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ABSTRAKSI

Penelitian dengan judul “Analisis Pengaruh PerilBkand SwitchingOli
Mesin Sepeda Motor Pad@ustomer (Studi Pada Anggota Club Motor Di
Kabupaten Jember)”. Dalam hal ini objek yang diteldalah produk oli mesin
sepeda motor dengan merek Mesran, Evalube, Top Oastrol, dan Shell.
Tujuan untuk mengetahui bagaimana pengaruh langsangbel Independent
yang terdiri dari pengalaman sebelumrfifaior Experience) harga price) dan
media pencariannfedia searchterhadap variabedependen{brand switching),
dan pengaruh tidak langsungnya melalui variabelamgara (ketidakpuasan
pelanggan). Penelitian ini menggunakan data priyaeg diambil dari respond
atau jawaban atas kuesioner yang diisi oleh respopdda anggota klub motor di
Jember.

Teknik pengambilan sampel menggunakparposive samplingdan
accidental samplingdengan jumlah sampel sebanyak 100 orang. Alat ssali
yang digunakan adaladmnalisis jalur gath analysiydengan tingkat signifikaru)
sebesar 5%. Dari hasil analisis pengalaman sebghuberpengaruh signifikan
terhadap ketidakpuasan pelanggdan juga berpengaruh secara signifikan
terhadap brand switching, harga berpengaruh secara signifikan terhadap
ketidakpuasan pelanggan démand switching,media pencarian berpengaruh
secara signifikan terhadap ketidakpuasan pelandgarjuga berpengaruh secara
signifikan terhadagbrand switching dan ketidakpuasan pelanggan berpengaruh
secara signifikan terhad&pand switching.

Kata kunci : Brand Switching, Ketidakpuasan Pelanggan, Pengatama
Sebelumnya, Harga dan Media pencarian.



ABSTRACT

This study titled "Analysis of the Influence of Brand Switching Behavior
on Motorcycle Engine Oil Customer (Studies on Club Motor Members In Jember
district).” In this case, the object under study is a motorcycle engine oil products
with brands Mesran, Evalube, Top One, Castrol, and Shell. Aim to find out how
the direct influence of independent variables consisting of previous experience
(Prior Experience), price (price) and search media (media search) against the
dependent variable (brand switching), and its indirect effects through intermediary
variables (customer dissatisfaction). This study uses primary data drawn from the
respond or the answer to the questionnaires filled out by respondents at the

motorcycle club members in Jember.

The sampling technique using a purposive sampling and accidental
sampling with total sample of 100 people. The used analytical tool was path
analysis with significance leveb) of 5%. Result from the analysis, previous
experience has a significant effect on customer dissatisfaction and also has a
significantly influence on brand switching, price significantly influence the
customer dissatisfaction and brand switching, search media significantly influence
customer dissatisfaction and also significantly influence on brand switching, and
customer dissatisfaction significantly influence the brand switching.

Keywords: Brand Switching, Customer Dissatisfaction, Previous Experience,

Price and Media search.
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