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CHAPTER 1

INTRODUCTION

1.1 The Background of the Study

The mastery of more than one language makes someone
choose one language over the other when he is conducting a speech

or communicatmn. The choice of lan uage will demdsmon the md

situation, for example first they use Indoneman then svntch to
English. Even sometimes they use two languages at the same time.

The switching here is not without reason. The reason may  have a
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(8]

good representation and achieve the goal of communication. It often
happens in communication such as speech, conversation , in which
people can use code switching for their own purpose to influence or
define the situation as they wish to convey nuances of meaning and
personal intention. {Trudgill, 1985) -

Since the language plays a very important role in almost
every aspect of life and code switching is also used by people for some

reasons and purposes, then what is the function and purpose of both

of them if seen from the economic point of view. PT Metrosel as one of
the cellular cm;or one afthe bram:hnﬁiaes of which is in Jemher

important purpose is e make‘ them 'mwrested and ﬁnaﬂy buy the
product. Whether it works or not, it will be discovered after the

research is conducted.
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important purpose is to make them interested and finally buy the
product. Whether it works or not will be discovered after the research
is conducted.

The code switching that usually happens in PT. Metrosel
Jember and the agencies consist of words, phrase and simple

sentence. The words are regular, menu, product, performance,
setting, language, accessories, capacity, battery, line, billing...etc. The
phrases are line only selling, cover area, smhd by Mthercm plug
in, service point ...etc. The simplg er : ‘
incoming calls only, Met.rﬂ

e

toward code swuchmg used by the ofﬁcxal employee of P’l‘
Metrosel Jember and The Agencies?

o gl e e e g e N RETIE  a  E T  e e  N
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1.3 The Scope of the Study

The study in this thesis will be limited on the code switching
used by the official employees of PT. Metrosel Jember and The
Agencies, their motivations, reasons and purposes and how the
costumers and prospective buyers’ respond toward them. The official
employees of PT. Metrosel Jember is limited on those whose work
directly meets the customers or concerns with the selling, while those
who do not concern with the selling are excluded. The customer is
limited on the customers who come to the Metrosel counter or stand
in Matahari Dept. Store and Alfa Retailindo.

language is not just as means of commumcamn *but it ean“*be uud

for economic purpose, that the goal is to achieve advantages.
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Furthermore, code switching is something familiar with us that is the
usage always related with prestige and identity.

Hopefully, This study will be useful for us, at least for a
better understanding about the function of language.
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CHAPTER 11
GENERAL REVIEW/OF CODE SWITCHING

This chapter contains the theories that support the analysis. In

a8 this analysis, the writer will use the sociolinguistic theories on code

s
2%
g

switching and its varieties, the level of code switching and some
theories related to the reasons which underlie the occurrence of code
switching. '

2.1

on, code switching is .

B

Ry
2

”ns" g
¥

2

community. It means everyone hardly ever uses one language only

without taking another language.
In this study, the term code switching refers to the use of two

or more varieties by a single speaker. Code switching often happens
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subconsciously which means that people may not be aware that they
have switched from one code to another . As Gumperz says in his
book Discourse Strategies.

“...the code alternation as highly salient, participants
immersed in the interaction itself are often quite
unaware which code is used at any one time. Their main
concerns with the communicative effect of what they are
saying. Selection among linguistic alternants is
automatic, not readily subject to conscious recall.
(Gumperz; 1982:61)

He further says:
“...colle svitchmg mperhaps most fi

signal of m oup m
Holmes also says ‘that
relationship. Social distance or solidarity, relative status rvefers to the

status relationship among people which involve formal relation such
as doctor-patient, teacher-pupils, seller-buyers and so  on.

Furthermore, when people change the topic, they sometimes switch
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their codes too. For instance, when a government official deals with
someone who is from the same home town as he was before, they may
switch from Indonesian to Javanese when they tell stories of their
schoolmates.

