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Abstract
The purposes of this article is to investigate factors that influence Corporate Social
Responsibility (CSR) reporting information at Indonesian sharia banks. The dependent
variable of this study is the disclosure of corporate social responsibility. Independent
variables are size of sharia banks, board of commissioner’s size, company age,
profitability of sharia banks. Sample used was 13 sharia banks that published annual
reports and CSR reports in 2015 to 2017. Panel data were examined by regression. The
result showed only firm size influence on CSR. The other independent variables do not
influence the CSR reporting. Firm size is the predictor of how much content of CSR will
be disclosed by management.

Keywords: Sharia Enterprise Theory, CSR, GCG, ROE, SizeKeywords: firm size, board
of commissioners’ size, company age, profitability, CSR

1. Background

The Financial Services Authority (OJK) will require Financial Services Institutions (FSI),
including issuers and public companies to implement sustainable financial principles
in their business activities. gradually starting January 1, 2019. This obligation will be
contained inOJK regulations (POJK) about the application of Sustainable Finance. Points
setting the financial services authority RegulationNumber 51/POJK. 03/2017 about appli-
cation of Sustainable Finance for financial institutions, issuers, and public companies
states that FSI that is required to implement Social Responsibility Environment (SRE)
must allocate a portion of its SRE funds to support the implementation of Sustainable
Finance.

Sustainable finance is defined as a form of overall support from the financial ser-
vices sector to create sustainable economic growth derived from harmony between
economic, social and environmental interests. The principle covers the principles of
responsible investment, the principles of sustainable business practices and strategies,
the principles of social and environmental risk management, including the principles of
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good governance. In addition, it also includes the principles of informative communica-
tion, inclusive principles, sustainable development priority economic sector principles,
including the principles of coordination and collaboration. Information about corporate
social responsibility is one of the information that must be submitted in the Sustainability
Report.

In Indonesia, disclosures regarding social and environmental accounting are not
specifically regulated in accounting standards, meaning that reporting of environmental
information in the company’s annual report is still difficult. Indonesian Accounting Asso-
ciation (IAI) states that entities can also provide additional reports such as value added
statements, especially for industries where environmental factors play an important
role and for industries that consider employees as groups of report users who play an
important role.

The statement made the basis that IAI’s concern was influenced by social and envi-
ronmental problems arising from the company’s business activities in Indonesia. The
reporting trend of corporate social responsibility has developed in recent years. In 2011,
of the 438 companies currently listed on the Indonesia Stock Exchange (IDX), there
were only about 25 companies that made sustainability reports. As of 2015, the total
number of Indonesian publicly listed companies that reported sustainable reporting was
41 issuers. In 2016 it increased to 49 companies.

Corporate social responsibility practices are not only dominated by companies that
touch business activities with the environment such asmining, manufacturing and chem-
ical companies. Corporate social responsibility practices in Indonesia also done by bank-
ing industries. Various reports of corporate social responsibility can be found in the bank-
ing annual report. Banking industries in Indonesia implements the practice of corporate
social responsibility is the influence of accounting developments that reflect themselves
on the concern of social and environmental issue.

Table 1: Growth of Islamic Banks.

Type Number of
Banks

Number of
Offices

Total Assets
(Billions of
Rupiah)

BUS 13 1,822 292,289

UUS 21 348 131,655

SRB 168 458 –

Total 202 2628 423,944

Based on the principle of its business activities, banking in Indonesia is divided into
conventional banks and Islamic banks (Law No. 21 of 2008). In its development, BUS
(Islamic Bank) experienced very rapid growth.
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There were 3 BUS sharia banks in 2007 and the number increased in 2018; 13 BUS.
With the increase in services throughout Indonesia, 13 sharia banks show that there is
a tendency for the public to believe in transactions based on sharia principles. With the
increase in stakeholder trust, it is appropriate for sharia banks as an entity to disclose
corporate social responsibility. Disclosure of corporate social responsibility is a way
for banks to communicate to stakeholders that the company give respond social and
environmental impacts that arise.

