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RINGKASAN

Dampak Kenaikan HPP dan Perubahan Mekanisme Pembelh Bulog
Terhadap Penerimaan Petani di Sentra Padi Kabupatedember. M. Hasan
Sanusi, 031510201183, Jurusan Sosial Ekonomi rik@nta-akultas Pertanian
Universitas Jember.

Kabupaten Jember merupakan penyumbang terbesads praduksi padi
bagi Propinsi Jawa Timur. Produksi padi yang tinggi kabupaten jember
menunjukan bahwa sebagian besar petani Jembertsemgaik berusahatani
padi. Setiap kebijakan yang berkaitan dengan koma®dni tentunya juga akan
mempengaruhi kondisi petani, terutama di sentra pechber. Mengingat padi
merupakan makanan pokok maka posisi petani padiadah penting, sehingga
kondisi petani perlu diperhatikan ditengah perubakebijakan. Penelitian ini
bertujuan untuk mengetahui: (1) tingkat penerimgmiani di sentra padi
kabupaten Jember sebelum dan sesudah adanya ken#i# dan perubahan
mekanisme pembelian Bulog, (2) mekanisme pemasgabhah petani di sentra
padi Kabupaten Jember sebelum dan sesudah kenkiR&h dan perubahan
mekanisme pembelian Bulog, (3) faktor-faktor ap@@ sgang mempengaruhi
keputusan petani memilih lembaga pemasaran, dash@dg harga ditiap saluran
pemasaran. Metode analisa data yang digunakan dpéamalitian ini adalah
analisis uji beda rata-rata, analisis Linier ProlitgbModel, dan analisishare
harga. Hasil penelitian menunjukkan bahwa: (1) Amabedaan penerimaan
petani padi disentra padi Kabupaten Jember sebelam sesudah adanya
kenaikan HPP dan perubahan mekanisme pembeliangB@®) Mekanisme
pemasaran gabah petani disentra padi Kabupatenedesabelum dan sesudah
adanya kenaikan HPP dan perubahan mekanisme pambBlulog tidak
mengalami perubahan. (3) Faktor-faktor yang memaeutny keputusan petani
memilih saluran pemasaran adalah biaya dan ha#jaSh@re harga saluran

pemasaran 2 lebih tinggi daripast@re harga pada saluran pemasaran 1.
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SUMMARY

The Effect of the Government Purchasing Price Ina@ment and the
Purchasing Mechanism Alteration of Bulog towards Famer’'s Revenue in the
Centre of Rice of Jember RegionM. Hasan Sanusi, 031510201183; Social
Economy of Agriculture Department Faculty of Aglicwe Jember University

Jember region is the biggest contributor of ricedpiction for East Java
Province. The high production of rice in Jembeliageghows the majority of the
farmers in Jember are interesting in running razenf operation. Every policy that
related to this commodity certainly will also inloce the farmer’'s condition,
especially in the centre of rice of Jember. Consgiderice is the staple food, the
position of the farmer of rice is very importantierefore the farmer’s condition
has to be considered in the middle of the changmlidy.

This research is intended: (1) to know the revdauel of the farmer in
the centre of rice of Jember region before andrafite presence of the
government purchasing price increment and the @sioy mechanism alteration
of Bulog, (2) to know the brown rice marketing maotsm of farmer in the centre
of rice of Jember region before and after the presencehef government
purchasing price increment and the purchasing nmesmealteration of Bulog, (3)
to know the factors that influence the farmer'sisien in selecting marketing
institution , and (4) to know the price share atteanarketing channel.

The data analysis methods which are used in tisisareh are average
difference test, Linear Probability Model analysasd price share analysis. The
research results show: (1) there is differencesicd# farmer’'s revenue in the
center of rice in Jember between before and dfteiptesence of the government
purchasing price increment and the purchasing nmesmealteration of Bulog. (2)
The brown rice marketing mechanism of the farmdofgeand after the presence
of the government purchasing price increment ared ghrchasing mechanism
alteration of Bulog has not been changed. (3) Tdmofs that influence the
farmer’s decision in selecting marketing channel e cost and the price. (4)
The price share of marketing channel 2 is highantiine price share of marketing

channel 1.
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