Gumperz, then differentiates code switching into three kinds
namely Metaphorical code switching , Situational code switching and

Conversational code switching .( In Hudson, 1980:56)

2.1.1Metaphorical code switching
Metapmncﬁ code

while - Dusinese :s'carried on st dard.”
Gumperz; 1971; 425)

Furthermore, Holmes states that metaphorical code switching
occurs when a change of topic requires a change in the language
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used. Metaphorical code switching has an effective dimension which
means that a speaker changes the language as he redefines the topic
from formal to informal, official to personal, serious to humorous,

politeness to solidarity.

2.1.2 Situational code switching
Situational code switching exist when the language used by the

people change according to the situation in which the conversation
taking place. (Hudson 198@@7) In situational 'obdc -mtcth one
spbaks one Mage ‘m:.uc satuatm@é ' ) the:
; s,t'tuatmnmﬁ " ~no ch. :

-sxtuatmn,

formal occasion and the other one is low co&e whkh is uaad in
inforthal smlati&h or everyday circumstances. For example standard
Arabic as high andtis.vieed: In farsel occasion, such as giving
lectures, setmon...etc, while vernacular Arabic as low code is used at |

home or informal situation.



http://repository.unej.ac.id/
http://repository.unej.ac.id/

Digital Repasitory Universitas Jember

This statement supported by Hudson, who says that in
situational code switching, the switching between languages always
coincide with changes from one external situation (for example,
talking to member of family) to another (for exampie, talking to the
neighbours). The choice of language is controlled by rules, which
member of the community learnt from their experience, so these rules

are part of their total linguistics knowledge. 1t means that when they

speak in one language in one situation and another in a different one.
There is no teplc change is mvalved What is meag:;t. by sﬁua@eaaal

regularities that is
phcnomenon

According to Labov, when a speaker employs conversational
code switching, he does not attempt to account for Iistener’s ability to
assign Spéakie}‘ certain social categories i.e to use knowledge of
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variability to place the speaker within the spectrum of own social
categories and to discuss shared social background. (Gumperz; 1982:
70)

This example of conversational code switching is taken from
Labov (1971} research which was taken from an extract from the

speech of Puertoricon living in New York:

“...por eso ( therefore) you know it’s nothing to be proud
of porque yo no estoy ( because I am not ) proud of it as a
matter of fact I hate it...Pero viernes y sabado yo
estoy.. mmevehaciamisola(butcomesFridayand
Saturday I am...you see me here by myse}f alone) -aqui

calls only, Metroselcomm:ts to excellent.

Phrase

The phrase is two or more words that function together as a

group. The group of word here without a finite verb. Like: cover area,
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busy transfer, call forwarding, call waiting, answering machine, stand
by, talk time etc.

Words

The words are written representation of one or more sounds
which can be spoken to represent one idea, subject, action etc. the
smallest unit of spoken language which has meaning and can stand
alone. For example: line, roaming cancel, power, clear, cloning,

battery, send etc.

either language sueh}: ty o laarity |
addressee. To give more explanation, there are some theories from
linguists about the reasons which underlie the occurrence of code

switching.
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Most people might not be aware that they have done any code
switching but if we wrote carefully there must be some underlying
purposes why one switches from one code to another. One may switch
his code because he feels inadequate with the language that he uses
before or he cannot find the best expression or word... etc. in
previous code that he uses.