Table 2: Growth of Sharia Banks Performance.

2012 2013 2014 2015 2016

CAR 14.13 14.42 15.74 15.02 15.95

NPF 2.22 2.62 4.95 4.84 4.42

NPM 0.12 0.11 0.03 0.03 0.04

BOPO 74.97 78.21 96.97 97.01 96.23

FDR 100 100.32 86.66 88.03 85.99

ROA 2.14 2.00 0.41 0.49 0.63

The position of sharia banks must be a pilot financial institution in driving corpo-
rate social responsibility programs (Yusuf, 2010). Program corporate social responsibility
Sharia banks must really touch the basic needs of the community to create equitable
economic prosperity for the community.

According to Meutia (2010: 11), the form of corporate social responsibility is the dis-
closure or making of a report on corporate social responsibility. Theories regarding
corporate social responsibility disclosure is an ideal thing in a Sharia bank is Sharia
Enterprise theory. In sharia enterprise theory explains that God is the main source of
trust while resources are owned by stakeholders is a mandate from God in which a
responsibility is attached responsible for using the means and objectives set by the
Supreme Giver of Trust (Meutia, 2010: 49).

Disclosure of corporate social responsibility in Indonesia refers to measurements
based on the Global Reporting Initiative (Haniffa, 2002). Related to the need for disclo-
sure of social performance in Islamic banking, currently is widely discussed about Islamic
Social Reporting (Sofyani et al., 2012). The Islamic social reporting index is a benchmark
measuring the implementation of the Sharia bank’s social performance which contains
a compilation of standard corporate social responsibility items set by Accounting and
Auditing Organization for Islamic Financial Institutions ( AAOIFI). Social Islamic Index
reporting is expected to be a benchmark for companies to do social responsibility
especially entities based on sharia principles in Indonesia.
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Sharia bank CSR research in Indonesia shows the development of disclosure. Tris-
nawati (2015) used a sample of sharia bank financial reports and CSR publications for
the period 2009 to 2011 concluded that the CSR disclosure score was relatively low, that
is only around 30–40%. The development of CSR reporting on Islamic banks in Indonesia
is shown by Norti’s research (2015). The result studies show that the disclosure of ISR
index of 5 Islamic banks in Indonesia for four years until the yeaR2014 i.e. BMI 68.83%,
71.47% BSM, BNI Syariah 69.48%, 60.35% BSMI, BRI Syariah 57.73%. Banks in the sample
trying to report their activities in the bank’s annual report. Sawitri et al. (2017) shows the
better position of CSR reporting. In 2015 the level of CSR disclosure was in the range
of 54% - 86%. In 2016 it remained in the same range, although some BUS showed an
increase in CSR disclosures.

Various studies related to corporate social responsibility disclosure has been carried
out by various researchers and shows the results diverse or inconsistent. Based on the
results of previous inconsistent research, this study uses several factors that influence
corporate social responsibility disclosure.

Firm size is one that is tested in research on the determinants of CSR. The research
that indicate relationship between firm size on the disclosure of corporate social respon-
sibility conducted by Sembiring (2005), Indrawati (2009), Untari (2010), Irmadariyani
(2010), and Khasanah (2017). In contrast, Marpaung (2009) shows that firm size does not
influence the disclosure of corporate social responsibility.

Relation of the size of the board of commissioners to the disclosure of corporate
social responsibility also showed mixed results. Research shows there is a relationship
between the size of the board of directors and the disclosure of corporate social respon-
sibility conducted by Sembiring (2005) and Khasanah (2017). Research by Badjuri (2011),
Febrina and Suaryana (2011) concluded that the size of the board of commissioners does
not influence the disclosure of corporate social responsibility.

The relationship between the age of the company and the disclosure of corpo-
rate social responsibility also shows different results. Research shows the relationship
between the age of the company and the disclosure of corporate social responsibility
conducted by Untari (2010) while research conducted by Marpaung (2009), Irmadariyani
(2010) found that the age of the company had no influence on the disclosure of corporate
social responsibility.

