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RINGKASAN

Analisis Komparatif Efisiensi Pemasaran Komoditas Cabai Rawit (Capsicum
frutescens L.) di Pasar Larangan dan Pasar Induk Agribisnis Puspa Agro
Kabupaten Sidoarjo; Kurnia Anbar Radhiyah, 071510201016; 2012: 145
halaman; Jurusan Sosial Ekonomi Pertanian Fakultas Pertanian Universitas
Jember.

Cabai rawit merupakan komoditas yang rentan terhadap fluktuasi harga.
Lonjakan harga tertinggi terjadi pada awal Tahun 2011 yang dipengaruhi oleh
anomali cuaca sehingga produksinya menurun. Cabai rawit merupakan komoditas
primer bagi masyarakat dan memiliki daerah pemasaran yang tergolong luas,
salah satunya Kabupaten Sidoarjo. Kabupaten Sidoarjo memiliki beberapa pasar
untuk memperdagangkan komoditas hasil pertanian seperti cabai rawit,
diantaranya Pasar Larangan dan Pasar Induk Agribisnis Puspa Agro. Uniknya,
petani produsen cabai rawit di kedua pasar ini berasal dari daerah yang sama
seperti Dusun Supiturang Desa Bocek Kecamatan Karangploso Kabupaten
Malang, namun rantai pemasaran di kedua pasar berbeda.

Penelitian ini bertujuan untuk: (1) mengidentifikasi saluran pemasaran
cabai rawit pada Pasar Larangan dan Pasar Induk Agribisnis Puspa Agro; (2)
menganalisis tingkat efisiensi pemasaran cabai rawit di Pasar Larangan dan Pasar
Induk Agribisnis Puspa Agro Kabupaten Sidoarjo; (3) mengetahui tingkat
integrasi vertikal, untuk mengetahui keeratan hubungan antarlembaga pemasaran.

Penentuan daerah penelitian menggunakan purposive method dan
dilakukan di Pasar Larangan dan Pasar Induk Agribisnis Puspa Agro Kabupaten
Sidoarjo, hingga ke Dusun Supiturang Desa Bocek Kecamatan Karangploso
Kabupaten Malang. Metode yang digunakan dalam penelitian ini ialah metode
analitik, komparatif, dan korelasional. Pengambilan sampel awal menggunakan
metode “Snow Ball Sampling” di tingkat pedagang pengecer di Pasar Larangan
dan Pasar Induk Agribisnis Puspa Agro Kabupaten Sidoarjo dan di tingkat petani
sebanyak 30 responden petani cabai rawit anggota Kelompok Tani “Tri Rezeki”.
Metode analisis data yang digunakan ialah analisis distribusi marjin pemasaran,

analisis efisiensi pemasaran, dan analisis integrasi vertikal.



Hasil penelitian menunjukkan bahwa : (1) Pemasaran komoditas cabai
rawit ke Pasar Larangan menggunakan satu saluran pemasaran; sedangkan
pemasaran ke Pasar Induk Agribisnis Puspa Agro terbagi menjadi dua saluran
pemasaran. Apabila ditinjau dari nilai marjin pemasaran, share keuntungan dan
share biaya maka dapat disimpulkan bahwa nilai marjin pemasaran komoditas
cabai rawit ke Pasar Induk Agribisnis Puspa Agro lebih rendah dibandingkan
Pasar Larangan. Nilai share keuntungan dan share biaya pada ketiga lembaga
pemasaran tergolong tidak merata. Nilai share keuntungan dan share biaya yang
lebih merata terjadi pada pemasaran cabai rawit ke Pasar Induk Agribisnis Puspa
Agro melalui saluran pemasaran 1; (2) Nilai efisiensi pemasaran komoditas cabali
rawit di Pasar Induk Agribisnis Puspa Agro pada saluran pemasaran 1 sebesar
15,10% dan saluran pemasaran 2 sebesar 3,47%; sedangkan di Pasar Larangan
sebesar 9,70%; (3) Tingkat integrasi vertikal di kedua pasar tergolong lemah yang

ditandai dengan nilai koefisien elastisitas transmisi harga yang kurang dari 1.

Kata kunci : pemasaran cabai rawit, efisiensi pemasaran, integrasi vertikal



SUMMARY

The comparative analysis on marketing efficiency of cayenne pepper
commodity (Capsicum frutescens L.) at Larangan Market and Puspa Agro
Agribusiness Wholesale Market in Sidoarjo Regency; Kurnia Anbar Radhiyah,
071510201016; 2012: 145 pages; Social and Economics Agriculture Department,
the Faculty of Agriculture, University of Jember.

Cayenne (chili) pepper is a commodity which is prone to market price
fluctuation. The highest spike was observed in early 2011. Aroused by the
weather anomaly, this spike caused the production of the commodity to decrease.
Cayenne pepper is one of the primary commodities to many people throughout the
country, and this is supported by the availability of vast market area countrywide.
Sidoarjo Regency is one of the commonly known areas to meet the demand of this
commodity. There are several trading areas in this regency, two of which are the
Larangan Market and Puspa Agro Agribusiness Wholesale Market, to supply the
massive need of cayenne pepper. Although those two markets are two different
trading areas, the cayenne pepper is mostly supplied from a single area like Dusun
Supiturang, Bocek Village, Karangploso sub-district, Malang Regency. However,
it is observed that the market channels of the identical suppliers of those two
markets does not interfere to each other.

This research was intended for: (1) Identifying the marketing channels of
the cayenne pepper at Larangan Market and Puspa Agro Agribusiness Wholesale
Market in Sidoarjo Regency; (2) analyzing the level of the marketing efficiency of
the cayenne pepper at Larangan Market and Puspa Agro Agribusiness Wholesale
Market in Sidoarjo Regency and; (3) finding out the level of vertical integration
that may help reveal the interconnections among the marketing associations.

The selection of the research area was conducted using purposive method
and was further conducted at Larangan Market and Puspa Agro Agribusiness
Wholesale Market in Sidoarjo Regency as well as at Dusun Supiturang, Bocek
Village, Karangploso sub-district, Malang Regency. The methods employed in
this research were analytical, comparative, and correlational method. The

preliminary samples were taken using the “Snow Ball Sampling”, which were



taken from both retailers at Larangan Market and Puspa Agro Agribusiness
Wholesale Market in Sidoarjo Regency and farmers at the Farmer’s Group “Tri
Rezeki”, numbering 30 respondents. The data analysis method used in this
research was distribution analysis on the marketing margins, analysis on the
marketing efficiency and, analysis on the vertical integration.

Results of the research revealed that: (1) The marketing channel of the
cayenne pepper available at Larangan Market was represented only by a single
channel, while the marketing channel at Puspa Agro Agribusiness Wholesale
Market was represented by two marketing channels. When reviewed from the
value of marketing margins, the profit share and the cost share it can be concluded
that the value of marketing margins of the cayenne pepper at Puspa Agro
Agribusiness Wholesale Market is lower than Larangan Market. The value of the
profit share and the cost share at three marketing channels were uneven. The value
of the profit share and the cost share are more equitable occured at Puspa Agro
Agribusiness Wholesale Market which using channel one; (2) The values of the
marketing efficiency of the cayenne pepper at both channels of Puspa Agro
Agribusiness Wholesale Market were as follows: channel one 15,10% and channel
two 3,47%; while the similar value at Larangan Market was 9,70%. (3) The level
of the vertical integration at both markets was weak, which was indicated by the
coefficient value of the price transmission elasticity of less than 1.

Keyword: cayenne pepper marketing, marketing efficiency, vertical integration
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