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Pengaruh Manfaat dan Kemudahan Penggunaan yang dirasakan terhadap Sikap

dan Niat Pembelian Ulang Online pada Phee Boutiq Jember

Ibna Kamelia F.A
Jurusan Magister Manajemen, Fakultas Ekonomi, Universitas Jember
ABSTRAK

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh (1) kemudahan
penggunaan belanja online terhadap sikap konsumen pada pembelian online di
Phee Boutig Jember, (2) manfaat belanja online yang dirasakan terhadap
sikap konsumen pada pembelian online di Phee Boutiq Jember, (3) kemudahan
penggunaan belanja online yang dirasakan terhadap niat pembelian ulang online
di Phee Boutiqg Jember, (4) manfaat belanja online yang dirasakan terhadap
niat pembelian ulang online di Phee Boutiq Jember, (5) sikap konsumen terhadap
niat pembelian ulang online di Phee Boutig Jember. Teknik analisis yang
digunakan adalah menggunakan Structural Equation Modeling (SEM).
Rancangan penelitian ini termasuk dalam confirmatory research dan sekaligus
explanatory research. Teknik pengambilan data menggunakan metode purposive
sampling dengan jumlah responden 140 responden. Hasil penelitian menunjukkan
bahwa : (1) Kemudahan penggunaan belanja online yang dirasakan berpengaruh
secara signifikan terhadap sikap konsumen pada pembelian online di Phee Boutiq
Jember, (2) Manfaat belanja online yang dirasakan berpengaruh secara signifikan
terhadap sikap konsumen pada pembelian online di Phee Boutig Jember, (3)
Kemudahan penggunaan belanja online yang dirasakan berpengaruh signifikan
terhadap niat pembelian ulang online di Phee Boutig Jember, (4) Manfaat belanja
online yang dirasakan tidak berpengaruh secara signifikan terhadap niat pembelian
ulang online di Phee Boutiq Jember, (5) Sikap konsumen berpengaruh secara
signifikan terhadap niat pembelian ulang online Di Phee Boutiq Jember.

Kata Kunci : kemudahan penggunaan, manfaat yang dirasakan, sikap konsumen,
pembelian ulang online
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Effects Benefits and Perceived of Ease Use on The Attitude and Intention of

Online Purchasing in Phee Booutiq Jember

Ibna Kamelia F.A
Jurusan Magister Manajemen, Fakultas Ekonomi, Universitas Jember
ABSTRAK

This study aims to examine and analyze the influence of (1) ease of use online
shopping for consumers ‘attitude towards online purchases at Phee Boutiq
Jember, (2) the perceived benefits of online shopping for consumers' attitude
towards online purchases at Phee Boutiq Jember, (3) ease of use online shopping
IS perceived to repeat purchase intention online at Phee Boutig Jember, (4) the
perceived benefits of online shopping to online purchase intentions in re-Phee
Boutig Jember, (5) the attitude of consumers to repeat purchase intention online
at Phee Boutig Jember. Analysis technique used is to use the Structural Equation
Modeling (SEM). The design of this study are included in the confirmatory
research and research as well as explanatory. Data retrieval techniques using
purposive sampling method with the number of respondents 140 respondents. The
results showed that: (1) Ease of use online shopping perceived significantly
influence consumers 'attitude towards online purchases at Phee Boutiq Jember,
(2) the perceived benefits of online shopping significantly influence consumers’
attitude towards online purchases at Phee Boutiq Jember, (3) Ease of use online
shopping perceived significant impact on repeat purchase intention online at Phee
Boutiq Jember, (4) the perceived benefits of online shopping does not significantly
influence online purchase intentions in re-Phee Boutiq Jember, (5) the attitude of
influential consumers significant impact on repeat purchase intention online In
Jember Boutiq Phee.

Kata Kunci : The Attitude and Intention, Online Purchasing
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