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Abstract— This paper provides new insights by testing the effect of financial literacy, innovation capability, and human capital on MSMEs’ competitive 
advantage and performance. By utilizing convenience sampling, 114 creative MSMEs in Jember, Indonesia, were involved as samples. The data was 
analyzed using path analysis. The results revealed that: a) financial literacy has no significant direct effect on competitive advantage; b) innovation 
capability has positive and significant direct effect on competitive advantage, c) human capital has positive and significant direct effect on competitive 
advantage; d) financial literacy has positive and significant direct effect on MSMEs performance;  e) innovation capability has positive and significant 
direct effect on MSMEs performance; f) human capital has positive and significant direct effect on MSMEs performance; g) competitive advantage has 
positive and significant direct effect on MSMEs performance; h) competitive advantage mediates the indirect effect of innovation capability on MSMEs 
performance, and i) competitive advantage mediates the indirect effect of human capital on MSMEs performance. These results provide new insight for 
creative MSMEs in improving their competitive advantage and MSMEs performance in this competitive and disruptive era. The limitations of this study, 
first, the varied subsector of creative MSMEs may lead to biased results; second, the data was collected in certain subdistricts in Jember. Future 
research should involve distinguished subsector and wider scope of samples.  
 
Index Terms— Financial literacy, innovation capability, human capital, competitive advantage, MSMEs performance. 

——————————      —————————— 
 

1 INTRODUCTION                                                                     

Micro, Small, and Medium Enterprises (MSMEs) are 
Indonesia's economic sector which is believed to be anti-crisis. 
This sector became a recovery amid Indonesian economic 
downturn during the monetary crisis in 1998, where the 
majority of large-scale businesses stagnated to bankruptcy. 
MSME is one sector that has significant positive impact and is 
able to support the economic growth of the country. This 
sector is spread throughout the country and controls about 
99% of economic activity in Indonesia. MSME which is based 
on creativity is the MSME sector that has the biggest 
contribution. This can be seen from the fairly positive growth 
data which is up to 5.6% from 2010 to 2013. The growth of the 
creative economy sector is around 5.76%. This means that this 
data is above growth of the electricity, gas and clean water 
sector, mining and quarrying, agriculture, animal husbandry, 
forestry and fisheries, services and the processing industry 
(Kominfo.go.id,2015). This sector is able to absorb 10.7% or 
around 12 million in total workforce. For its contribution to 
national GDP, the role of MSMEs is quite important because it 
is able to provide added value of up to IDR 641.8 trillion. 
Based on this encouraging development, the government has 
its own target for the MSME sector by planning the 
contribution of the creative economy GDP in 2019 to reach 7% 
to 7.5%. Specifically, for this creative economy sector, the 
government is targeting 15 creative economy subsectors where 
three of them are declared capable contributed to a fairly 
massive GDP, namely the culinary sector amounting to Rp209 
trillion or 32.5%, the fashion sector amounting to Rp182 

trillion (28.3%), and the craft sector amounting to Rp93 trillion 
(14.4%). Although MSMEs have an important role and make a 
significant contribution to the country, this sector still faces 
several challenges. Some of the problems are limited human 
resource competencies, marketing difficulties, and raw 
material difficulties. In addition, there are issues of limited 
innovation and technology and the difficulty of accessing 
adequate funding source. Referring to the results of World 
Bank research, there are four main problems that make it 
difficult for MSMEs in Indonesia to 'upgrade', those are 
difficulties accessing funding source, difficulties in accessing 
business opportunities, and lack of capacity of human 
resources, and the last is the regulatory problem and 
bureaucracy (Putra, 2018). The low financial inclusion by 
MSMEs is closely related to the lack of financial education or 
literacy in Indonesian society. The Financial Services 
Authority Survey found that the level of financial literacy of 
the Indonesian people was still low at 29.66%. This result is of 
course very alarming because it shows the public's lack of 
understanding of the right method and pattern of financial 
management. Financial literacy is one of the important points 
or can be said to be the first step in an effort to achieve overall 
level of business success (Bernheim, 2008). Sunday (2018) also 
explained that no entrepreneur can run his business effectively 
without financial literacy and without having one form of 
accounting record or another. Therefore, it can be concluded 
that proper financial literacy is important for the success of 
any business management, whether large or small. It can be 
said how important financial literacy is among small scale 
companies so that it enables them to be able to provide 
complete and relevant financial information needed to 
improve the decisions they make and also to increase their 
profitability. Chepngetich (2016) found a positive relationship 
between financial literacy in borrowing funds and budgeting 
to the MSME business performance in Uasin Gishu. Esiebugie 
et al (2018) also support this finding. Grohhman et al (2018) 
find that a high level of financial literacy can increase financial 
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inclusion that will strengthen business performance. In 
addition to financial literacy, innovation can also be made as a 
strategy to achieve competition. Product innovation must be 
done to meet market demand, so that making innovation 
products becomes one of the strategies to achieve competitive 
advantage for the company. A company that is successful in 
innovation means that this company is one step ahead of its 
business competitors. This requires the company to identify 
customer taste and trends. Thus product innovation must be 
activated, analyzed, and executed with care. Olughor (2015) 
stated that investing in innovative behavior will strengthens 
the knowledge of employees and individuals that encourage 
organizational resilience to create new products, processes 
and work behaviors. This will result in increased 
competitiveness and achievement of the goals needed to shape 
performance. Saridakis et al (2019) found that MSMEs in the 
UK had high efficiency which more often accessed goods 
(internationalization) compared to MSMEs which had low 
innovation power. Bodlaj et al (2018) found that the growth of 
MSMEs export performance in Western Europe depends not 
only on technological progress, but also on product 
innovation. However, Sdiri et al (2010) did not find any 
influence on sales growth in service companies in Tunisia. 
Puryantini (2018) also found no significant effect on 
organizational performance in companies in Surabaya and 
Yogyakarta. Referring to one of the contradictions concerning 
MSMEs, namely regarding human resource accountability, 
human capital development has supported one managerial 
tool that can increase the success of MSMEs (Ganotakis, 2010; 
Oforegbunam and Okorafor, 2010; Ofoegbu et al 2013; 
Franssila, Okkonen et al., 2012). Oforegbunam and Okorafor 
(2010) determine human resources as the most important 
agents of MSME performance. Sullivan and Sheffrin (2003) 
define human capital as a stock of competencies, knowledge 
and personality attributes contained in the ability to produce 
labor that produces economic value. Human capital represents 
investments made by people in themselves or by their 
organizations that improve their economies. According to 
Hessels and Terjesen (2008), human capital requires 
companies to have individual knowledge, skills and 
experience related to entrepreneurial activities. Shiu (2006) 
also defines human capital as the productive ability of the 
skills, experience, and knowledge of people who have 
economic value for the organization. Hatch and Dyer (2004) 
noted that companies in the field of current knowledge, 
companies and competitive advantage gained from what is 
known by the company and human capital that allows 
companies to use what they know. According to the author, 
work knowledge is considered more than the product of 
human thought and creativity where information is implied. 
Rogers (2003) also agreed that ability to build knowledge 
about management has a significant interest in the success of 
MSMEs. Jember is one of the districts in East Java with a fairly 
high poverty rate. The number of poor people in Jember 
Regency in 2017 has increased compared to 2016, where in 
2016 the number of poor people in Jember numbered 265,100 
people, in 2017 it rose to 266,900 people. There was an increase 
of 0.03 percent (Mulyono, 2018). In this condition, the role of 
MSMEs is crucial to boost the living standards and economy 
of the Jember community. Jember which potentially has quite 