Switching may occur when someone wants to show that he
comes from a certain ethnicity. Holmes emphasizes that a speaker
may switch to another language as a signal of group membership and
shared ethmc!ty The smmlma!e often mery short and they aremade

within a speech v B OONNS & partxcular topxc Bilinguals often

find it easier to discuss particular topic in one code rather than the
other. (Holmes; 1992: 44) According to Holmes the setting can be
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important too in accounting for language choice in many different
kinds of speech community. (Holmes; 1992: 23)

Giving more explanation from what has been stated above,
Holmes adds that codes are likely to vary according to many different
factors such as which codes are involved in communication, the
function of the particular switch and also the level of the proficiency
in each code of the people switching. However, in this case, the level
of proficiency should be underlined because each speaker will have
different level of proficiency in using code switching in conversation.
Thus, the proficiency of bilinguals may switch within sentences, so it

with the seilers and they mtereswd to the product

3. The role of code switching is to influence the customers to buy the

product or services, which are explained.
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CHAPTER III
RESEARCH METHODOLOGY

This chapter discusses (1) Research Method, (2) Research
Location, (3) Type of Data, (4) Population and Sample, (5) Data
Collection, (6) Data Analysis and (7) Research Hypothesis.

3.1 Rue&rch Method
Mcthodobgy 1@ very mtmmnt aﬂﬁ«mded m

&

an mput to the spcaker as the seller and the hstener as the customer.

To the speaker, the code switching may become a useful way to
convince the customer, to arouse their intention about the product

being offered. Code switching is useful for the listener since it can

A\

N
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make them sure about the performance and the quality of the

product.

3.2 Research Location

To search for the phenomenon taking place, two location of

research are used. They are library mmh amg ﬁeld Mmrch

percentage and mtcrpreted in bar diagram
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3.4 Population and Sample
3.4.1 Population

A population is any group of individuals that have one or more
characteristics that are of interest to the researcher (Best, 1981: 8). In
this research, the population is the official employee of PT. Metrosel
Jember, the agencies and their customers. The customers are the
active and passive ones. The active ones are the people who are
interested to buy the product or services after hearing the explanation
using code switching. Conversely, the passive ones am people Who
Just hear th)mut any mtewbg to buy theip%l’ L

the sample that involves all the populanan as the m;slo‘és kmg as
the number of population is known limited (1990: 100). To gather the
data from the cuStorners, the random sampling is utilized in this

research. In this sampling, not every member of the population has
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an equal and independent chance of being selected for the sample
(Sutrisno Hadi, 1983: 80). Only specific individuals who are selected
for the sample, in this case the customers who come to the Matahari
Dept. Store and Alfa Retailindo.

3.5 Data Collection
The data is collected from the questionnaire that is distributed

to the respondents. A questionnaire is used when factual mformanon
is desired (Best, 1981: 167). The type of question is closer

“conducted by

This research uses descriptive analysis, it does not only collects
and arranges the data but also analyzes and interprets it
(Surakhmad, 1990:139). The descriptive analysis involves the
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description, recording, analyzing and interpreting the condition that
exists.
By understanding the concepts presented above, it is hoped

that the activities of the research will go well and the objectives are
obtained.
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CHAPTER IV
RESULTS AND DISCUSSIONS

4.1 The Other Reasons of the Official Employees of PT. Metrosel
Jember and the Agencies Using Code switching.

The reasons are gained from the questionnaires, which have been

distributed among the Ofﬁmal employees of PT, Metgmel Jem”;j ' Jgnd
the ﬁigenmes m&&%a |

' *(33‘ *7‘}1':’1 EREE 3 9 (100%)
6 (100%) 9 (100%)
6 (100%) 9 (100%)
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The table shows the reasons of the Official employees of PT.
Metrosel Jember and the Agencies in using code switching. The
questions number 1,2,3 are not counted since those questions are
merely additional questions on the respondent knowledge upon
English. As shown in table 1, the reasons are classified into six

reasons.

The first reason is to be familiar or friendlier with the cust

Official employees of PT. Metrosel Jember answer ‘yes’ and 33,‘35.' o
give answer ‘no’. 44,4 percent of the Agencies give answer ‘yes’ and

55,6 % give answer no’.

P S e TR ORI v T
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The next reason is to make the customers interested. Eighty
three comma three percent of the Official employees of PT. Metrosel
Jember choose ‘yes’ while 16,7 % are choose ‘no’. One hunred percent
of the Agencies choose the ‘yes’ option.

