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ABSTRAKSI

Penelitian ini berjudul “ Analisis Brand Loyalty Pada Kartu Seluler Merek As
di Kalangan Pelajar SMAN 2 Genten Kabupaten Banyuwangi “. Penelitian ini
bertujuan untuk menganalisis loyalitas merek pada konsumen khususnya pada pelajar
SMAN 2 Genteng Kabupaten Banyuwangi pengguna kartu seluler merek As, hal ini
dimaksudkan untuk mengetahui ukuran keterkaitan pelanggan kepada sebuah merek
yang mampu memberikan gambaran tentang mungkin tidaknya seorang pelanggan
beralin ke merek produk lain, terutama jika pada merek tersebut didapati adanya
perubahan baik menyangkut tarif atau pun atribut yang lain. Penelitian ini merupakan
penelitian deskriptif dan metode pengumpulanya menggunakan informasi yang
didapatkan berasal dari responden dengan menggunakan kuesioner. Responden
dalam penelitian ini sebanyak 60 orang dengan menggunakan tehnik purposive
sampling. Alat analisis yang digunakan adalah alat analisis pengujian instrumen yaitu
Person Product Moment dan uji reliabilitas Cronbach alpha. Metode analisis data
yang digunakan adalah rata-rata, standar deviasi, brand swiching pattern matrix, dan
piramida brand loyalty. Hasil dari perhitungan yang didapat dari kartu seluler merek
As, pada tingkat liking the brand yaitu sebesar 68,33%, satisfied buyer 50,00%,
habitual buyer 45,00% sedangkan ditingkat terendah switcher sebesar 28,33% dan
committed buyer sebesar 46,67%. Hasil penelitian menunjukkan bahwa karakteristik
konsumen kartu seluler merek As terkonsentrasi pada tingkat liking the brand. Hal
ini kartu seluler merek As menunjukkan tingkat loyalitas merek yang kuat didukung
dengan jumlah committed buyer lebih besar dari pada jumlah switcher.

Kata kunci  Brand Loyalty, switcher, habitual buyer, satisfied buyer, liking the
brand, committed buyer.
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ABSTRACT

This study entitled "analysis of Brand Loyalty In the As Cellular Card Brand
among Students SMAN 2 Genteng Banyuwangi Regency". This research aims to
analyze the brand loyalty of consumers especially in the student SMAN 2 Genteng
cellular card users Banyuwangi Regency brand As, It is intended to find out the size
of the customer relationship to a brand that is able to give you an idea of whether or
not a customer may switch to other product brands, especially if the brand is found
on the existence of good changes regarding tarif or other attributes. This research is
descriptive research and incorporation methods use information obtained comes from
respondents using a questionnaire. The respondents in this study as many as 60
people by using purposive sampling technique. Analysis tool used is a test instrument
analysis tool that Person Product Moment and Cronbach alpha reliability test.
Methods of data analysis that is used is the average, standard deviation, brand
swiching pattern matrix, and pyramid brand loyalty. The results of the calculation are
derived from cellular card brand As, liking the brand a level that is equal to 68.33%,
50.00% satisfied buyer, buyer habitual 45.00% while the lowest level of 28.33%
switcher and committed buyer by 46 , 67%. The results showed that the
characteristics of the cellular card consumer brands the As concentrated on liking the
brand level. This card is brand mobile As demonstrated strong brand loyalty levels
supported by the number of committed buyers is greater than the sum switcher.

Keywords  Brand Loyalty, switcher, habitual buyer, satisfied buyer, liking the
brand, committed buyer.
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