diverse natural resources, especially in the fields of plantation 
and tourism, can be utilized to improve the achievement of the 
welfare of its people. The movement of MSMEs in Jember 
based on creative industries is also quite encouraging. 
Creative industry itself is an industry that originates from the 
use of creativity, skills and individual talents to create 
prosperity and employment through the creation and 
utilization of the creative power of the industry. There are 
many small-scale businesses in the culinary field, fashion 
especially batik and T-shirt merchandise typical of Jember, 
tourism namely Jember Fashion Carnaval, and many more. As 
of 2014, the number of MSMEs in Jember was 4,097 units, 
where in 2016 there were only 2,410 units (UMKM-
Jember.web.id). However, the presence of several large 
modern malls and retail businesses that recently existed in 
Jember and the onslaught of imported fashion products from 
Thailand and China could threaten the existence of creative 
industry-based MSMEs in Jember if there were no differences 
or competitive advantages from the MSMEs themselves. . The 
ability of MSMEs to understand their financial system, their 
capabilities in innovating, and their competence is thought to 
be able to improve their performance. Based on this 
phenomenon, researchers are interested in conducting a study 
entitled "How Financial Literacy, Innovation Capability, and 
Human Capital Affect Competitive Advantage and 
Performance: Evidence from Creative MSMEs in Jember, 
Indonesia".. 
 

2 LITERATURE REVIEW 
 
2.1 The Effect of Financial Literacy on Competitive 
Advantage 
Referring to National Strategy of Indonesian Financial 
Literation of Otoritas Jasa Keuangan (2017), financial literacy is 
not limited to understanding knowledge, skills and beliefs 
about financial institutions, products and services, but 
attitudes and behaviors can also have an influence in 
increasing financial literacy which can further encourage the 
realization of people's welfare. Wise financial attitudes and 
behaviors are reflected in one's ability to set financial goals, 
develop financial planning, manage finances and be able to 
make quality financial decisions in using financial products 
and services. Based on Chen and Volpe (1998), financial 
literacy is characterized by good basic knowledge of financial 
management, good credit management, good saving and 
investment management, and good risk management. Prior 
studies found positive relationship between good financial 
literacy and enterprise’s competitive advantage. Yang, et. al. 
(2018) found enterprise risk management practice affects 
SME’s competitive advantage. They suggested that managers 
should have sufficient or maybe excellent financial education 
in order to perform good risk management practices to 
achieve a competitive position in the market.  
 
H1: Financial literacy has a positive direct effect on competitive 
advantage. 
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2.2 The Effect of Innovation Capability on Competitive 
Advantage 
Innovation capability is defined as the ability of an enterprise 
to produce and improve ideas to deliver new or modified 
process, technology, and product or service to the market 
(Crossan and Apaydin, 2010). This capability is measured by 
product innovation, promotion innovation, and distribution 
innovation (Yunus, 2010:95). Prior scholars found positive 
influence of innovation capability on company’s competitive 
advantage. Kuncoro and Suriani (2018) evidenced that 
innovation in product  can drive sustainable competitive 
advantage in rabbit meat merchants in Ngablak Magelang, 
Indonesia.  A strong advantage position will create higher 
customer perceived value than the others and be able to create 
relatively low costs and ultimately encourage the achievement 
of work differentiation, supported by market-oriented skills 
and company resources. Ferreira et al. (2018) also found strong 
contribution of innovation capability on Portugal’s enterprises 
competitive advantage.  
 
H2: Innovation capability has a positive direct effect on competitive 
advantage. 
 
2.3 The Effect of Human Capital on Competitive Advantage 
In the past, in general, organizations only emphasized the 
maintenance of financial capital assets that are commonly 
known as tangible assets. But along with the knowledge 
revolution, experts began to talk about the ability of capital to 
be measured, grown, and lost if the employees also left the 
organization where they worked. Furthermore, employees are 
counted as assets for companies with intangible asset 
categories. Human capital is a major component of intellectual 
capital based on a set of knowledge, skills, experience and 
abilities of workers that can produce value for MSMEs (Bontis 
et al., 2000). This kind of capital is measured by competencies, 
attitude, and intellectual ability. Alnidawi et al (2017) found 
that there was a positive and significant effect of human 
capital on creating competitive advantage in 
telecommunications sector companies in Jordan. The results of 
this study are also in line with research by Mujtaba et al (2018) 
who found that there is a strong influence of human capital on 
the competitive advantage of automotive companies in 
Pakistan, where human capital is like 'oxygen' in a very tight 
competition where each company is trying to lead the market. 
Hili et al (2017) also found that human capital and leadership 
can increase the competitive advantage of study programs at 
universities in Makassar. 
 
H3: Innovation capability has a positive direct effect on competitive 
advantage. 
 
2.4 The Effect of Financial Literacy on MSMEs Performance 
Bank Indonesia Governor, Agus Martowardjojo, revealed that 
low financial literacy is one of the problems in running MSME 
businesses because it is not only limited to management and 
financial resources but also lack of access to financial services 
(Bank Indonesia, 2012). Prior studies evidenced that financial 
literacy affect MSMEs performance positively. Chepngetich 
(2016) found that financial literacy in borrowing and 
budgeting affects the business performance of the MSME 

sector in Uasin Gishu. The ability of MSMEs to calculate 
interest expense helps them determine from which financial 
institution they can obtain funds and consider business risks. 
Ye and Kulathunga (2019) also found a significant positive 
relationship of the level of financial literacy on the 
performance and sustainability of MSMEs in Sri Lanka. 
Performance reflects the ability of the company from time to 
time. The higher the level of performance of a company, the 
company is successful in carrying out its strategy (Amri and 
Iramani, 2018).  
 
H4: Financial literacy has a positive direct effect on MSMEs 
Performance. 
 
2.5 The Effect of Innovation Capability on MSMEs 
Performance 
The ability to develop new ideas and find new ways of seeing 
problems and opportunities is the definition of creativity. The 
ability possessed by a company in developing new ideas in 
order to become an innovation is a concept of innovation 
capability (Lawson and Ben, 2001). The ability to print and 
manage diverse capabilities, can be proposed as an innovation 
ability as an ability with a high level of integration. Saridakis 
et al (2019) found that innovative MSMEs in the UK were 
more likely to export compared to less innovative MSMEs. 
Bouwman et al (2017) also found that MSMEs in Europe who 
are committed to continuing to innovate will focus on 
activities that increase their capacity continuously. They are 
trying to experiment on digitizing so that their business model 
always fits in with these fast-moving business conditions. 
 