Finally, the last reason is to change the way of thinking of the
customers (from negative to positive thinking toward thc product) For
this rea,wn, all the mpmdents ehag;e :}ngr—?es opti@l

The Omcaal Empwy«s of F’T
Metrosel Jember
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To give a positive impression
to the customer

The Official Employees of IPT
Metrosel Jember
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To make customer interested

‘E\’es

The Official Employaas of PT The Agencies
Metrosel Jember

&wangl the customers’ way of thinking » ~
mg:twe to pom) | i -
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Analysis and Interpretation
In Indonesia, as a multilingual country, the shift from one
language to another is accepted as quite normal. Indonesia has many
languages, such as Javanese, Madurese, Sundanese and so on.
- However, the national language is Indonesian. The choise of which

one of the languages is used in many different kinds of speech

community is determined by certain social factors, such as to who

you are talking to, the social context of the talk, the topic and the 4
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Are you sure that you use code switching to be friendlier to

the customers ?

R : Yes, I am sure. Because 1 think it can change the situation

from formal to informal.

This reasons is denied by those who choose ‘ho’ and do not agree with

the statement above.

I : What is your reason that you are not agreeing the reason?

as that word, not an explanation of the word.

I : So, You prefer to use English expression to Indonesian?
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R :Yes, I guess that it is easier to understand.

This reason is supported by Holmes who said that people may
select a particular variety or code because it makes it easier to discuss
a particular topic regardless of where they are speaking. (1992: 29)

The third reason is to make a good impression to the customers.
This reason includes giving the impression that ﬂ1e product is
qualified bﬁt not expensive. All the respondents said that the product
was not expmsive..

nmm- peér’gmup relations and the othe:

formality of public or out-group relations. The ultxmate
semantic effect of the message, however, derives from a
complex interpretive process in which the code
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juxtaposition is in turn evaluated in relation to the
propositional content of component sentences and to

speakers’ background knowledge, social presuppositions
and contextual constraints. (1982:84)

According to the explanation above, it can be concluded that the

code switching used by the Official employees of PT. Metrosel Jember

and the Agencies is situational code switching. It is used to change

the situation, such as from formal to mf@mal oﬁcml to personal,

serious to hwnmus, Hence the nice situanon can be crbm

$

TS e R e f"“‘v !
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4.2 The Response of the customers toward the code switching
done by the Official employees of PT. Metrosel Jember and
the Agencies.

4.2.1 The Questions which have Positive sense

The customers’ response toward English in code switching is

positive. The customers’ arguments are expressed in the table 2 as
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e e weserensoevgtyme,

questions in the questionnaire. The table describes the number of
customers’ responses toward the code switching from Indonesian to
English expression. As shown in table 2, generally the customers give

a positive opinion. Furthermore, the table is described in percentage

to make a.clearer. explanation. The responses are classified into four.
The fimt is they hke the Enghsh expxaessxon Qw&&mon no 6

‘ Bn i

In qu&huon number 18 Fxfty percent of the c“mmqs chomp ‘yeS’ |
and '50% choose the no’ option. That ig WP m:rcenpa,ge of the
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customers who are interested before they are explained by using code

- switching. Eighty five percent of the customers are interested after
~ they are explained by using code switching, and 15% are not.

Furthermore the percentage is described in charts.

They like English expression

The Customers
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the customers feel friendiier or familiar
with the seller

70%
80%
50%
40%
30%
20% -
10% -

0%

.

s ‘@ yes
ne

tha customers
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Analysis and Interpretation

The use of English expression can still be received well by the
respondents, moreover English as the international language. From
the questionnaire, it can be found that most of the respondents like
English expression, even though not all of them understand whét the
meaning of that expression is. The following are the interview with the

respondent.

