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RINGKASAN

Analisis Faktor-Faktor Yang Berpengaruh Terhadap Keputusan Pembelian
Sepeda Motor Matic Honda Beat di Ambulu Jember; Danu Febrian;
070810201207; 2012: 59 Halaman; Jurusan Ekonomi Universitas Jember.

Variabel pendidikan, penghasilan, harga, model, kualitas, distribusi, dan
promosi berpengaruh terhadap keputusan pembelian sepeda motor matic honda
beat di Ambulu Jember. Dan dari salah satu variabel tersebut variabel manakah
yang mempunyai pengaruh dominan terhadap keputusan pembelian sepeda motor
matic honda beat di Ambulu Jember. Tujuan penelitian adalah untuk mengetahui
dan menganalisis apakah Variabel pendidikan, penghasilan, harga, model,
kualitas, distribusi, dan promosi berpengaruh signifikan terhadap keputusan
pembelian sepeda motor matic honda beat di Ambulu Jember.

Populasi di dalam penelitian ini adalah konsumen yang telah melakukan
keputusan pembelian sepeda motor matic merek Honda Beat utamanya di
Kecamatan Ambulu Jember. Metode pengambilan sampel menggunakan
Purposive Sampling. Sampel penelitian sebanyak 90 orang. Metode analisis data
yang digunakan adalah uji validitas, uji reliabilitas dan analisis regresi logistik.

Hasil penelitian menunjukkan bahwa Variabel pendidikan, penghasilan,
harga, model, kualitas, distribusi, dan promosi berpengaruh signifikan terhadap
keputusan pembelian sepeda motor matic merek Honda Beat di Ambulu Jember.
Variabel model menjadi faktor yang paling dominan terhadap keputusan
pembelian sepeda motor matic merek Honda Beat di Ambulu Jember,

Kesimpulan penelitian ini menunjukkan bahwa pendidikan, penghasilan,
harga, model, kualitas, distribusi, dan promosi berpengaruh signifikan terhadap
keputusan pembelian sepeda motor matic merek Honda Beat di Ambulu Jember.
Variabel model menjadi faktor yang paling dominan terhadap keputusan

pembelian sepeda motor matic merek Honda Beat.
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SUMMARY

Analysis of factors Influence Buying Decision Againts Honda Motorcycles
Matic Beat in Ambulu Jember; Danu Febrian; 070810201207; 2012 ; 59 page;
Departement of Economics, University of Jember

Variable of education, income, prices, models, quality, distribution, and
promotion influence purchasing decisions matic motorcycle honda beat in Ambulu
Jember. And from one of these variables are variables which have a dominant
influence on purchase decisions matic motorcycle honda beat in Ambulu Jember.
The research objective is to investigate and analyze whether the variables
education, income, prices, models, quality, distribution, and promotion of
significant effect on purchase decisions matic motorcycle honda beat in Ambulu
Jember.

Population in this study were consumers who have made a purchase
decision matic motorcycle brand in the district mainly Honda Beat Ambulu
Jember. Purposive sampling method using sampling. Study sample as many as 90
people. Data analysis methods used is a test of validity, reliability test and logistic
regression analysis.

The results showed that the variables of education, income, prices, models,
quality, distribution, and promotion of significant effect on purchase decisions
matic motorcycle brands Honda Beat in Ambulu Jember. Variable models to be
the most dominant factor for purchase decisions matic motorcycle brands Honda
Beat in Ambulu Jember.

Conclusions This study suggests that education, income, prices, models,
quality, distribution, and promotion of significant effect on purchase decisions
matic motorcycle brands Honda Beat in Ambulu Jember. Variable models to be
the most dominant factor for purchase decisions matic motorcycle brands Honda
Beat.
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