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Umi Wardani

Jurusan Manajemen, Fakultas Ekonomi, Universitas Jember

ABSTRAKSI

Tujuan penelitian ini adalah untuk menguji pengaruh pergantian atribut produk
shampoo sunsilk terhadap persepsi konsumen dan kepuasan konsumen. Populasi
penelitian ini adalah konsumen shampoo sunsilk yang tinggal di wilayah
Kecamatan Jatiroto Kabupaten Lumajang. Sampel terpilih sebesar 100 orang.
Metode analisis data menggunakan Structural Equation Model (SEM). Atribut
produk berpengaruh signifikan terhadap persepsi konsumen akan pergantian
produk Sunsilk di Kecamatan Jatiroto Kabupaten Lumajang. Atribut produk
berpengaruh signifikan terhadap kepuasan konsumen shampoo sunsilk di
Kecamatan Jatiroto Kabupaten Lumajang. Persepsi konsumen akan pergantian
produk berpengaruh signifikan terhadap kepuasan konsumen shampoo sunsilk di
Kecamatan Jatiroto Kabupaten Lumajang.

Kata kunci : atribut produk, persepsi dan kepuasan
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Umi Wardani

The Management Departement, the Faculty of Economic, Jember University

ABSTRACT

This aim of research are to test influence of product attribute commutation sunsilk
shampoo to consumer of perception and consumer statisfaction. Population of
research are consumer of sunsilk shampoo who live in Jatiroto region at Lumajang
regency. Chosen sample are 100. Method analytical applies Structural Equation
Model (SEM). Product attribute have significant effect to perception of consumer
commutation would of product Sunsilk in Jatiroto region at Lumajang regency.
Product attribute have significant effect to consumer of consumer statisfaction
Jatiroto region at Lumajang regency. Perception of consumer would of product
commutation have significant effect to consumer statisfaction sunsilk shampoo in
Jatiroto region at Lumajang regency.

Key word: product attribute, consumer of perception dan consumer statisfaction



RINGKASAN

Pengaruh Pergantian Atribut Produk Shampoo Sunsilk terhadap Persepsi
dan Kepuasan Konsumen di Kecamatan Jatiroto Kabupaten Lumajang: Umi
Wardani, 070810201138, 2011, 74 halaman, Jurusan Manajemen Fakultas
Ekonomi Universitas Jember.

Perusahaan dapat menciptakan permintaan konsumen dengan memotivasi
konsumen untuk membeli produknya, dalam hal ini perusahaan perlu menarik
minat konsumen melalui penciptaan kualitas prima, desain yang menarik dan harga
yang bersaing. Jadi perusahaan dapat mempengaruhi dan mendorong konsumen
untuk membutuhkan, menginginkan dan yang pada akhirnya dapat menciptakan
suatu kepuasan. Semakin banyaknya industri produk shampoo dengan berbagai
atribut dan inovasi terbaru, maka semakin ketat pula persaingan yang ada, sehingga
produsen produk perawatan khususnya shampoo harus dapat bertahan untuk
memenangkan persaingan dengan cara pergantian atribut produk guna menghindari
kejenuhan terhadap atribut lama. Tujuan penelitian ini adalah untuk menguji
pengaruh pergantian atribut produk shampoo sunsilk terhadap persepsi konsumen
dan kepuasan konsumen.

Populasi dari penelitian ini adalah konsumen shampoo sunsilk yang tinggal di
wilayah Kecamatan Jatiroto Kabupaten Lumajang. Sampel terpilih sebanyak 100
orang. Metode analisis data menggunakan Structural Equation Model (SEM. Hasil
penelitian menunjukkan bahwa Atribut produk berpengaruh signifikan terhadap
persepsi konsumen akan pergantian produk Sunsilk di Kecamatan Jatiroto
Kabupaten Lumajang. Hal ini berdasarkan hasil pengujian koefisien jalur yang
menunjukkan bahwa hipotesis kedua yang menyatakan bahwa atribut produk
berpengaruh signifikan terhadap persepsi konsumen akan pergantian produk

konsumen terbukti. Hasil penelitian ini dapat diartikan bahwa peningkatan atribut



produk shampoo Sunsilk akan meningkatkan persepsi konsumen akan pergantian
produk konsumen terhadap Sunsilk.

