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RINGKASAN

Analisis Brand Loyalty Kartu Seluler Merek Mentari dan IM3 Pada
Konsumen Di Kecamatan Sumbersari Jember; Roy Rinaldy; 080810291102;

2013; 79 halaman; Jurusan Manajemnen Fakultas Ekonomi Universitas Jember

Penelitian bertujuan untuk mengetahui brand loyalty konsumen kartu
seluler merek Mentari dan IM3 pada konsumen ditinjau dari switcher, habitual
buyer, satisfied buyer, liking the brand, dan committed buyer dan menganalisis
kemungkinan perpindahan merek pada kartu seluler merek Mentari dan IM3 pada
konsumen. Populasi dalam penelitian ini adalah konsumen pengguna kartu seluler
merek Mentari dan IM3 di Kecamatan Sumbersari Jember. Metode sampling yang
digunakan adalah purposive sampling dengan jumlah responden sebanyak 200
orang. Variabel yang diteliti adalah tingkatan loyalitas merek (level of brand
loyalty). Variabel ini terdiri dari lima sub-variabel antara lain: price (harga), Tarif
SMS (Short Message Service), Tarif telepon, Kelengkapan layanan, Sinyal kuat,
Masa aktif yang panjang. Metode analisis yang digunakan dalam penelitian ini
adalah Rata-rata dan standar deviasi, dan brand switching pattem matrix.
Berdasarkan hasil analisis dan Piramida Brand Loyalty Kartu Seluler Mentari dan
IM3, bentuk tingkatan brand loyalty-nya mendekati bentuk segitiga terbalik,
bagian terbawah dimulai dari tingkatan switcher, habitual buyer, satisfied buyer,
liking the brand, dan commited buyer. Berdasarkan perhitungan kemungkinan
perpindahan merek (Possibility Rate of Transition) didapatkan hasil bahwa nilai
kemungkinan perpindahan merek seluler Mentari lebih besar daripada pengguna
kartu seluler IM3. Hal ini juga terlihat dari jumlah prosentasi konsumen yang
tidak loyal pada kartu seluler Mentari yang lebih besar dari pada kartu seluler
IM3.

Kata Kunci: brand loyalty, switcher, habitual buyer, satisfied buyer, liking the
brand, dan committed
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SUMMARY

Analysis Of Brand Loyalty Mentari and IM3 Card On Costumers In Distric
Sumbersari Jember; Roy Rinaldy; 080810291102; 2013; pages 79; the

Departemen of Management Facukty of Economics Jember University

The research aimed to determine the cellular card consumer brand loyalty
Mentari and IM3 brands of consumers in terms of the switcher, habitual buyer,
satisfied buyer, liking the brand, and committed buyer and analyze the possible
switching of the brand on a mobile card Mentari and IM3 brands consumers. The
sampling method used was purposive sampling with the number of respondents is
200. The variables that had been examined ware the degree of brand loyalty (level
of brand loyalty). The reseacrh variable consists of five sub-variables, among
others: price (the price), rate of SMS (Short Message Service), telephone rates,
completeness of service, strong signal, long active period. The method of analysis
used in this study are average and standard deviation, and brand switching matrix
pattem. Based on the analysis and the Card Mobile Brand Loyalty Pyramid
Mentari and IM3, form its level of brand loyalty approached inverted triangle
shape, starting at the bottom level switcher, habitual buyer, satisfied buyer, liking
the brand, and committed buyer. Based on the calculations the possibility of brand
switching (Possibility Rate of Transition) showed that the value of mobile Mentari
brand switching probability greater than IM3 cellular card users, it is also evident
from the amount of the percentage of consumers who are not loyal to Mentari

cellular card that is larger than IM3

Keywords: brand loyalty, switcher, habitual buyer, satisfied buyer, liking the

brand, dan committed buyer
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