H5: Financial literacy has a positive direct effect on MSMEs 
Performance. 
 
2.6 The Effect of Human Capital on MSMEs Performance 
The quality of human resources plays an important role in the 
performance of SMEs, most SMEs grow traditionally and are a 
down-down effort. The limited quality of human resources in 
terms of education, knowledge and skills is very influential on 
the management of business management (Muda and 
Rahman, 2016). HR needs to be developed by developing 
competencies to increase productivity supported by 
technological developments, given that not a few SMEs still 
use simple methods both in the use of technology and 
marketing is still very limited. Various studies reported 
positive effect of human capital and business performance. 
Suroso et al (2017) found that human capital had a significant 
positive effect on MSME business performance in Central 
Java. According to the study, the level of education and 
experience is very important to form goals and courage in 
developing a business, setting company goals in the short and 
long term. Work experience can also enrich their insights 
about the products or services they market so that business 
operations can run effectively and efficiently. Tessema (2016) 
also found that one aspect of human capital is expertise 
affecting the performance of MSMEs in the shoe production 
subsector in Ethiopia.  
 
H6: Human capital has a positive direct effect on MSMEs 
Performance. 
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7. The Effect of Competitive Advantage on MSMEs 
Performance 
According to Kotler and Armstrong (2005: 322), competitive 
advantage is an advantage over competitors obtained by 
offering more value to consumers, either through lower prices 
or by providing more benefits that support more expensive 
pricing. Potjanajaruwit (2018) found that competitive 
advantage had a significant positive effect on the performance 
of start-up companies in Thailand. According to him, the 
capability of using tenology and interorganizational 
collaboration has a direct relationship to improving start-up 
performance. Rahman and Ramli (2014) also found that 
competitive advantage in MSMEs in Malaysia had a 
significant effect on financial performance and non-financial 
performance (customer satisfaction and quality products / 
services). 
 
H7: Competitive advantage has a positive direct effect on MSMEs 
Performance. 
 

3 METHODOLOGY 
This research is a quantitative research using confirmatory 
and explanatory approach. This study aims to confirm the 
hypotheses among the variables of financial literacy, 
innovation capability, human capital, competitive advantage, 
and MSMEs’ performance. The population in this study are all 
creative MSMEs in Jember Regency. Convenience sampling 
was utilized in selecting the respondents. According to 
Ferdinand (2006: 51), the sample size depends on the number 
of indicators used in all variables. The number of samples is 
equal to the number of indicators multiplied by 5 to 10. The 
number of samples for this study is set at 114 respondents, 
obtained from the total number of indicators used multiplied 
by 6 (19 indicators x 6 = 114). The range requirements for the 
number of samples are 100-200 respondents (Ferdinand, 2006: 
191). The data were collected by distributing questionnaires, 
both online questionnaires (Google form) and direct 
distribution. 

4 RESULT AND DISCUSSIONS 

4.1 Results 
 
a. The Result of Normality Test of Data 
According to Singarimbun and Efendy (2005: 18), normality 
test of data should be carried out before the data is processed. 
This normality test aims to determine the distribution of data 
in variables that will be used in research. The results of 
normality test of data can be seen in Table 1.  

 
Variable  Interpretation 

Financial Literacy (X1) 0,142 
Normally 

distributed 

Innovation Capability (X2) 0,122 
Normally 

distributed 

Human Capital (X3) 0,155 Normally 

distributed 

Competitive Advantage 

(Z) 
0,140 

Normally 

distributed 

MSMEs performance (Y) 0,130 
Normally 

distributed 

Source SPSS Output, 2019 
 

As shown in the Table 1,  all research variables have a 
significance number that are greater than 5% or 0,05, so it can 
be concluded that all data on the studied variables are 
normally distributed. 
 
Path Analysis Results 
The analytical method used to analyze the effect of financial 
literacy, innovation capability, and human capital on the 
performance of MSMEs with competitive advantage as an 
intervening variable is path analysis. Each path tested 
represents the hypothesis in this study. Path analysis is done 
by looking at standardized regression. The results of the direct 
path coefficient test are presented in Table 2. 
 

Table 2. The Result of Path Analysis 

Independent 

Variable 

Dependent 

Variable 

Std. 

Coeff. 
Sig. Explanation 

Financial 

Literacy (X1) 

Competitive 

Advantage (Z) 
0,067 0,343 

Not 

Significant 

Innovation 

Capability (X2) 

Competitive 

Advantage (Z) 
0,420 0,000 Significant 

Human Capital 

(X3) 

Competitive 

Advantage (Z) 
0,400 0,000 Significant 

Financial 

Literacy (X1) 

MSMEs 

performance (Y) 
0,132 0,026 Significant 

Innovation 

Capability (X2) 

MSMEs 

performance (Y) 
0,541 0,000 Significant 

Human Capital 

(X3) 

MSMEs 

performance (Y) 
0,177 0,038 Significant 

Competitive 

Advantage (Z) 

MSMEs 

performance (Y) 
0,134 0,032 Significant 

Source: SPSS Output, 2019 
 
Table 2 shows that innovation capability has a dominant effect 
on competitive advantage with a direct effect regression 
coefficient of 0.420 or the path from innovation capability to 
competitive advantage is the strongest path. Then followed by 
the path from human capital to competitive advantage with a 
direct influence coefficient of 0.400. Statistical test results also 
show that the innovation capability has a dominant effect on 
MSME performance with a direct influence coefficient of 0,541 
and it shows the strongest effect. Then followed by the path of 
human capital to the MSMEs performance, competitive 
advantage to the MSMEs performance of MSMEs, and 
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financial literacy towards MSMEs performance. Based on the 
test results of the path coefficient as shown in Table 2, the 
model can be stated in the form of an equation presented as 
follows: 
 
Y1 = 0,067 X1 + 0,420X2 + 0,400X3 + ϵ 
 
Y2 = 0,132 X1 + 0,541 X2 + 0,177X3 + 0,134Z  + ϵ 
 
The Result of Classical Assumption Test  
 
a. Normality Test of Model Results 
Normality test is done to test whether the residuals in a 
regression model are normally distributed or not. To find out, 
the Kolmogorov Smirnov test was carried out. The result of 
normality test of model is shown in Table 3 below. 
 

Table 3. The Result of Normality Test of Model 
 

Variable Sig. Interpretation 

Dependent variable: Competitive 

Advantage 

Independent Variables: 
a. Financial Literacy 
b. Innovation Capability 
c. Human Capital 

0,117 

Data residual is 

normally 

distributed 

Dependent variable: 

MSMEs Performance 
a. Financial Literacy 
b. Innovation Capability 
c. Human Capital  
d. Competitive Advantage 

0,082 

Data residual is 

normally 

distributed 

Source: SPSS Output, 2019 

 
As shown above, the significance values are 0,117 and 0,082. 