The relationship of the company’s profitability to the disclosure of corporate social
responsibility also shows inconsistent results. That research shows that there is a rela-
tionship between the company’s profitability toward corporate social responsibility dis-
closures conducted by Untari (2010), Badjuri (2011), Suryono ( 2011), Widiawati (2012),
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Widyayuni and Harto (2014) Higher profit companies have a tendency to policy inter-
vention. The research conducted by Sembiring (2005), Apriwenni (2009), Febrina and
Suaryana (2011), Sefrilia and Saftiana (2012), Khasanah (2017) and Kasih (2017) concluded
that profitability does not influence corporate social responsibility disclosure.

Based on the background, the research problem is : are size, board size, age of
Islamic banks and Islamic banks profitability influence disclosure of corporate social
responsibility in sharia banks?

2. Literature Review

2.1. Corporate social responsibility

There are several definitions of corporate social responsibility expressed by various
researchers and organizations. According to the World Bank in Sefrilia and Saftiana
(2012) defines CSR as: commitment of business to contribute to sustainable economic
development working with employees and their representatives, the local community
and society at large to improve the quality of live, in ways that are both good for business
and good for development. CSR is a business commitment to play a role in economic
development that can work with employees and their representatives, the surrounding
community and the wider community to improve the quality of life, in a manner that is
good for business and development (Sefrilia and Saftiana, 2012).

Aspects contained in the definition are business people responsible for respecting
and maintaining the environment. They also help improve the quality of life through
community empowerment and investing in the community. Important issues to con-
sider include: business ethics, community investment, environment, governance and
accountability, human rights, marketplace, vision, mission and values, workplace. CSR
activities includes four contexts, namely: the workplace, human right, supplier, products
and service.

2.2. Hypothesis development

2.2.1. Corporate social responsibility measures and disclosures

The firm size is a scale that can determine the size of a company so that the company can
be known whether a large company or vice versa (Irmadariyani, 2010). Some indicators
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determine firm size, namely by total assets, stock market value, number of employees
and others.

Relationship between firm size and corporate social responsibility disclosure due to
the larger the company, the company will increasingly active to show the public that the
operations carried out by the company are in the regulated conditions. This is in line
with the legitimacy theory that companies that have large size will get social pressure,
economic politics is greater than outside the company so that the company will be more
extensive in disclosing corporate social responsibility that is used to gain legitimacy from
stakeholders.

In line with the research conducted by Sembiring (2005), Indrawati (2009), Apriwenni
(2009), Irmadariyani (2010), Febriana and Suaryana (2011), Suryono and Prastiwi (2011),
and Aryani and Zuchroh (2018) show a relationship between firm size and the disclo-
sure of corporate social responsibility. Farooq et al. (2015) Large firms which have more
resources will be more capable and flexible to use their funds for doing CSR. Then the
hypothesis formulated in this study is:

H1: Firm size influence disclosure of corporate social responsibility of sharia banks.

2.2.2. Size of the board of commissioners and corporate social
responsibility disclosures

The board of commissioners is a representative of stakeholders in a company incor-
porated as a limited liability company that oversees the management of the company
carried out by management and is responsible for determining whether management
fulfills their responsibilities in developing and carrying out internal control of the com-
pany (Mulyadi, 2002). The board of commissioners also has the authority to provide
direction or guidance and oversee company management.

The relationship of the board of commissioners with the disclosure of corporate
social responsibility is the more number of commissioners in one the company will also
be increasingly encouraged to be given to management to disclose corporate social
responsibility. For example, the board of commissioners can monitor the performance
of the company’s management to be more influence. The commissioner will supervise
the directors when they run its business. Sembiring (2005) states that themoremembers
of the board of commissioners, the easier it will be to control management in carrying out
activities, especially in conducting social responsibility disclosures. Dewi and Rahmawati
(2010) found that there is a positive association between size commissioner board and
CSR.
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In line with the research conducted by Sembiring (2005), Febriana and Suaryana
(2011) showed a relationship between the size of the board of commissioners and the
disclosure of corporate social responsibility. Then the hypothesis formulated in this study
is:

H2: Board of commissioners size influence disclosure of corporate social responsibility
of sharia banks.

