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RINGKASAN

“Strategi Pemasaran Pedagang Eceran Tradisional Menghadapi Persaingan

Dengan  Pedagang Eceran Modern (Studi Di Tiga Kecamatan Utama

Kabupaten Jember)”; Hapsari Resintan I; 1108010201324; 2014; 44 halaman;

Jurusan Manajemen Fakultas Ekonomi Universitas Jember

Perkembangan bisnis eceran modern di Kabupaten Jember tidak luput dari

campur tangan pemerintah dalam hal perizinan pembangunan secara besar-

besaran. Hal ini menjadikan pedagang eceran tradisional yang sudah ada sejak

lama menjadi terusik keberadaannya karena sebagian masyarakat pindah haluan

ke pedagang eceran modern yang notabene memiliki beberapa keunggulan

dibanding pedagang eceran tradisional.

Berangkat dari hal tersebut, fokus penelitian ini ialah untuk mengetahui

strategi khusus yang dimiliki pedagang eceran tradisional dalam mempertahankan

pelanggan di tengah jaman yang semakin pesat dan informasi yang tidak terbatas.

Penelitian ini dilakukan di tiga Kecamatan Utama Kabupaten Jember yang

letaknya berada strategis di pusat kota, yaitu Kaliwates, Patrang dan Sumbersari.

Penelitian ini menggunakan metode kualitatif, yang pengumpulan datanya

dilakukan dengan cara wawancara mendalam terhadap pedagang eceran

tradisional di tiga Kecamatan tersebut.

Hasil penelitian menggambarkan bahwa masih ada ruang dan celah bagi

pedagang eceran tradisional untuk bertahan asal mereka mau berusaha untuk terus

mengembangan tokonya dan mempertahankan pelanggan yang selama ini dengan

setia datang ke tokonya.
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SUMMARY

“Marketing Strategy Of Traditional Retail Merchants Face Competition
With Modern Retail Traders (Studies In Three Main Districts Of Jember
District)”; Hapsari Resintan I; 110810201324; 2014; Pages 44; Management
majors Economics Faculty of Jember University.

The development of modern retail business in Jember Regency is not free

from interference by local Government in terms of giving the license to open the

retail market. It makes the traditional retail merchant that has been around since

long time is forced to the edge of existence because most people move to the

modern retail merchants that in fact has several advantages compared to

traditional one.

By this research owned at building specific strategies owned by traditional

retail merchants to retain their customers as an impact of the increase and these of

information is unlimited. This research was conducted in three Main districts of

Jember District situated in the city centre, namely Kaliwates, Patrang, and

Sumbersari. This study uses qualitative methods, the data collection is carried out

by means of in-depth interviews of traditional retail traders in the three Districts.

Results of the study illustrate that there is still room for traditional retail

dealers to survive in their native environment to continue developing the market

and retain customers who had been coming to her shop.
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