Because the p-value is greater than alpha (0,117> 0,05 and 0,082> 

0,05), it can be concluded that the residual data in both models is 

normally distributed. 

 

b. Multicollinearity Test 

Multicollinearity shows the correlation between independent 

variables. The results of the multicollinearity test are taking into 

account the VIF (Value Inflation Factor) and Tolerance Values 

listed in Table 4. 

 

Table 4.  The Result of Multicollinearity Test 

 

Variable 
Toleranc

e 
VIF Interpretation 

Dependent variable:  
Competitive Advantage 
Independent Variables: 

a. Financial Literacy 
b. Innovation Capability 
c. Human Capital 

 
 
 

0,622 
0,419 
0,350 

 
 
 

1,607 
2,388 
2,859 

 
 
 
No Multicollinearity 
No Multicollinearity 
No Multicollinearity 

Dependent variable: 
MSME Performance 

a. Financial Literacy 
b. Innovation Capability 
c. Human Capital  
d. Competitive Advantage 

 
 

0,617 
0,344 
0,300 
0,341 

 
 
1,621 
2,905 
3,328 
2,930 

 
 
No Multicollinearity 
No Multicollinearity 
No Multicollinearity 
No Multicollinearity 

Source: SPSS Output, 2019 
 

As shown above, the Tolerance value ≤ 1 and the Value 
Inflation Factor (VIF) value is less than 10, this shows that 
there are no multicollinearity symptoms in both regression 
models. 
 
c. Heteroscedasticity Test 
A good regression model is free from heteroscedasticity, the 
test is carried out using Glejser test. If partial test values are 
known to show figures greater than 5%, this means that 
heteroscedasticity does not occur.  
 

Table 5. The Result of Heteroscedasticity Test 
Variabel Sig. Interpretation 

Dependent Variable: 

Competitive Advantage 

Independent Variable: 

a. Financial Literacy 

b. Innovation Capability 

c. Human Capital 

 

 

 

0,955 

0,601 

0,450 

 

 

 

No Heteroscedasticity 

No Heteroscedasticity 

No Heteroscedasticity 

Dependent Variable:  

MSMEs Performance 

Independent Variable: 

a. Financial Literacy 

b. Innovation Capability 

c. Human Capital 

d. Competitive 

Advantage 

 

 

 

0,283 

0,720 

0,091 

0,228 

 

 

 

No Heteroscedasticity 

No Heteroscedasticity 

No Heteroscedasticity 

No Heteroscedasticity 

Source: SPSS Output, 2019 
Heterokedasticity can be explained by using the coefficient of 
significance. If the significance of coefficient> α = 5%, this 
means that heterokedasticity does not occur. From the table 
above above, it can be concluded that all the variables in the 
two models do not occur heteroscedasticity, because all the 
values of Sig. > 5%. 
 
Path Calculation 
The calculation of path analysis can be presented as follows: 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Figure 2. Coefficients of Path Analysis 
 

a. Direct Effect (DE) 
1) The Direct Effect of Innovation Capability (X2) on 

MSMEs’ Performance (Y) 
DExy = X2 →Y 
DExy = 0,541 

2) The Direct Effect of Human Capital (X3) on MSMEs’ 

Financial 
Literacy(X1) 

Human 
Capital(X3) 

Performance 
(Y) 

Competitive 
Advantage (Z) 

0,132 

0,177 

0,541 

Innovation 
Capability (X2) 

0,134 

0,420 
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Performance (Y) 
DExz = X3 →Y 
DExz = 0,177 

3) The Direct Effect of Competitive Advantage (Z) on 
MSMEs’ Performance (Y) 
DEzy = Z→Y 
DEzy = 0,134 

b. Indirect Effect (IE): 
1. The Indirect Effect of Innovation Capability (X2) on 

MSMEs’ Performance (Y) through Competitive 
Advantage (Z)  
IEzyx2  = X2→  Z→ Y 
IEzyx2   = 0,420 x 0,134 

  = 0,056 
2. The Indirect Effect of Human Capital (X3) on MSMEs’ 

Performance (Y) through Competitive Advantage (Z)  
IEzyx3  = X3→  Z→ Y 
IEzyx2  = 0,400 x 0,134 

 = 0,053 
c. Total Effect (TE): 

1. The Total Effect of Innovation Capability (X2) on 
MSMEs’ Performance (Y) through Competitive 
Advantage (Z)  
TEzyx2  = X2→    Z → Y 
TEzyx2   = (0,541)+{(0,420 x 0,134)} 

         =0,597 
2. The Total Effect of Human Capital (X3) on MSMEs’ 

Performance (Y) through Competitive Advantage (Z)  
TEzyx3  = X3 → Z→ Y 
TEzyx3   = (0,177)+{(0,400 x 0,134)} 

     = 0,230 
 
4.2 Discussion 

a. The Influence of Financial Literacy on Competitive Advantages of 
Creative MSMEs in Jember Regency 
The statistical result showed that financial literacy has an 
insignificant direct effect on competitive advantage, which 
means that the high or low financial literacy of the creative 
industry SMEs in Jember does not significantly influence the 
MSMEs’ competitive advantage. Based on the recapitulation of 
respondents' answers, the proportion of respondents who 
have good financial literacy is almost the same as the number 
of respondents who have poor financial literacy. In fact, the 
proportion of respondents who have good competitive 
advantage is greater than respondents with unfavorable 
competitive advantage. That is why the good or bad mastery 
of financial literacy by SMEs do not affect their competitive 
advantage. The mastery of financial literacy in this study 
includes basic knowledge of financial management, credit 
management, savings and investment management as well as 
risk management. While competitive advantage is measured 
by financial and economic capabilities, the ability to create 
strategic products, technological and process capabilities, and 
organizational capabilities. In addition, although MSME actors 
have adequate financial literacy, they lack the courage to 
access sources of capital from formal financial institutions 
because of risk aversion. According to Auken (2005), MSME 
managers generally have a poor understanding of financial 
reporting due to the lack of appreciation of the importance of 

this. Carraher and Auken (2013) also argued that MSMEs are 
vulnerable to the effects of poor financial decisions due to 
limited alternative capital facilities. This condition is because 
the majority of them use their own capital as the only source 
of capital. However, the mastery of financial literacy of 
respondents who are still in ‘medium’ level does not 
apparently prevent MSMEs in increasing their competitive 
advantage. MSMEs continue to strive to improve the 
performance of their products to always excel in the market 
despite the lack of knowledge about financial management. 
MSMEs rely on creativity and innovation so that their 
products continue to keep abreast of the times and are in 
demand by consumers. 

