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ABSTRAK

Tujuan penelitian ini untuk pengaruh antara enjoyment, ease of access, usefulness dan
social influence terhadap attitude on mobile shopping menggunakan teknologi ponsel
BB. Penelitian ini dikategorikan sebagai explanatory research. Populasi dalam
penelitian ini adalah pengguna ponsel cerdas merek BlackBerry yang tergabung
dalam anggota mailing list masyarakat perkotaan Kabupaten Jember yang melipuiti
Kecamatan Sumbersari, Patrang, dan Kaliwates. Metode pengambilan sampelnya
menggunakan metode purposive sampling. Sampel dalam penelitian ini ditetapkan
sebesar 115 orang. Metode analisis data menggunakan uji instrumen, uji normalitas
data dan analisis jalur. Hasil penelitian ini menunjukkan bahwa variabel enjoyment
berpengaruh signifikan attitude on mobile shopping. Variabel ease of access
berpengaruh signifikan attitude on mobile shopping. Usefulness berpengaruh
signifikan attitude on mobile shopping. Variabel social influence berpengaruh
signifikan attitude on mobile shopping. Variabel enjoyment berpengaruh signifikan
mobile shopping intention. Variabel ease of access berpengaruh signifikan mobile
shopping intention. Variabel usefulness berpengaruh signifikan mobile shopping
intention. Variabel social influence berpengaruh signifikan mobile shopping
intention.

Key word: enjoyment, ease of access, usefulness dan social influence terhadap
attitude on mobile shopping



ABSTRACT

The purpose of this study to the influence of enjoyment , ease of access , usefulness
and social influence on attitude toward mobile shopping using mobile technology BB
. This study categorized as explanatory research . The population in this study is the
brand BlackBerry smartphone users who are members of the urban community
members mailing list , which includes District Jember Sumbersari , Patrang , and
Kaliwates . The method of taking the sample using purposive sampling method . The
sample in this study was set at 115 people . Methods of data analysis using test
instruments , test the normality of data and pathway analysis . The results of this
study indicate that the variable enjoyment significantly influence the attitude on
mobile shopping . Ease of access variables have a significant effect on mobile
shopping attitude . Usefulness significant effect on mobile shopping attitude .
Influence of social variables have a significant effect on mobile shopping attitude .
Variables significant effect mobile shopping enjoyment intention . Variables
significantly affect ease of access mobile shopping intention . Variables significant
effect usefulness of mobile shopping intention . Variables significant effect of social
influence mobile shopping intention .

Key word: enjoyment , ease of access , usefulness and social influence on attitude
toward mobile shopping
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