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RINGKASAN 
 

Pemasaran Garam Rakyat Di Desa Pangarengan Kecamatan Pangarengan 
Kabupaten Sampang. Manda Ayu Widiyastutik. 091510601091. Program Studi 
Agribisnis Jurusan Sosial Ekonomi Pertanian Fakultas Pertanian Universitas 
Jember.  
 

Secara geografis Desa Pangarengan berada di daerah pesisir pantai. Hal itu 

menjadikan Desa Pangarengan berpotensi sebagai daerah penghasil garam. 

Terdapatnya sungai di desa ini juga semakin mempermudah dalam mendapatkan 

bahan baku air laut. Namun terdapat permasalahan utama terkait pemasaran garam 

di Desa Pangarengan yaitu lemahnya posisi tawar petambak garam dengan 

lembaga pemasaran dan lebarnya kesenjangan harga yang diterima oleh petambak 

garam dibandingkan harga di tingkat konsumen. 

Penelitian ini bertujuan untuk mengetahui : (1) Bentuk saluran pemasaran 

garam rakyat (2) Struktur pasar garam rakyat (3) Perilaku pasar garam rakyat dan 

(4) Keragaan pasar garam rakyat di Desa Pangarengan Kecamatan Pangarengan 

Kabupaten Sampang. Metode penelitian yang digunakan adalah metode kualitatif 

dan kuantitatif. Metode pengambilan contoh menggunakan Multistage Sampling, 

dan Snow Ball Sampling. Data penelitian yang digunakan adalah data primer dan 

data sekunder yang dianalisis dengan menggunakan analisis deskriptif, analisis 

elastisitas transmisi harga, analisis konsentrasi rasio, analisis integrasi pasar dan 

analisis marjin pemasaran.  

Hasil analisis menunjukkan bahwa: (1) Saluran pemasaran garam rakyat di 

Desa Pangarengan terdiri dari dua bentuk saluran pemasaran yaitu saluran 

pemasaran yang melalui tengkulak dan saluran pemasaran yang melalui pabrik 

pengolah garam (PT. Jaya Makmur Utama) di Desa Pangarengan; (2) Struktur 

pasar garam rakyat di Desa Pangarengan mengarah pada pasar persaingan tidak 

sempurna; (3) Tidak terjadi keterpaduan pasar secara vertikal antar lembaga 

pemasaran yang terlibat dalam pemasaran garam rakyat di Desa Pangarengan; (4) 

Distribusi marjin pemasaran dan share keuntungan yang paling besar dalam 

sistem pemasaran garam rakyat di Desa Pangarengan terletak di lembaga 

pemasaran pabrik. 
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SUMMARY 
 

Marketing of Smallholder Salt in Village of Pangarengan, District of 
Pangarengan, Sampang Regency. Manda Ayu Widiyastutik. 091510601091. 
Agribusiness Study Program, Social-Economics of Agriculture Department, 
Faculty of Agriculture University of Jember. 
 

Geographically Pangarengan Village located in the coastal areas. It made 

Pangarengan Village has the potential to be a salt producing areas. There is a river 

in the village are also easier in getting the raw material sea water. But there are 

major problem related to the marketing of salt in Pangarengan Village are the low 

bargaining position of salt farmers toward marketing agencies and the wide gap of 

prices received by salt farmers than prices at consumer level.  

This research aimed to determine : (1) The form of marketing channels of 

smallholder salt (2) The market structure of smallholder salt (3) The behavior of 

smallholder salt market (4) Performance of smallholder salt marketin Pangarengan 

Village, District of Pangarengan, Sampang Regency. The research used 

qualitative and quantitative methods. Samples were taken by multistage sampling 

and snowball sampling. The data used in this research were primary data and 

secondary data analyzed using descriptive analysis, price transmission elasticity 

analysis, concentration ratio analysis, market integration analysis and of 

marketing margin analysis.  

The analyses showedthat : (1) The marketing channel of smallholder salt 

in Pangarengan Village consisted of two forms of marketing channels, i.e. 

marketing channels through middlemen and the salt processing factory (PT. Jaya 

Makmur Utama) in Pangarengan Village; (2) The market structure of smallholder 

salt in Pangarengan Village led to imperfect market competition ; (3) There was 

no vertical market integration between marketing agencies involved in the 

marketing of smallholder salt in Pangarengan Village; (4) The distribution of 

marketing margins and the highest profit share in the marketing system of 

smallholder salt in Pangarengan Village were at the marketing agency of the 

factory. 
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