 
b. The Influence of Innovation Capability on Competitive Advantage 
of Creative MSMEs in Jember Regency 
Based on the test results, innovation capability has a 
significant direct effect on competitive advantage, which 
means that the high or low innovation capabilities of the 
creative MSMEs in Jember has a significant effect on 
competitive advantage. Based on the recapitulation of 
respondents' answers, the proportion of respondents who 
have good innovation capabilities is more numerous than 
respondents who have poor innovation capabilities. Likewise, 
the proportion of respondents who have good competitive 
advantage is greater than respondents with unfavorable 
competitive advantage. This condition illustrates that MSMEs 
with high innovation capability will have an impact on their 
superior competitiveness in the market, on the contrary, if 
MSMEs have low innovation capability, their competitive 
advantage will also be low. In this study, innovation 
capabilities are measured by making new types or forms of 
new products on a regular basis, updating existing products in 
one or more aspects, using new techniques in the production 
process, exploring wider distribution systems, participating in 
exhibitions, and utilizing social media as marketing tool. In 
this era of disruptive innovation, all business entities, ranging 
from the MSME sector to large companies, are required to 
continue to innovate, starting from product innovation to the 
process to always maintain their exist in the market. The 
creative MSMEs in Jember, especially from the fashion, 
culinary, and photography subsectors, are already quite good 
at innovating by following the current trends in social media. 
Millennial young generation who dominated creative MSMEs 
in Jember makes them skilled in exploring social media to 
support their business. Successful innovations make products 
and services produced difficult to be imitated and it is enable 
MSMEs to maintain their competitive advantage. The results 
of this study support the research by Distanont and 
Khongmalai (2018) who found that innovation is a strategic 
tool to outperform business competition that will improve 
MSMEs’ business performance in Thailand. The results of this 
study also support research by Kuncoro and Suriani (2018), 
Ferreira et al (2018), and Chiou et al (2011) who found that 
innovation capabilities contribute positive and significant 
benefits to competitive advantage in companies. 
 
c. The Influence of Human Capital on the Competitive Advantage of 
Creative MSMEs in Jember Regency 
Based on the statistical tests, human capital has a significant 
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direct effect on competitive advantage, which means that high 
or low human capital in creative MSMEs in Jember has a 
significant effect on competitive advantage. This condition 
illustrates that MSMEs with high human capital will have an 
impact on their superior competitiveness in the market, 
conversely, if MSMEs have low human capital, their 
competitive advantage will be low as well. According to 
Bontis (1998), human capital is a combination of knowledge, 
skills, innovation, and a person's ability to carry out their 
duties so as to create a value to achieve a goal. Mehralian et 
al., (2013) also described human capital as a key element of 
intellectual assets and an important source of competitive 
advantage in a business. When education, expertise, 
knowledge, motivation, leadership, and behavior of MSMEs’ 
perpetrators in accordance with the business fields they 
manage and develop, they will be able to explore their 
creativity to innovate and lead the market. The results of this 
study support the research by Alnidawi et al (2017) who found 
that there was a positive and significant influence of human 
capital on creating competitive advantage in 
telecommunications sector companies in Jordan. The results of 
this study are also in line with research by Mujtaba et al (2018) 
who found that there is a strong influence of human capital on 
the competitive advantage of automotive companies in 
Pakistan, where human capital is like 'oxygen' in a very tight 
competition where each company is trying to lead the market. 
Hili et al (2017) also found that human capital and leadership 
can increase the competitive advantage of study programs at 
universities in Makassar. 
 
d. The Influence of Financial Literacy on the Performance of the 
Creative MSMEs in Jember Regency 
The finding showed that financial literacy has a significant 
direct effect on the performance of MSMEs, which means that 
the level of financial literacy of creative MSMEs in Jember has 
a significant effect on their business performance. This 
condition illustrates that MSMEs with high levels of financial 
literacy wil have an improved performance, conversely, 
MSMEs will low financial literacy leads to decreasing 
performance. Based on interviews conducted in the field, 
some creative MSMEs in Jember have not been sufficiently 
proficient in applying financial management practices, such as 
preparing budgets, choosing investments, registering 
insurance, and utilizing credit loans. This condition is also 
similar to Cirebon city from the result of research by Djuwita 
and Yusuf (2018) where the MSMEs are still classified in 
sufficient literate group. The results of this study are in line 
with research conducted by Chepngetich (2016) who found 
that financial literacy in borrowing and budgeting affects the 
business performance of the MSME sector in Uasin Gishu. The 
ability of MSMEs to calculate interest expense helps them 
determine from which financial institution they can obtain 
funds and consider business risks. The results of this study 
also support a research by Ye and Kulathunga (2019) who 
found a significant positive relationship of the level of 
financial literacy on the performance and sustainability of 
MSMEs in Sri Lanka. Easy access to financial institutions and 
financial risk management are mediators in the relationship 
between financial literacy and MSME performance. Based on 
resource-based view (RBV), a company's performance 

depends on its tangible or intangible resources. To be able to 
develop tangible assets, a company needs capital growth that 
can be accessed from external sources and requires sufficient 
financial literacy. 
 
e. The Influence of Innovation Capability on the Performance of 
Creative MSMEs in Jember Regency 
The statistical result exhibits that capability of innovation has 
a significant direct effect on the performance of MSMEs, which 
means that the level of innovation capability possessed by 
creative MSMEs in Jember has a significant effect on 
performance. This condition reflects that MSMEs with high 
levels of innovation capability will experience improving 
performance of their business, conversely, if MSMEs have low 
innovation capabilities, the business performance will also 
decreased. Referring to Resource-Based View, a business can 
be said to be special if it has a combination of tangible and 
intangible resources. Innovation capability is one form of 
intangible assets owned by the company. Based on interviews 
in the field, the majority of MSMEs in Jember maximize the 
internet as a source of inspiration in exploring innovation. The 
rapid flow of information from within and from the country 
has benefited MSMEs to implement the process of observe-
copy-modify. The second source of innovation is from similar 
business competitor products that are modified or upgraded 
at a level. This condition makes SMEs, starting from the 
fashion sector, culinary, photography, etc., able to follow the 
existing trends so that the quantity of demand is always 
maintained and even increased. The results of this study are in 
line with research by Saridakis et al (2019) who found that 
innovative MSMEs in the UK were more likely to export 
compared to less innovative MSMEs. Bouwman et al (2017) 
also found that MSMEs in Europe who are committed to 
continuing to innovate will focus on activities that increase 
their capacity continuously. They are trying to experiment on 
digitizing so that their business model always fits in with 
these fast-moving business conditions. 
 
