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RINGKASAN

Pengaruh Faktor Internal dan Eksternal terhadap Pemambilan Keputusan
Pembelian Menjadi Pelanggan Harian Pagi Kompas padaMasyarakat di
Wilayah Perkotaan Jember; Aditya Prayuga, 070810291156; 2012: 72
Halaman; Jurusan Ekonomi Universitas Jember.

Perusahaan perlu memahami faktor-faktor yang meggyahi keputusan
konsumen dalam melakukan pembelian surat kabaa, Isegaimana caranya agar
produk yang dijual itu dapat memuaskan konsumeimggha dapat memperlancar
usahanya.. Oleh karena itu pemasar harus mempelafamemahami bagaimana
konsumen berperilaku. Perilaku konsumen sebagalaken yang langsung
terlibat dalam mendapatkan, mengkonsumsi, mendkabiproduk dan jasa,
termasuk proses keputusan yang mendahului dan menyindakan-tindakan
untuk mendapatkan dan mempergunakan suatu prodhkgga kebutuhan dan
keinginan dapat terpenuhi. Tujuan penelitian infagan lain untuk mengetahui
pengaruh faktor internal dan eksternal yang tes@ing terdiri atas variabel usia,
pendidikan, kelas sosial, kelompok referensi, lsetiaan produk, karakteristik
produk, harga terhadap keputusan pembelian harenpids secara simultan dan
parsial pada masyarakat Jember.

Penelitian yang akan dilakukan di Kota Jember idalah penelitian
penjelasandkplanatory research) dengan menggunakan metode survey. Populasi
penelitian ini adalah pengambil keputusan pemb&iarat Kabar Harian Kompas
baik yang membeli maupun yang tidak membeli susak di Wilayah Perkotaan
Jember. Metode pengambilan sampelnya dilakukan aterigknik Purposive
sampling. Jumlah sampel yang digunakan dalam penelitians@lianyak 100
responden Metode analisis data yang digunakan adalah ujidial, uji
reliabilitas dan regresi logistik

Hasil penelitian menunjukkan bahwa faktor usia,diéiRan, kelas sosial,
kelompok referensi, ketersediaan produk, karalkekiproduk dan harga terbukti
berpengaruh secara signifikan terhadap perilakisdkmen dalam pengambilan

keputusan pembelian harian Kompas secara bersana{sanultan) dan parsial.



SUMMARY

The Effect of Internal and External Factors on Purchase Decision Making
Customers on a morning newspaper Kompas in Urban Communities in Jember:
Aditya Prayuga0708102911562012, 73 pages, the Management Departement,
the Faculty of Economic, Jember University

Companies need to understand the factors that influence consumer
decisions to purchase newspapers, as well as how to keep the product sold to
satisfy the consumer so as to facilitate their busines . Therefore, marketers must
learn and understand how consumers behave. Consumer behavior as an act that
directly involved in obtaining, consuming, spending the products and services,
including the decision processes that precede and follow the actions to obtain and
use a product so that the needs and desires can be fulfilled. The purpose of this
study, among others, to determine the effect of internal and external factors
consisting of variables consisting of age, education, social class, reference
groups, product availability, product characteristics, price of Kompas daily
purchasing decisions simultaneously and partially on the Jember.

Research to be conducted in the City thisis a explanatory research by using
the survey method. This study population is making a buying decision Kompas
Daily Newspaper good buy or not buy a newspaper in Urban Areas Jember.
Methods of sample collection was done by using purposive sampling. The number
of samples were used in this study of 100 respondents. Data analysis methods
used a test of validity, reliability test and logistic regression.

The results showed that age, education, social class, reference groups,
product availability, product characteristic and price have significant effect on
consumer behavior in the Kompas daily purchasing decisions jointly

(simultaneously) and partial.
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