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Pengaruh Atribut Produk Dji Sam Soe Kretek Terhadap Kepuasan Dan Loyalitas
Konsumen Di Kota Jember

Melissa Rizki Amalia

Jurusan Magister Manajemen, Fakultas Ekonomi, Universitas Jember

ABSTRAK

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh (1) Atribut
Produk Dji Sam Soe Kretek terhadap kepuasan konsumen di Kota Jember, (2)
Atribut Produk Dji Sam Soe Kretek terhadap loyalitas konsumen di Kota Jember,
dan (3) Kepuasan terhadap loyalitas pelanggan Produk Dji Sam Soe Kretek di
Kota Jember. Teknik analisis menggunakan analisis structural equation modeling
(SEM) dengan program AMOS 18. Rancangan penelitian ini termasuk dalam
confirmatory research dan sekaligus explanatory research. Teknik pengambilan
sampel penelitian menggunakan metode purposive sampling dengan jumlah
responden 110 responden. Hasil penelitian menunjukkan bahwa : (1) Atribut
Produk Dji Sam Soe Kretek berpengaruh positif dan signifikan terhadap kepuasan
konsumen di Kota Jember, (2) Atribut Produk Dji Sam Soe Kretek berpengaruh
positif dan signifikan terhadap loyalitas konsumen di Kota Jember, (3) Kepuasan
berpengaruh positif dan signifikan terhadap loyalitas konsumen Dji Sam Soe
Kretek di Kota jember.

Kata Kunci : Atribut produk, kepuasan, loyalitas konsumen.
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The Effect of Product Attributes Dji Sam Soe Kretek on Satisfaction and
Customer Loyalty in Jember City

Melissa Rizki Amalia

Jurusan Magister Manajemen, Fakultas Ekonomi, Universitas Jember

ABSTRACT

This study aims to examine and analyze the influence of (1) Product attributes of
Dji Sam Soe Kretek for customer satisfaction in Jember City, (2) Product
attributes of Dji Sam Soe Kretek on customer loyalty in Jember City, and (3)
Satisfaction on customer loyalty Product of Dji Sam Soe Kretek in Jember City.
Analysis technique using structural equation modeling analysis (SEM) with
AMOS program 18. The design of this study are included in the confirmatory
research and research as well as explanatory. Sampling study using purposive
sampling method with the number of respondents 110 respondents. The results
showed that: (1) Product Attributes of Dji Sam Soe Kretek positive effect and
significant on customer satisfaction in Jember City, (2) Attributes Product of Dji
Sam Soe Kretek positive effect and significant on customer loyalty in Jember City,
(3) Satisfaction positive effect and significant on customer loyalty Product Image
of Dji Sam Soe Kretek in Jember City.

Keywords: Product attributes, satisfaction, customer loyalty.
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