f. The Influence of Human Capital on the Performance of Creative 
MSMEs in Jember Regency 
Based on the test results, human capital has a significant direct 
effect on the performance of MSMEs, which means that high 
or low human capital owned by creative industries MSME 
entrepreneurs in Jember has a significant effect on 
performance. This condition illustrates that MSMEs with high 
human capital will have an impact on the increasingly high 
performance of their business, conversely, if MSMEs have low 
human capital, business performance will also be low. The 
company's capacity to compete depends on the capabilities, 
education, and experience of the owner. Human capital 
includes abilities that are influenced by genetic factors 
(intelligence, health, personality, personal attractiveness) and 
other factors included in expertise, such as education, job 
training, work experience, and interpersonal relationships 
(Shanahan & Tuma, 1994 in Markman and Baron, 2003 ). 
Based on interviews, the majority of MSME managers come 
from families who are also entrepreneurs, so MSME managers 
have experience in helping family businesses, even though 
some of the respondents have an educational background that 
is not in line with the business sector being managed. In 
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addition to profit, hobbies and passion are what make SMEs 
continue to engage in the business field of the respondent, so 
that respondents consistently make efforts to develop business 
and improve business performance. The results of this study 
are in line with research by Suroso et al (2017) who found that 
human capital had a significant positive effect on MSME 
business performance in Central Java. According to the study, 
the level of education and experience is very important to 
form goals and courage in developing a business, setting 
company goals in the short and long term. Work experience 
can also enrich their insights about the products or services 
they market so that business operations can run effectively 
and efficiently. The results of this study also support research 
by Tessema (2016) who found that one aspect of human 
capital is expertise affecting the performance of MSMEs in the 
shoe production subsector in Ethiopia. However, Tessema 
(2016) also found that education and experience of business 
owners had no effect on MSME performance. The results of 
this study are also not in line with research by Ngatno (2016) 
who found that there was no direct effect of human capital on 
the performance of MSMEs in the traditional herbal industry 
in Central Java. 
 
g. The Influence of Competitive Advantage on Creative MSMEs’ 
Performance in Jember Regency 
Based on the test results, competitive advantage has a 
significant direct effect on MSME performance, which means 
that the high or low competitive advantage of MSME creative 
industries in Jember has a significant effect on performance. 
This condition illustrates that MSMEs with high competitive 
advantage will have an impact on the increasingly high 
performance of their business, conversely, if MSMEs have low 
competitive advantage then business performance will also be 
low. The infinite flow of information makes anyone able to 
access which results in the imitation of products and services 
in the market. If the company has no uniqueness or 
competitive advantage compared to its competitors, then their 
business will be quickly displaced and even collapse. Creative 
industry MSMEs that have competitive advantages, whether 
in terms of price leadership, product / service uniqueness, 
more excellent service to customers, and quality products / 
services, will lead similar markets so that MSME performance 
will continue to improve. Some MSMEs carry out various 
price promotions to attract consumers and are communicated 
through social media. Some companies also do simple 
research through polling on Instagram social media to 
continue to capture changes in consumer demand. In addition 
to maintaining good relations with consumers, the effort is 
taken so that SMEs know the product / service specifications 
desired by the market. The effort to produce competitive 
advantage has an impact on increasing sales and the number 
of consumers, obtaining capital from outside the business and 
increasing the amount of capital, increasing the number of 
employees, and expanding product distribution both at home 
and abroad. The results of this study support research by 
Potjanajaruwit (2018) who found that competitive advantage 
had a significant positive effect on the performance of start-up 
companies in Thailand. According to him, the capability of 
using tenology and interorganizational collaboration has a 
direct relationship to the improvement of start-up 

performance. The results of this study also support research 
by Rahman and Ramli (2014) who found that competitive 
advantage at MSMEs in Malaysia significantly affected 
financial performance and non-financial performance 
(customer satisfaction and quality products / services). 
 
h. The Indirect Effect of Innovation Capability on the Creative 
MSMEs’ Performance in Jember through Competitive Advantage 
The path analysis calculation results show that there is an 
indirect effect of the capability of innovation (X2) on the 
performance of MSMEs (Y) through competitive advantage 
(Z). The influence of existing innovation capabilities has an 
impact on MSME performance through competitive 
advantage. That is, the level of competitive advantage of the 
creative industry MSME in Jember influences the relationship 
between innovation capabilities and MSME performance. The 
results of this study support research by Valeria (2013) who 
found an indirect relationship of the ability of innovation to 
business performance through competitive advantage in 
Klaten, Central Java. The results of this study are also in line 
with research by Brahmanthara and Yasa (2017) who found 
that competitive advantage mediates the relationship between 
the influence of product innovation on marketing performance 
in angkringan businesses in Denpasar City. 

 
i. The Indirect Effect of Human Capital on the Creative MSMEs’ 
Performance in Jember through Competitive Advantage  
The path analysis calculation results show that there is an 
indirect effect of human capital (X3) on the performance of 
MSMEs (Y) through competitive advantage (Z). The influence 
of existing human capital has an impact on the performance of 
MSMEs through competitive advantage. That is, the level of 
competitive advantage of the creative industry MSME in 
Jember affects the relationship between human capital and 
MSME performance. The results of this study support research 
by Rochmadona (2018) who found that intellectual capital 
influences the financial performance of the five ASEAN 
nations (Laos, Vietnam, the Philippines, Indonesia, and 
Thailand) mediated by a significant competitive advantage. 
These results support resource-based theory which states that 
unique resources owned and managed by companies have 
sustainable performance. The results of this study prove that 
the intellectual capital owned by the company can make the 
company have a sustainable competitive advantage so that the 
company can be more valuable and able to compete with its 
competitors, and can improve the company's financial 
performance, in this case, is profit. 

5 CONCLUSIONS 

Based on the results of the analysis and discussion in the 
previous chapter, the conclusions that can be drawn are as 
follows: 1) Financial literacy does not have a significant direct 
effect on competitive advantage in the creative industries 
MSME in Jember Regency, which means that the level of 
financial literacy owned by creative MSMEs in Jember  does 
not affect the competitive advantage of the MSMEs.; 2) 
Innovation capability has a significant positive direct effect on 
competitive advantage in the creative MSMEs in Jember 
Regency which means the higher the innovation capability 
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possessed by creative MSMEs in Jember, the higher the 
competitive advantage of MSMEs; 3) Human capital has a 
significant positive direct effect on competitive advantage in 
the creative MSMEs in Jember Regency, which means that the 
higher the innovation capability possessed by creative MSMEs 
in Jember, the higher the competitive advantage of MSMEs; 4) 
Financial literacy has a significant positive direct effect on the 
creative MSMEs performance in Jember Regency, which 
means that the better the financial literacy owned by creative 
industry MSMEs in Jember, the higher the performance of 
MSMEs will be; 5) The capability of innovation has a 
significant positive direct effect on the performance of creative 
MSME, which means that the higher the innovation capability, 
the higher the performance of the MSMEs will be; 6) Human 
capital has a significant positive direct effect on the 
performance of the MSME creative industry in Jember 
Regency, which means that he higher the human capital, the 
higher the MSME performance will be; 7) Competitive 
advantage has a significant positive direct effect on the 
performance of creative MSME , which means that the better 
the competitive advantage, the higher the MSME performance 
will be. We also found indirect effects: 1) The capability of 
innovation has a significant indirect effect on the performance 
of MSMEs creative industries in Jember through competitive 
advantage. High innovation capability is able to increase 
competitive advantage which will improve MSMEs 
performance; 2) Human capital has a significant indirect effect 
on the performance of creative MSMEs creative industry in 
Jember through competitive advantage. High human capital 
can increase competitive advantage which will improve the 
performance of MSMEs. Based on the conclusions, suggestions 
that can be submitted by researchers are: 1) Creative MSME  in 
Jember should maintain and even improve the elaboration of 
innovations because these MSMEs are engaged in creative 
industry sector so that they continue to have increased 
competitiveness and performance. The creative MSMEs in 
Jember must also enrich their experience and skills in 
accordance with their respective businesses, such as attending 
seminars, and training/ workshops in order to improve their 
human capital. In addition, although financial literacy does 
not have a significant effect on competitive advantage, the 
variable has a significant effect on MSME performance. 
Therefore, MSMEs are expected to improve their financial 
literacy capabilities through joining socialization held by the 
Cooperative and MSMEs Office, financial institutions, 
universities, and various other parties, 2) Future studies are 
expected to classify MSME creative industries based on the 
type of business and use sampling techniques that are more 
representative of MSME creative industry actors in all areas of 
Jember, such as cluster sampling. Future studies are also 
expected to use structural equation modeling (SEM) analysis 
tools to show the relationships between variables 