2.2.3. Company age and corporate social responsibility disclosures

Disclosure of corporate social responsibility is one of the items in the company’s annual
report that is needed by users of financial statements, especially investors in considering
their investment decisions (Irmadariyani, 2010). Untari (2010) stated that a long-standing
company showed that the company was able to compete with companies in the same
field. Companies that have long been public companies will have more experience in
disclosing their annual reports, they will know more about what is needed by users of
financial statements (Irmadariyani, 2010). Untari (2010) states that the age of a company
can show the existence of a company in its environment and increase investor confi-
dence. This means that companies that stand first understand more about the benefits
of corporate social responsibility disclosure.

The research conducted by Untari (2010) shows that there is a relationship between
age and corporate social responsibility disclosure. Then the hypothesis formulated in
this study is:

H3: Company age influence disclosure of corporate social responsibility of sharia
banks.

2.2.4. Profitability and corporate social responsibility disclosures

Profitability is a performance indicator carried out by management in managing corpo-
rate wealth (Suhardjanto, 2009). The profitability ratio used to assess the company’s
financial performance can help users of financial statements to assess the company’s
credibility.

Haniffa & Cooke (2005) states that there is a relationship between profitability and
corporate social responsibility disclosures as seen from the increasing number of profits
obtained by the company so that the company can bear higher costs to make corporate
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social responsibility disclosure reports wider. It can be said that profitability has a positive
influence on the disclosure of corporate social responsibility.

Research conducted by Badjuri (2009), Suryono and Prastiwi (2011) shows the rela-
tionship between profitability and corporate social responsibility disclosure. Ebiringa et
al. (2013) found that profitability positively influences CSR. When companies have a high
profit, it means the companies have the economic ability to encourage to do CSR. The
hypothesis formulated in this study is:

H4: Profitability influence disclosure of corporate social responsibility of sharia banks.

3. Research Methods

The type of research used is explanatory research, namely research that explains the
relationship of a variable with other variables and examines the relationship between
several variables through testing hypotheses. An explanatory research test is useful
to strengthen or even reject the theory or hypothesis of existing research results. An
explanatory research study also aims to explain the relationship between two or more
symptoms or variables. The dependent variable of this study is the disclosure of corpo-
rate social responsibility and independent variables, namely the size of Sharia banks,
the size of the Sharia bank’s board of commissioners, the company age, profitability of
sharia banks.

3.1. Data source

Data used in this research is secondary data and time series. According to Indriantoro
and Supomo (2009: 147) secondary data is the source of research data obtained by
researchers indirectly through the media. Time series data is data that consists of mul-
tiple objects but includes some particular time. In this study the data used is the annual
report of all sharia banks in Indonesia obtained from the website.

3.2. Population and sample

The population used in this study is all sharia banks registered at Bank Indonesia.
The sample is sharia banks registered until the yeaR2015- 2017. The sample selection
method used in this study was purposive sampling. The sample selection in this study is
based on the criteria : sharia banks registered with Bank Indonesia and publish annual
report in 2015 to 2017 and not necessarily in a row.
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3.3. Variable operational definition

The definition of an independent variable according to Indriantoro and Supomo (2009:
63), is the type of variable that explains or influences other variables. In this study the
independent variables that influence the dependent variable are as follows:

1. Firm size (X1). Variable size in a Sharia banks is measured using total assets. The
indicator of total assets is used in determining firm size because companies that
have large assets will have the possibility to make broader disclosures due to
assets to finance boarding costs from these disclosures (Irmadariyani, 2010).

