsi rokok. Pendapatan 

perpengaruh negatif terhadap tingkat konsumsi kopi. Faktor Jenis kelamin 

berpengaruh tidak signifikan terhadap tingkat konsumsi kopi. Tingkat konsumsi 

kopi laki-laki berbeda dengan tingkat konsumsi kopi perempuan. Tingkat 

konsumsi kopi kelompok umur ≤ 25 tahun lebih rendah secara nyata dengan 

tingkat konsumsi kopi kelompok umur > 25 tahun. 

 

Kata Kunci : Kopi, konsumsi domestik, masyarakat perkotaan. 
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SUMMARY 

 

Endang Wiji Lestari, 061520201014, February, 2009,  Level of Domestic 
Coffee Consumption and Its Factors Influencing at Urban Community of 
Jember Distric, Prof. Dr. Idha Haryanto, Dr. Ir. Surip Mawardi SU,  Program 
Study Magíster Agribisnis, Universitas Jember. 

 

 Coffee is an important commodity in international trade, it is one of 

trading strategic commodities and plays important role for natioanal economy not 

only as foreign change earning  saurce but also for lifelihood. Coffee production 

in Indonesia was 682.158 ton with total export  413.500 ton in 2006. Domestic 

market absorbs abaut 25 % from the total national production. 

 Level of domestic coffee consumption in Indonesia is very low namely 

0,57 kg/capita/year. Total population in Indonesia is estimat 250 million. So that 

eatimated there is big opportunity to  improve domestic consumption. A study to 

identify level of coffee domestic consumption and its influencing factors was done 

at urban community of Jember Distric, East Java. 

 Determination of area study was done by purposive method and 420 

respondents were selected by using convenience sampling technique. Data 

analysis was carried out statistically by descriptive approach and multiple linier 

regression. 

 Results of  the study showed that average of individual coffee 

consumption was 2.91 kg/year. Average  of coffee consumption was 3.83 kg/year 

for men and women  1,97 kg/year respectively. A group of  ≤ 25 year old 

consumed 1.83 kg/year  mostly in form of coffee mix, and for group > 25 year old 

consumed 3.32 kg/year is mostly in form of  branded ground coffee. In fact most 

respondents consumed unbranded ground coffee. Coffee drinking frequency were 

1 cup/day and 2 cup/day. Coffee consumers mostly  buy 0.01 – 0.10 kg packing 

size.  Majority of respondents drank coffee at home, but some of them did 

outdoors. 



 x

Respondents with income less than Rp. 1,000,000.00, mostly consumed  

unpacked ground coffee, and respondents with income more than Rp. 

1,000,000.00 mostly consumed branded ground coffee.  

 Level of coffee consumption influenced by several factors namely gender, 

age, income,  price, activity and cigarette consumption. Income had negative 

effect on the level of coffee consumption. Gender factor  did not significantly 

influence on the level of coffee consumption. Level of coffee consumption 

between men and woman were different. The level of coffee consumption  of age 

≤ 25 year group was significantly lower than that of > 25 year group. 

 

Keyword : Coffee, domestic  consumption , urban community. 
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ABSTRACT 
 

 
 

This study is aimed to get information of coffee consumption at urban 
community by individual approach. Determination of area study was done by 
purposive method and 420 respondents were selected by using convenience 
sampling technique. Data analysis was carried out statistically by descriptive 
approach and multiple linier regression. Results of  the study showed that average 
of individual coffee consumption was 2.91 kg/year. Average of coffee 
consumption was 3.83 kg/year for men and 1,97 kg/year for woman, respectively. 
Age group of  ≤ 25 year consumed 1.83 kg/year  mostly in form of coffee mix, 
and for group > 25 year consumed 3.32 kg/year mostly in form of  branded 
ground coffee. In fact most respondents consumed unbranded ground coffee. 
Coffee drinking frequency were 1 cup/day and 2 cup/day. Coffee consumers 
mostly  buy 0.01 – 0.10 kg packing size.  Majority of respondents drank coffee at 
home, but some of them did outdoors. Respondents with income less than Rp. 
1,000,000.00, mostly consumed  unpacked ground coffee, and respondents with 
income more than Rp. 1,000,000.00 mostly consumed branded ground coffee. 
Level of coffee consumption influenced by several factors namely gender, age, 
income,  price, activity and cigarette consumption. Income had negative effect on 
the level of coffee consumption. Gender factors  were not significantly on the 
level of coffee consumption. Level of coffee consumption between men and 
woman was different. The level of coffee consumption  age ≤ 25 year old group 
lower significantly than that of > 25 year group. 
 

 

Keyword : Coffee, domestic  consumption, urban community. 
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