REFERENCES 

[1] Alnidawi, A.A.B., Alshemery,A.S.H., dan 
Abdulrahman, M. 2016. Competitive Advantage 
Based on Human Capital and its Impact on 
Organizational Sustainability: Applied Study in 
Jordanian Telecommunications Sector. Journal of 

Management and Sustainability; Vol. 7, No. 1; 2017. 
URL: http://dx.doi.org/10.5539/jms.v7n1p64 

[2] Bernheim, D. D. and Garrett, D. M. 2008. The effects 
of financial education in the workplace: Evidence 
from a survey of household and firms. Journal of 
Public Economics, 87(8), 1487-1719. 

[3] Bontis, Nick. 2000. Assesing Knowledge Assets: A 
Review of The Models Used To Measures Intellectual 
Capital. International Journal of Technology 
Management. 3 (1) 41-60 

[4] Brahmanthara, K.A. and Yasa, N.N.K. 2017. Peran 
Keunggulan Bersaing Memediasi Inovasi Produk 
Terhadap Kinerja Pemasaran. Prosiding Seminar 
Nasional AIMI  Jambi, 27 – 28 Oktober 2017.  

[5] Bouwman, H., Nikou, S., and Reuver, M. 2019. 
Digitalization, business models, and SMEs: How do 
business model innovation practices improve 
performance of digitalizing SMEs?. 
Telecommunications Policy. URL: 
https://doi.org/10.1016/j.telpol.2019.101828  

[6] Carraher, S. and Auken, H.V. 2013. The use of 
financial statements for decision making by small 
firms. Journal of Small Business & Entrepreneurship 
Vol. 26 pp 323-336. URL: 
https://doi.org/10.1080/08276331.2013.803676  

[7] Chen, H. & Volpe, R. 1998. An Analysis of Personal 
Financial Literacy Among College Students. Financial 
Services Review, Vol. 7 No.2, pp. 107-128. 

[8] Chepngetich, P. 2016. Effect of Financial Literacy and 
Performance SMEs. Evidence from Kenya. American 
Based Research Journal Vol-5-Issue-11 Nov-2016 

[9] Chiou, T., Chan, H.K., Letticw, F., and Chung, S.H. 
2011. The influence of greening the suppliers and 
green innovation on environmental performance and 
competitive advantage in Taiwan. Transportation 
Research Part E 47 (2011) 822–836.  

[10] Distanont, A. and Khongmalai, O. 2018. The Role of 
Innovation in Creating a Competitive Advantage. 
Kasetsart Journal of Social Sciences . 
https://doi.org/10.1016/j.kjss.2018.07.009  

[11] Djuwita, D. and Yusuf, A.A. 2018. Tingkat Literasi 
Keuangan Syariah Di Kalangan UMKM Dan 
Dampaknya Terhadap Perkembangan Usaha. Al-
Amwal, Volume 10, No. 1 Tahun 2018. DOI : 
10.24235/amwal.v10i1.2837105  

[12] Efrat, K., Hughes, P., Nemkova, E., Souchon, A., Sy-
Changco, J. 2018. Leveraging of Dynamic export 
capabilities for competitive advantage and 
performance consequences: Evidence from China. 
Journal of Business Research 84 (2018) 114–124.  

[13] Ferdinand, 2006. Structural Equation Modeling dalam 
Penelitian Manajemen. Edisi 2. Semarang: Badang 
Penerbit Universitas Diponegoro. 

[14] Ferreira, J., Coelho,A., and Moutinho, L. 2018. 
Dynamic capabilities, creativity and innovation 
capability and their impact on competitive advantage 
and firm performance: The moderating role of 
entrepreneurial orientation. Technovation. 
https://doi.org/10.1016/j.technovation.2018.11.004 

Digital Repository Universitas Jember

http://repository.unej.ac.id/
http://repository.unej.ac.id/


INTERNATIONAL JOURNAL OF SCIENTIFIC & TECHNOLOGY RESEARCH VOLUME 8, ISSUE 11, NOVEMBER 2019       ISSN 2277-8616 

2309 
IJSTR©2019 
www.ijstr.org 

[15] Franssila, H., Okkonen, J. Savolainen, R., & Talja, S. 
2012. The Formation of Coordinative Knowledge 
Practices in Distributed Work: Towards an 
Explanatory Model. Journal of Knowledge 
Management, 16(4), 650–665. 

[16] Ganotakis, P. 2010. Founder’s Human Capital and the 
Performance of UK New Technology - based Firms. 
Small Business Economics, 35(4): 1-21 

[17] Ghozali, Imam. 2012. Aplikasi Analisis Multivariat 
dengan Program SPSS. Semarang : Badan Penerbit 
Universitas Diponegoro. 

[18] Grohmann,A. Kluhs,T., and Menkhoff, L. 2018. Does 
financial literacy improve financial inclusion? Cross 
country evidence. World Development Volume 111, 
November 2018, Pages 84-96 

[19] Hessel J, and Terjesen S. 2008. Entrepreneurial Carrier 
Capital, Innovation and New Venture Export 
Orientation. From http://www.entrepreneurship-
sme.eu/pdf-ez/ H200808.pdf. 

[20] Hili, P., Gani, M.U., Hamzah, N., and Rahman, Z. 
2017. Effect of Human Capital and Leadership on 
Institutions’ Performance and Competitive 
Advantages. IRA-International Journal of 
Management & Social Sciences Vol 07 Issue 3 pp 479-
488.  

[21] Indrawati,Yulia. 2015. Determinan Dan Strategi 
Peningkatan Literasi Keuangan Masyarakat 
Perkotaan DI Kabupaten Jember”. Ringkasan 
Eksekutif Penelitian Dosen Pemula, Lembaga 
Penelitian Universitas Jember. 
http://repository.unej.ac.id/handle/123456789/6343
0.  

[22] Kuncoro, M. 2006. Strategi, Bagaimana Meraih 
Keunggulan Kompetitif, Jakarta, Penerbit Erlangga, 
ISBN : 979-781-241-3. 