2. Size of the board of commissioners (X2). Variables in the size of the board of
commissioners of sharia banks are measured using the number of board of com-
missioners consisting of president commissioners, independent commissioners,
and commissioners (Hikmah, 2011).

3. Company Age (X3). Variable age in sharia banks are measured using length of the
banks listed in Bank Indonesia.

4. Profitability (X4). This variable is measured by return on equity (ROE). Selection of
return ratio on equity is based on the interests of shareholders in assessing the
disclosure of corporate social responsibility carried out by the company on the
invested capital.

5. Disclosure of corporate social responsibility measured using the Islamic Social
index Reporting. Items in Islamic social reporting consist of six themes of disclosure,
such as, investment and finance, governance of the organization, products and
services, labor, social, and environmental (Othman and Thani, 2010).

3.4. Results and Discussion

Multiple regression analysis in this study was used to examine the influence of the size,
size of the board of commissioners, age, profitability on the disclosure of corporate social
responsibility of Islamic banks in Indonesia for the period 2015 to 2017. The results of
multiple linear regression test are as follows in Table 3. The determination coefficient is
used to measure the influence of the independent variable on the dependent variable.
Adjusted R2 is used when evaluating the best regression model because its value can
go up or down when the independent variable is added in a model. The greater the
adjusted value R2 then the stronger the ability of the regression model obtained for
explain the actual conditions.
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Table 3: Multiple Linear Regression Test Results.

Variable No coefficient Standardized Coefficient
Standardized

t-count Sig. t

B Std. Error Beta

Constants –0.502 0.392 –1.282 0.211

Firm size 0.033 0.014 0.516 2.323 0.028

board of Commissioners –0.015 0.023 –0.179 –0.651 0.521

Company age 0.004 0.004 0.307 1.017 0.319

Profitability 0.038 0.080 0.085 0.469 0.643

Company

Note: R2 = 0.481; Adj R2 = 0.401; F = 6,021; and Sig = 0.001.

Based on the data in Table 3, it is known that the adjusted R2 value is 0.401. This
means that 40.1% variation in the dependent variable is the disclosure of corporate social
responsibility can be explained by independent variables includes size, board size, age,
profitability. The remaining 59.9% (100% - 40.1%) is explained by other variables outside
the research model.

3.5. Hypothesis testing

The t-test used to determine each independent variable in a model has a partial influ-
ence on the dependent variable with a significance level of 5%. Based on the par-
tial hypothesis test (t-test), the test hypothesis with a significance level of < 0.05 then
H0 is rejected and Ha accepted that significant independent variables influence the
dependent variable. Meanwhile, if testing the hypothesis with a significance level> 0.05
then received and accepted H0, Ha rejected so that the independent variable does
not significantly influence the dependent variable. Based on test data t in Table 3, the
following results are obtained:

The size is proxied by the natural logarithm of the company’s total assets. Regression
coefficient value of variable size (X 1) is 0.516 with a sig t-value of 0.028. This suggests
that H1 accepted so that firm size’s influence on the disclosure of corporate social respon-
sibility.

The size of the board of commissioners is proxied by the number of commissioners.
The regression coefficient variable is the size of the board of commissioners (X 2) of -
0.179 with a sig t-value of 0.521. This suggests that H2 rejected. Company’s board size
has no influence on the disclosure of corporate social responsibility.

Age is proxied by the length of time the company is registered with Bank Indonesia as
a company that runs activities based on sharia principles. Regression coefficient value
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variable age (X 3) is 0.307 with a sig t-value of 0.319. This suggests that H3 rejected. Age
does not influence the company’s disclosure of corporate social responsibility.

Profitability is proxied by the ratio of the company’s return on equity. The regression
coefficient value variable profitability (X 4) is 0.085 with a sig t-value of 0.643. This
suggests that H4 rejected. Company’s profitability does not influence the disclosure of
corporate social.