1
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4.2.2 The Questions which Have Negatiwe sense
The customers’ responses toward English code switching form
which are negative are expressed in the table 3 as follow:

Table 3: the customers’ response toward negative sense questions
Question | The customers” response |

number Yes

7 9 (45%)
8 |8(40%) |13

respome, five percent af the rcspondents
choose ‘no’. Negative response is also found in‘qu st

where ten percent of respondents choose ‘yes’ and 90% c f’ ose No’.

The percentage is then described in charts: N oy W T
‘&;‘

e . T Y Y
L 2 s » % A
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Replace the English expression with
100 it e T GﬂOthOfWOl’d in Indonesia

FEREERRSL MR e by b
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Negative response
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Analysis and Interpretation

English expressions sometimes create a trouble but it depends
on the customers experience. They who do not understand English
and have limited experiences in English tend to find difficulties. The

trouble emanates because they are less interested in English.

Conversely, the customers who are mterestod in Enghsh em though

N N N N T e e RN

W
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4.3 The Role of English Expression in the»Selling Transaction
The English expression used in the code switching has a role to

influence the customers to buy the product or services, which are

explained. The customers’ responses are expressed in table 4 as

follow:

Table 4: the customers’ response toward the role -

switching.
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Analysis and Interpretation

English expression used in code switching can inﬂuence. the
customers to buy the product or at least to give motivation to. the
customers, so that the customers are motivated to buy it. According

to Musselman and Hughes, motivation is a process and response that

activates or moves the individual’s behavoiur toward an objective or e

goal. (1969 632) It means, peOple are often motivated without reﬂidgg

certain goods. The buying motives are Emotional and Ra S
" motives. | 1969:650) Emot;ional motives are the result of iﬂtﬁm&ive, ;
often illogical, subjective reactions. Included among these mdﬁ\rt‘& arc

plédsure, fear and the desires for security, recognitioh, and

O R T

g |
4
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superiority. Rational motives are stimuli produced by a logical
reasoning process. If a product is bought only after all the advantages
and the disadvantages have been considered, the buying may be said
to be rationally motivated. Among the more common rational motives

N are the desires for economy, dependability, durability, quality, and a

fair price.

WO N SR TR N NN e W e e & L e S gl . "*'1"“('"“*’& Al B f N e e e e *“
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CHAPTER YV
CONCLUSION

Code switching as a language use phenomenon in the society
gains a great deal of attention among societies and educators,

because it raises several questions: such as, which language is used,

where, when and why. Since people speak not only one language but

at least two languages, they are usually called bilingual. In many
parts of the world it is a normal requirement of daily living that peopls
‘speak several langu , perhaps one or two at home, sc

customers, to make the customers interested and to

customers’ way of thinking.

41



http://repository.unej.ac.id/
http://repository.unej.ac.id/

Digital Repository Universitas Jember

The customers’ responses to the code switching are positive, they
like the English expression and they are interested in the product.
The role of code switching is to influence the customers to buy the
product or service which are offered, even though the customers who

are influenced or interested to the product do not automatically buy

the product, but code switching can change the customers’ way of

;. thinking from negative to positive
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Appendix : 1

THE RESPONDENTS LIST

The Customers

No  Wame Address 7

|

1 [Her Setiawan | Hayam Wwukix/ 14 |

2 Rudy tar "ff‘?ﬁ.ﬁ---, _ -~ Catot Subroto » « ¢ . o

3 Rusdi Harmno Wihahen . r !

4 | Suparni Deduiig- gy ;

5 | BambangBucipto | Perum Oripelaagl. |

$ Eko Susianto {Jl Jawa i
448 ihu Holifp  J1, Gajah Mada XXV1/ j
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Ly

The Official Emplovees of PT. Metrozel Jember

No ¥ame
| 1 Abdul Harist, 8T . i1
2 Suyanto, 8F
3 Ratna Intan

irlivantin, 8§
Cholifiali, SE .