[23] Kuncoro, Mudrajad. 2007. Metode Riset untuk Bisnis 
& Ekonomi. Jakarta: Erlangga.  

[24] Kuncoro, W. and Suriani, W.O. 2018. Achieving 
sustainable competitive advantage through product 
innovation and market driving. Asia Pacific 
Management Review 23 (2018) 186e192. 
https://doi.org/10.1016/j.kjss.2018.07.009 

[25] Minuzu, Musran. 2010. Pengaruh Faktor-Faktor 
Eksternal dan Internal Terhadap Kinerja Usaha Mikro 
Kecil (UMK) di Sulawesi Selatan. Jurnal Manajemen 
dan Kewirausahaan Universitas Hasanuddin. 

[26] Mujtaba, M., Jamal, S., and Qureshi, J.A. 2018. Human 
Capital is a Competitive Advantage of Businesses: 
Analysis of Automobile Firms of Pakistan. Asian 
Themes in Social Sciences Research Vol. 2, No. 1, pp. 
16-22. DOI: 10.33094/journal.139.2018.21.16.22  

[27] Ngatno, Apriatni, E.P. and Widiyanto. 2016. Human
  Capital, Entrepreneurial Capital and SME’ 
Performance of traditional herbal industries in 
Central Java Indonesia The Mediating Effect of 
Competitive Advantage. Archives  of Business 
Research–Vol.3,No.4 pp 9-25  

[28] Ofoegbu E.O, P.A. Akanbi and A.I. Joseph. 2013. 
Effects of Contextual Factors on the Performance of 

Small and Medium Scale Enterprises in Nigeria: A 
Case Study of Ilorin Metropolis. Advances in 
Management & Applied Economics..3(1), 95-114 

[29] Oforegbunam, T. E and G. F. Okorafor. 2010. Effects 
of Human Capital Development on the Performance 
of Small and Medium Scale Enterprises in the South 
Eastern Region of Nigeria. Journal of Sustainable 
Development in Africa. 12(8); 49-58 

[30] Olughor, R. J. 2015. Effect of Innovation on the 
Performance of SMEs Organizations in Nigeria. 
Management, Vol. 5 No. 3, 2015, pp. 90-95. doi: 
10.5923/j.mm.20150503.02. 

[31] Potjanajaruwit, P. 2018. Competitive advantage 
effects on firm performance: A Case study of startups 
in Thailand. Journal of International Studies, 10(1), 
104-111. doi:10.14254/2071-8330.2018/11-3/9  

[32] Rahman, N. A. A. R. 2014. Entrepreneurship 
management, competitive advantage and firm 
performances in the craft industry: concepts and 
framework. Procedia - Social and Behavioral Sciences   
145  ( 2014 )  129 – 137 

[33] Rochmadona, B.N. 2018. The Competitive Advantage 
between Intellectual Capital and Financial 
Performance of Banking Sector in ASEAN. Jurnal 
Keuangan dan Perbankan, 22(2):321–334, 2018 

[34] Rogers, E., M. 2003. Diffusion of Innovations. New 
York: Simon and Schuster.  

[35] Sahban, M. 2018. Kolaborasi Pembangunan Ekonomi 
di Negara Berkembang. Makassar: CV Sah Media 

[36] Saridakis, G., Idris, B., Hansen, J.M., Dana, L.P. 2019. 
SMEs'internationalisation:When does innovation 
matter? Journal of Business Research 96 (2019) 250–
263 

[37] Shiu HJ. 2006. The Application of the Value added 
Intellectual Coefficient to Measure Corporate 
Performance: Evidence from Technological Firms”. 
International Journal of Management, 23(2): 356-365. 

[38] Sullivan A, and Sheffrin, DM .2003. Economic 
Principles in Action. Upper Saddle River, New Jersey: 
Pearson Prentice Hall  

[39] Suroso, A., Anggraeni, A.I., Andriansyah. 2017.  
Optimizing SMEs’ Business Performance Through 
Human Capital Management. European Research 
Studies Journal  Volume XX, Issue 4Β, pp 588-599.  

[40] Tatik, N. 2009. Orientasi entrepreneur dan Modal 
Sosial : Strategi Peningkatan Kinerja Organisasi, 
Dissertation of Universitas Diponegoro Semarang 

[41] Tessema, A.D. 2015. The Impact of Human Capital on 
company performance Case of the footwear Sector in 
Ethiopia. JBAS  Vol.6 No.2 pp 76-103 

[42] Valeria, N.P. 2013. Membangun Kinerja Bisnis melalui 
Keunggulan Bersaing pada UKM Manufaktur (Studi 
Empirik pada Industri Logam di Kecamatan Ceper, 
Kabupaten Klaten). Jurnal Bisnis STRATEGI Vol 22 
No 1 2013 pp 133- 142.  

[43] Yang,S., Ishtiaq, M., Anwar, M. 2018. Enterprise Risk 
Management Practices and Firm Performance, the 
Mediating Role of Competitive Advantage and the 
Moderating Role of Financial Literacy. Journal of Risk 

Digital Repository Universitas Jember

http://repository.unej.ac.id/
http://repository.unej.ac.id/


INTERNATIONAL JOURNAL OF SCIENTIFIC & TECHNOLOGY RESEARCH VOLUME 8, ISSUE 11, NOVEMBER 2019       ISSN 2277-8616 

2310 
IJSTR©2019 
www.ijstr.org 

and Financial Management Vol. 11 No. 35 pp 1-17. 
doi:10.3390/jrfm11030035  

[44] Yaseen, S.G., Dajani, D., dan Hasan, Y. 2016. The 
impact of intellectual capital on the competitive 
advantage: Applied study in Jordanian 
telecommunication companies. Computers in Human 
Behavior 62 (2016) 168e175 

[45] Ye, J. dan Kulathunga, KMMCB.2019. How Does 
Financial Literacy Promote Sustainability in SMEs? A 
Developing Country Perspective. Sustainability 2019, 
11, 2990; doi:10.3390/su11102990 

[46] Yunus, Muhamad. 2010. Inovasi dan Kreativitas 
dalam Pemasaran. Malang: UIN-MALIKI PRESS 
(Anggota IKAPI) 

[47] https://news.detik.com/berita-jawa-timur/d-
3849976/bps-sebut-warga-miskin-di-jember-naik-
jadi-266900-jiwa 

[48] https://kominfo.go.id/content/detail/5277/ekonom
i-kreatif-adalah-pilar-perekonomian-masa-
depan/0/berita 

[49] https://www.merdeka.com/uang/pemerintah-
ungkap-hambatan-bagi-umkm-kembangkan-diri.html 

[50] http://www.umkm-jember.web.id/ 

 
 

Digital Repository Universitas Jember

http://repository.unej.ac.id/
http://repository.unej.ac.id/

	jpg2pdf.pdf (p.1)
	How-Financial-Literacy-Innovation-Capability-And-Human-Capital-Affect-Competitive-Advantage-And-Performance-Evidence-From-Creative-Msmes.pdf (p.2-12)