3.6. Size and disclosure corporate social responsibility

The variable size is proxied by using the natural logarithm (ln) of the total assets owned
by the company. Based on the test results it is known that the size has a positive influ-
ence on the disclosure of corporate social responsibility. This means that the larger the
size of a company the company will be more extensive in disclosing corporate social
responsibility. The results of this study succeeded in supporting the theory of legitimacy
regarding influence of size on the disclosure of corporate social responsibility. Compa-
nies that are larger or have large assets will have operating activities and greater influ-
ence on the community and the environment and have shareholders who pay attention
to the social programs that are made by the company (Sembiring, 2005).

The larger the size of a Sharia bank, the larger the company will get social, political
and economic pressure outside the company so that the company will increasingly
make corporate social responsibility disclosures which is used to gain legitimacy from
stakeholders. In relation to that Sharia banks in Indonesia have a large size (assets)
so that the company will disclose corporate social responsibility more broadly to get
legitimacy (blessings) from Allah SWT and the legitimacy of the relevant stakeholders to
achieve the sharia objectives set by the Islamic commercial banks.

The results of this study are consistent with Sembiring (2005), Irmadariyani (2010),
Ariyani and Zuchroh (2018) which states that size has a positive influence on corporate
social responsibility disclosure. This study differs from Marpaung (2009) which states
that the measure does not influence the disclosure of corporate social responsibility.
This difference is due to the different size of each object of research conducted. Com-
panies as objects of research that have a large average size will disclose corporate
social responsibility more broadly than companies that have small size. First hypothesis
(H1) is accepted so that the size variable influences the disclosure of corporate social
responsibility.

DOI 10.18502/kss.v3i11.4049 Page 770

Digital Repository Universitas Jember

http://repository.unej.ac.id/
http://repository.unej.ac.id/


3rd ICEEBA

3.7. Board of commissioners size and corporate social
responsibility disclosures

Board of commissioner’s size is proxied by using the number of board of commissioners
including the independent board of commissioners owned by the company. Based on
the test results it is known that the size of the board of commissioners does not influence
the disclosure of corporate social responsibility. This means that the larger the size of
the board of commissioners of a company will not influence the company in disclosing
corporate social responsibility. This is because the number of commissioners owned by
the sharia banks is not influence inmonitoring and giving direction to themanagement of
sharia banks to disclose corporate social responsibility based on Islamic social reporting.

Board of commissioners only provides direction and recommendations regarding
financial performance issues particularly capital, profitability, risk profiles, and providing
input on various financial aspects of the bank’s future business plans. In addition,
according to Uwuigbe in Effendi (2012) that with so many councils the commissioner
will make more and more interests to be carried out by the board of directors in giving
direction to the board of directors so that disclosure of CSR will not be maximized
because of a conflict of interest.

The results of this study are consistent with the research of Irmadariyani (201 0), Feb-
rina and Suaryana (2011). Badjuri (2011) and Ariyani and Zuchroh (2018) which state that
the size of the board of commissioners does not influence the disclosure of corporate
social responsibility. While the results of this study differ from Sembiring (2005) which
states that the size of the board of directors influences the disclosure of corporate social
responsibility. Differences in research results are caused by the perspective and differ-
ent actions from the board of commissioners in each company in various studies related
to directives given to management regarding disclosure of corporate social responsi-
bility. The second hypothesis (H2) is rejected. The size of the board of commissioners
does not influence the disclosure of corporate social responsibility.

3.8. Company age and corporate social responsibility disclosures

The age of the company is proxied by the length of the company registered with Bank
Indonesia as a company that runs activities based on sharia principles. Based on the
test results it is known that age does not influence the disclosure of corporate social
responsibility. This means that the longer a company stands as a sharia entity will not
influence the company in disclosing corporate social responsibility.
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The results of this study are consistent with the research of Irmadariyani (2010) which
states that age does not influence the disclosure of corporate social responsibility. While
the results of this study are different from Untari (2010) states that age influences the
disclosure of corporate social responsibility. The experience of sharia banks while oper-
ating for a long time as a sharia unit makes the company better understand the positive
impact of corporate social responsibility disclosure for the company. Therefore, the third
hypothesis (H3) is rejected so that the age variable does not influence the disclosure of
corporate social responsibility.

