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RINGKASAN 

 

Analisis Positioning Sepeda Motor  Kawasaki Ninja 4 Tak di Kota Jember; 

Kukuh Ganjar Dewangga; 050810291067; 2013; 76 Halaman; Jurusan 

Manajemen Fakultas Ekonomi Universitas Jember. 

 

Peluncuran Kawasaki Ninja 4-tak mendapat respons positif di pasar Indonesia 

umumnya dan Jember khususnya sehingga konsumen rela untuk menunggu kapan 

bisa membeli  sepeda motor yang mereka inginkan ini.Semakin banyaknya jumlah 

dan jenis sepeda motor sport yang beredar dipasar, membuat tiap perusahaan 

sepeda motor harus mampu menghadapi dan memenangkan persaingan dengan 

menerapkan strategi-strategi pemasaran. Sehingga perusahaan dapat mengetahui 

positioning Kawasaki Ninja 4-tak berdasarkan keinginan konsumen sehingga 

diharapkan perusahaan dapat melayani konsumen lebih baik lagi dan dapat 

memperbaiki posisi kompetitif perusahaan. Tujuan penelitian ini adalah 

menganalisis peta positioning Kawasaki Ninja 4-tak berdasarkan persepsi pasar 

sasaran dengan menilai kemiripan atribut determinan harga beli, pilihan warna, 

mesin, desain body, merk, ketersediaan sparepart, keiritan bahan bakar, harga jual 

second dan daya tahan mesin. 

Penelitian ini merupakan penelitian deskriptif analitik. Populasi dalam 

penelitian ini adalah konsumen sepeda motor Kawasaki Ninja 4-tak dan 

mengetahui atribut produk pesaing serta berdomisili di Kota Jember yang meliputi 

tiga kecamatan yaitu, Kecamatan Patrang, Kecamatan Sumbersari dan Kecamatan 

Kaliwates. Jumlah sampel  45 orang. 

Hasil penelitian menunjukkan posisi nilai produk bisa berubah sejalan 

dengan persepsi konsumen, perubahan preferensi dan strategi pesaing. Atribut 

harga beli Kawazaki Ninja 4-taft, Suzuki Thunder, Bajaj Pulsar  letaknya 

berjauhan, sehingga ketiga sepeda motor sport tersebut memiliki perbedaan satu 

sama lain. Kawazaki Ninja 4-taft dan Yamaha V-xion letaknya berdekatan. 
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SUMMARY 

 

Positioning Analysis Motorcycle Kawasaki Ninja 4 Talk in Jember City; Kukuh 

Ganjar Dewangga; 050 810 291 067; 2013; 76 Pages; Department of 

Management Faculty of Economics, University of Jember 

 

Launch of Kawasaki Ninja 4-stroke gets a positive response in the market in 

general and Indonesia in particular Jember that consumers are willing to wait 

when you can buy a bike they want ini.Semakin the number and type of sport bikes 

in circulation on the market, making every motorcycle company should be able to 

face and win the competition by implementing marketing strategies. So the 

company can determine positioning Ninja Kawasaki 4-stroke based on consumer 

desires so expect the company to serve customers better and to improve the 

competitive position of the company. The purpose of this study was to analyze the 

positioning map Ninja Kawasaki 4-stroke based on the perception of the target 

market by assessing the similarity of the purchase price determinant attributes, 

colors, engine, body design, brand, availability of spare parts, fuel efficiency, 

price second and engine durability. 

This research is a descriptive analytic. The population in this study is that 

consumers Kawasaki Ninja motorcycle 4-stroke and determine attributes of 

competing products and domiciled in the City of Jember which covers three 

districts namely, Patrang District, District and Sub-district Sumbersari Kaliwates. 

Number of samples 45 people. 

The results show the value of the product may change the position in line 

with consumer perceptions, preferences and changes in competitors' strategies. 

Attributes of the purchase price Kawazaki Ninja 4-taft, Suzuki Thunder, Bajaj 

Pulsar located far apart, so that the three sport bikes are different from each 

other. Kawazaki Ninja 4-taft and Yamaha V-xion adjacent. 
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