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ABSTRAK  
 

Usaha ritel modern atau minimarket yang kualitas layanannya lebih baik dari 
pada ritel tradisional menyebabkan banyaknya terjadi pergeseran perilaku konsumen, 
yang sebelumnya berbelanja di ritel tradisional kemudian berpindah ke minimarket. 
Berdasarkan fakta tersebut penelitian ini bertujuan  untuk mengetahui perilaku 
konsumen dalam berbelanja dari ritel tradisional ke minimarket di Kecamatan 
Kabupeten Jember, dengan unit analisis ibu rumah tangga. Data penelitian terdiri dari 
data primer dan sekunder. Data primer diperoleh dari responden dan informan dengan 
kuesioner dan teknik wawancara mendalam. Instrumen yang digunakan berupa 
kuesioner dan pedoman wawancara mendalam. Metode sampling menggunakan 
metode sampel wilayah (area sampling) setingkat Kelurahan/Rukun  Tetangga (RT) 
dipilih berdasarkan pertimbangan kedekatan dengan pusat-pusat minimarket dan ritel 
tradisional kemudian pengambilan sampel responden dengan mempertimbangkan 
stratum (Kelompok RT) yang mengerti dan pernah berbelanja di ritel tradisional dan 
ritel moderndi Kecamatan Kaliwates Kabupaten Jember. Analisis penelitian 
menggunakan analisis deskriptif. Hasil penelitian menunjukkan bahwa perilaku 
konsumen minimarket dikonstruksi oleh faktor strategi bauran ritel, lingkungan luar, 
lingkungan individu dan manfaat pertukaran sumber daya. Bauran ritel yang adaptif 
dengan perubahan lingkungan berperan menciptakan perilaku konsumen dalam 
pengambilan keputusan pembelian di minimarket. Kepuasan konsumen dan 
keinginan untuk membeli ulang di minimarket juga merupakan indikasi keberhasilan 
strategi bauran ritel, di samping faktor manfaat lain yang diterima konsumen sebagai 
akibat pembelian produk. Respon positif konsumen terhadap strategi bauran ritel 
minimarket merupakan bentuk aktualisasi diri konsumen sebagai akibat proses belajar 
terhadap lingkungannya.   
 

Kata Kunci : Perilaku Konsumen, Ritel Tradisional, Ritel Modern, Minimarket. 
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ABSTRACT 

 

 
          Modern retail business or mini that better service quality than in traditional 
retail there was a shift that a lot of consumer behavior, who previously shopped at 
traditional retail and then switch to the mini market. Based on the fact that this study 
aims to determine consumer behavior in shopping from traditional retail to 
Kabupeten minimarket in Jember district, with the unit of analysis housewife. The 
research data consists of primary and secondary data. Primary data obtained from 
respondents and informants with in-depth questionnaire and interview techniques. 
The instrument used in the form of questionnaires and in-depth interview guide. 
Sampling method using the sample area (sampling area) level Village / Neighborhood 
(RT) were selected based on consideration of the proximity to centers and traditional 
retail and mini-sampling of respondents considering the stratum (RT group) who 
understand and never shop at traditional retail and moderndi retail Kaliwates Jember 
District. Analysis of research using descriptive analysis. The results showed that 
consumer behavior is constructed by a factor mini retail mix strategy, external 
environment, the environmental benefits of the exchange of individuals and 
resources. Retail mix of adaptive to the changing environment created role of 
consumer behavior in purchasing decisions in the mini market. Consumer satisfaction 
and the desire to buy back the mini market is also an indication of the success of the 
retail mix strategy, in addition to factors other benefits received by consumers as a 
result of product purchase. Positive response of consumers to the retail mix strategy is 
a form of self-actualization minimarket consumers as a result of the learning process 
to the environment. 
 
 
Keywords: Consumer Behavior, Retail Traditional, Modern Retail, Minimarket. 
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