3.9. Profitability and corporate social responsibility disclosures

The company’s profitability is proxied by the ratio of return on equity. Based on the
test results it is known that profitability does not influence the disclosure of corporate
social responsibility. This means that the greater the profitability of the company will
not influence the company in disclosing corporate social responsibility. In relation to the
sharia banks do not disclose corporate social responsibility on the basis of profitability
obtained, but on profitability obtained last year (Sembiring, 2005).

Cost of corporate social responsibility disclosure make the company does not under-
take disclosure more widely at the time of last year’s profitability declined. If increased
profitability in the past year, the implementation of the disclosure of corporate social
responsibility this year will be more widely used because their earnings to the disclosure
of corporate social responsibility.

The results of this study are consistent with the research of Sembiring (2005), Apri-
wenni (2009), Febriana and Suaryana (2011), Sefrilia and Saftiana (2012) which state that
profitability does not influence the disclosure of corporate social responsibility. While
the results of this study are different from Badjuri (2011) which states that profitability
influences the disclosure of corporate social responsibility. The difference between the
results of research is because the principle of each company perceives the importance
of disclosing corporate social responsibility in terms of the profitability obtained. Sharia
banks view corporate social responsibility disclosures as a mandatory matter to achieve
the objectives of sharia so that the disclosure based on Islamic social reporting does
not depend on the profitability obtained by Islamic banks. Therefore, the fourth hypoth-
esis (H4) is rejected. Profitability has no influence on the disclosure of corporate social
responsibility.
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4. Conclusions

4.1. Conclusion

Based on the results of research and hypothesis testing that has been done, the con-
clusions of this study as follows:

1. Firm size influences the disclosure of corporate social responsibility based on
Islamic social reporting in sharia banks in Indonesia. This means that the greater
the assets of Sharia banks, the more extensive corporate social responsibility
disclosures are carried out.

2. The size of the board of commissioners does not influence the disclosure of cor-
porate social responsibility based on Islamic social reporting in Islamic banks in
Indonesia. This means that the more boards of commissioners they hold will not
influence broadly the disclosure of corporate social responsibility by sharia banks.

3. The age of the company does not influence the disclosure of corporate social
responsibility based on Islamic social reporting in sharia banks in Indonesia. This
means that the longer a Sharia bank is established; it will not influence the broad
disclosure of corporate social responsibility carried out.

4. Profitability does not influence the disclosure of corporate social responsibility
based on Islamic social reporting in sharia banks in Indonesia. The profitability
obtained does not influence broadly the disclosure of corporate social responsi-
bility by sharia banks.

4.2. Limitations

There are several limitations in this study:

1. The use of the Islamic social reporting index with dummy causes the quality of
corporate social responsibility disclosure to be neglected because it only looks
at the quantity of disclosure that is the presence or absence of the information
presented. The measurement of corporate social responsibility disclosure is more
concerned with quality and not only fixes on the presence or absence of Islamic
social reporting items in Islamic commercial banks such as evaluating corporate
social responsibility reports about the benefits of implementing corporate social
responsibility perceived by the community and environment.
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2. The use of a board of commissioners as proxy with all the number of commission-
ers: president commissioner, the board of commissioners, the independent board
of directors does not reflect the maximum results of CSR disclosure because of a
conflict of interest in regulating and giving direction to the Sharia bank directors.
Proxy of the board of commissioners can use the number of independent board of
directors because it reflects the supervision and direction that is not affiliated with
other interests in the management of CSR disclosure.

3. Sharia banks are expected to disclose corporate social responsibility based on
Islamic social reporting wider in order to enhance the image of sharia entities in
carrying out activities that are social and environmental responsible to stake holder
and achieving the objectives of sharia.
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