Atribut produk berpengaruh signifikan terhadap kepuasan konsumen shampoo
Sunsilk di Kecamatan Jatiroto Kabupaten Lumajang. Hal itu berdasarkan hasil
pengujian koefisien jalur yang menunjukkan bahwa hipotesis kedua yang
menyatakan bahwa atribut produk berpengaruh signifikan terhadap kepuasan
konsumen terbukti. Hasil penelitian ini dapat diartikan bahwa atribut produk
shampoo Sunsilk telah mampu memenuhi harapan konsumen sehingga konsumen
merasa puas terhadap atribut produk yang dimiliki Sunsilk. Persepsi konsumen
akan pergantian produk berpengaruh signifikan terhadap kepuasan konsumen
shampoo Sunsilk di Kecamatan Jatiroto Kabupaten Lumajang. Hal itu berdasarkan
hasil pengujian koefisien jalur yang menunjukkan bahwa hipotesis ketiga yang
menyatakan bahwa persepsi konsumen akan pergantian produk berpengaruh
signifikan terhadap kepuasan konsumen terbukti tetapi berpengaruh negatif. Berarti
semakin tinggi persepsi konsumen akan pergantian produk konsumen terhadap

produk shampoo Sunsilk maka akan menurunkan kepuasan konsumen.
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SUMMARY

Product Attribute Commutation Sunsilk Shampoo to Consumer of Perception and
Consumer Statisfaction Jatiroto Region at Lumajang Regency: Umi Wardani,
070810201138, 2011, 74 pages, the Management Departement, the faculty of
Economic, Jember University

Company can create demand of consumer with motivating consumer to buy a
product, in this case company need to draw consumer enthusiasm through creation
of quality of prunes, interesting design and competing price. So company can
influence and pushs consumer to require, wishs and in the end can create a
satisfaction. Increasingly the many product industries shampoo with various
newest attributes and innovation, hence increasingly tight also the emulation, so
that treatment product producer especially shampoo must can stay to win
emulation by the way of commutation of product attribute to avoid saturation to
stripper attribute. This purpose of research is to test commutation influence of
product attribute Sunsilk shampoo to perception of consumer and customer
statisfaction.

Population of this research is consumer Sunsilk shampoo who live in Jatiroto
region at Lumajang Regency. Chosen sample are 100. Data analytical method
applies Structural Equation Model (SEM). Result of research indicates that atribut
product have significant effect to perception of consumer commutation would of
product Sunsilk in Jatiroto region at Lumajang Regency. This thing is based on
result of testing of line coefficient indicating that second hypothesis expressing that
product attribute have significant effect to perception of consumer commutation
would of proven consumer product. Result of this research can be interpreted that
improvement of product attribute Sunsilk shampoo will increase perception of

consumer commutation would of consumer product to Sunsilk.
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Product attribute have significant effect to customer statisfaction Sunsilk
shampoo in Jatiroto region at Lumajang Regency. That thing is based on result of
testing of line coefficient indicating that second hypothesis expressing that product
attribute have significant effect to satisfaction of proven consumer. Result of this
research can be interpreted that product attribute Sunsilk shampoo have been able
to fulfill consumer hope so that consumer satisfies to product attribute owned by
Sunsilk. perception of consumer commutation would of product have significant
effect to customer statisfaction Sunsilk shampoo in Jatiroto region at Lumajang
Regency. That thing is based on result of testing of line coefficient indicating that
third hypothesis expressing that perception of consumer commutation would of
product have significant effect to satisfaction of proven consumer but influential
negativity. Means perception excelsior of commutation consumer would of
consumer product to product Sunsilk shampoo hence will reduce customer
statisfaction.

Product attributr have significant effect to customer statisfaction Sunsilk
shampoo in Jatiroto region at Lumajang Regency. That thing is based on result of
testing of line coefficient indicating that second hypothesis expressing that product
attribute have significant effect to satisfaction of proven consumer. Result of this
research can be interpreted that product attribute Sunsilk shampoo have been able
to fulfill consumer hope so that consumer satisfies to product attribute owned by
Sunsilk. perception of consumer commutation would of product have significant
effect to customer statisfaction Sunsilk shampoo in Jatiroto region at Lumajang
Regency. That thing is based on result of testing of line coefficient indicating that
third hypothesis expressing that perception of consumer commutation would of
product have significant effect to satisfaction of proven consumer but influential

negativity. Means perception excelsior of commutation consumer would of
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consumer product to product Sunsilk shampoo hence will reduce customer

statisfaction.
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