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Abstract

Consumer satisfaction over the quality of services Dodoo Watu Beach
attractions in Banyuwangi has terpenuhi.Hal it showed the presence of
gratification which has been obtained by visitors . It is the show by the results of
the performance scores > balanced the interests of visitors . Based on existing
indicators at each position indicator on the Cartesian diagram , as follows : ( a)
the indicators are in quadrant A should be a top priority and must be conducted in
accordance with the interests of visitors , there are indicators on the variable
responsiveness ie how busy the beach operators willing to help visitors ; (b ) the
indicators are in quadrant B are indicators that its implementation should be
maintained , because it is already satisfying visitors and is in conformity with the
interests of visitors , while the indicator - indicator is the condition of comfort ,
attitude coastal managers , how managers beach in explaining to visitors , (c ) the
indicators are in quadrant C are the indicators that are considered less important
by the visitors , and visitors rate the quality of service for granted. The indicators
included in this quadrant is the appearance of the managers of the beach , beach
penglola attention individually , provide a service that is not discriminating visitors
, and ( d) the indicators are in quadrant D is an indicator that is considered less
important by visitors and perceived implementation excessive . Indicators
contained in these squares is the provision of services in accordance with the
promised

Keywords:: customer satisfaction , service and services and the dimensions of service
quality

1. Pendahuluan

Indonesia memang kaya akan potensi alamnya, tetapi potensi tersebut tidak akan
berkembang secara baik apabila tidak dikelola secara maksimal. Agar suatu tempat wisata
menarik dan banyak dikunjungi oleh masyarakat , maka perlu adanya persepsi positif dari
para pengunjung. Hali itu ditunjukkan melalui pemberian bukti-bukti nyata seperti
keunggulan kualitas layanan yang ditawarkan, keunggulan sarana dan fasilitas yang diberikan,
keamanan yang terjamin. Objek wisata lokal khususnya di daerah kabupaten-kabupaten perlu
untuk menerapkan cara tersebut.
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