Budi A, S. Scs

B
i

ke =

o el

-4‘ 'ﬁ“’%w’"‘ v 3‘(.1* p*.,. *.W‘VV‘V" o
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Appendix i 2 o =

Transcript of the interview with the respondents

Berikut ini adalah wawancara dengan Sdr, Tietjep dari PT. Metrosel

Jember vang menoiak alassn babwa penggunaen code switching $
adalal untuk alasau supaya lebih familiar dengan customeré.. :
| i . Apakah alasan anda sehmma anda uaak ;ptu}ug dmgan

dasan tersebut

‘Saya rasa cuqtcmer udak menyadﬁ‘l

> 4 T N
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Bervikut ini adalah wawancara dengan Sdr. Ahmad dari Punky
Sehilar. The PT. Metrosel’ agency. '

i  Anda menggunakan istiiah — Istilsh hahasa Inggri# dalam

| wmenjclaskan produk anda kepada customer?
| o T N

1Y . 3l o G

i - Apakah ssinh satu slasannye adalab anda yelan kalau
istidal tadd bisa membuat custower anda merasa lebil akrab? :
aya pikir istilah ters 1 o

Sava 1

W

pae S B 2 SENORE
o A I

o

‘ v !
i

i

&
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Appendix : 3

To: Officiai Employees of PT. Metrosel Jember and the agencies

QUESTIONNAIRE

Petunjuk pengisian:
a. Pilihlah salah satu jawaban yang anda anggap sesuai
b. Jawablah dengan jujur, karena jawaban anda akan san

Jember and the Agencies”

mengert apa yang anda maksudkan?
: a. Ya b. tidak
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5. Apakah alasan anda menggunakan kata-kata itu karena alasan prestise atau
gengsi?
a Ya b. Tidak
6. Apakah alasan anda menggunakan kata-kata itu karena alasan untuk keakraban,
agar anda iebih famiiar dengan customer/ pembeli produk anda?

a. Ya b. Tidak

y 5 Apakah aiasan Anda me_.”'

kata-kiltamkarcnamdandakbxsa
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i4. Apakah anda merasa bahwa penjelasan anda akan memberikan kesan positif
kepada customer anda?
a. Ya - b. Tidak

5. Apakah anda merasa bahwa penjelasan anda akan memberikan kesan "negatif
kepada customer anda?
a oo Fachele
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To: Customer

QUESTIONNAIRE

Petunjuk pengisian:
a. Pilihiah salah satu jawaban yang anda anggap sesuai
b. Jawablah dengan jujur, karena jawaban anda akan sangat berarti dan
merupakan masukam yang positif terhadap skrmsl saya yang berjudul “ The
Inﬂuence of Code Smch‘mg on the sellmg m:mon in PT. Mezmel jember

.

§ T U RO e W T S NN N RO RS R T T N TN e N T T R



http://repository.unej.ac.id/
http://repository.unej.ac.id/

Digital Repository Universitas Jember

5. Apakah anda sama sekali tidak mengerti arti kata-kata tsb?
a. Ya b. Tidak

6. Apakah anda 'menyukai pemakaian kata-kata tsb?
a. Ya b. Tidak :

7. Apakah anda merasa sebaiknya kata-kata tsb diganti dengan padanan kata lain
dalam bahasa Indonesia? N :

a. Ya b. Tidak i
8. Apakah penggunaan kata-kata tsb terkesan berlebihan bagi mereka yang tidak
‘ : bak B we Yy R N9 |

mengerti bahasa Inggris?

R 9N TR R NE TR s v R R T T N & e R R e e T 'ﬂﬁ‘
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14. Jika anda menjawab “Ya” pada pertanyaan no. 9 apakah kesan positif itu adalah
bahwa anda merasa bahwa anda lebih dekat/ akrab dengan penjual?
a. Ya b. Tidak

15. Jika anda menjawab “Tidak™ pada pertanyaan no. 9 apakah kata-kata tersebut
memberikan kesan negatif bagi anda tentang produk tersebut? -
a Yai b. Tidak
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